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In October 
.. +The Month” for Brides 
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_Mrs. Hilliard Miller 
is prize-winning dinner tabl 
s Table-Setting Contest 


arranged th e for 


the Arts and Craft 


These advertisements over 
the name of your own store 
will help you make October 
a bigger month for “bride 
silver.” The coupon will 
bring you the story. 
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... Lhis sound 


merchandisin g lan 
Points the Way 
to PROFITS 


HESE are the facts about one of the “bride 

months” in the year. And if your sales figures 
don’t agree with these statistics, Gorham may be able 
to point the way to greater October profits. 


We have a plan that will help you share with us in 
the profits of a great national advertising campaign 
.. + going to more than 2,000,000 prominent families 
each month . . . to the readers of Good Housekeeping, 
House and Garden, Vogue, Vanity Fair, Harper's 
Bazar, House Beautiful, Country Life, International 
Studio, Spur, and Town and Country. 

Here are the people who represent the very cream 
of the prospects for sterling silver! Many of them are 
in your town! And the newsy, interesting advertising 
of The Gorham Company will lead them to buy this 
silver! 

Nearly 300 leading jewelers have joined the 1929 
drive for greater sales on Gorham silver. Whether 
you ve been pianning to tie in with us or not, it will 
pay you to know the facts about this advertising help 
and what it can do. The coupon brings you valuable 
information. 




























The Princess Patricia, one of the 
popular patterns in Sterling by the 
Gorham Master Craftsmen. If you 
would like definitely to crease 
sales on this profitable pattern, mail 
the coupon for the plan. 





THE GORHAM ( 


OMPANY, Department J.C. 6 


Providence, R. I. 
T H E G O R H A M C O M P A N y Please see that I receive full information 


Gentlemen: 


Sales Agents for GORHAM MANUFACTURING CO. i 
Gorham -Whiting Division, Providence, R. I. 

Kerr Division, Providence, R.I. Durgin Division, Concord, N.H- Name 

“America’s Leading Silversmiths for over 90 Years” Pen 
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New styles, new designs to 











ment meet the changing demands ‘ 


of a discriminating public, but 





aie always of the same dependa- 
é ma bility, quality, workmanship, 
STAR TY CASE 
: Frown and intrinsic value. 
B a STAR WATCH CAsE COMPANY 
A, Jg COMPANY <9 S 
‘ AGO LUDINGTON, MICHIGAN 
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CHICAGO OFFICE 35 E WACKER ORIVE 
SAN FRANCISCO OFFICE 704 MARKET ST 
CIN NNAT! OFFICE 31 EAST FOURTH ST 
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7 IMES (CHANGE 


ISUALIZE the first watch of the 

16th Century. As large as a saucer, 
varying more than an hour a day and 
costing fifteen thousand dollars. 
Compare the Omega of today. As pre- 
cise, and accurate as human hands can 
make. Tried and tested in the most 
modern laboratories. Winner of hun- 
dreds of leading observatory awards, it 
is truly the watch of today throughout 
the world—a watch of precision—beauty 
—style. 
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POWERS & MAYER, Inc., 58 West 40th St., New York 


House of Choice Diamond Jewels ili 
Specialists in Special-Order Work eo J 


AMSTERDAM 
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A Wedding Ring Blank 
That Is Really New 


MADE ONLY IN PLATINUM 








The new wedding 
ring blank we are 
showing here is a dis- 
tinct departure from 
the usual form. It is 
something really 
new. The holes are 
staggered as well as 
azured. Anyone can 
see how this arrange- 
ment allows a closer 
massing of the stones 
and multiplies brilli- 
ance in the finished 


ring. 


These rings are made 
in platinum only. 
Every hole is true, 
uniform and clean 











cut. 
BAKER & CO., INC. 
54 Austin St., Newark, N. J. - 
30 Church St. 760 Market St. 5 So. Wabash Ave. 
NEW YORK SAN FRANCISCO CHICAGO 
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eA mone the Lamp] creations 
are many exquisite master- 
pieces in Ensemble Costume 
Jewelry. Unusual conceptions 
in Carnelian, Jade, Rose 


Quartz, Lapis and Amethyst. CREATORS OF 
THE UNUSUAL 
AS USUAL 


Walter Lampl 


Makers of Platinum and Gold Chains 


20 WEST 47th STREET, NEW YORK CITY 


————-- 
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BRISTOL RINES 


Hand Carved and Chased 








EFINEMENT and Price—the keynote 
of the Bristol line. 


Bristol patterns are created by master crafts- 
men. Each band is hand carved and chased, 
not die-struck, and is individually fashioned 
for those who desire beauty, quality, and 
distinction at a moderate price. 


The complete line of rings styled by Bristol 
is carried by your wholesaler. 


If your wholesaler can not supply you with 
our rings, write us and we will put you in 
touch with one who can. 


“Refinement and Price 


Combined” 


The Step Ring 





<9 


(goes ‘IB: poo | 
BRISTOL j 


-, HAND CARVED 
, ANDCHASED 5 












SOLD THROUGH WHOLESALERS ONLY 


BRISTOL SEAMLESS RING 























New York Representative: Mid-West Representative: Traveling Representative: Pacific Coast Represcntative: 
A. H. Disbrow Herman R. Holzner Eastern States Alfred H. Bullion Co., Inc. 
9-11 Maiden Lane 31 N. State St. S. C. Steinmann 717 Market St. 

New York City Chicago, Il. San Francisco, Calif. 
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UNTERM FYER, ROBBINS ECO. 
20 West 47th St..NY. 
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. STONE- STYLE RINGS. 
featuring HELLER -SYNTHETICS 


CEYLON. SAPPHIRE — ZIRCON —ULTRALITE 
EMERADA — ROZIRCON — BLUE SPINEL 
Combining the foremost achievement 
in modern synthetic SORE} with the 
_ utmost in ring mountings today ~:~ 


5 gebtens oh ER.ROBBINS ECO. 
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Real Sale with 


AWN, the new pattern by Alvin sells at $33.25 
for a 26-piece set with a handsome black and 
silver tray. 

You know that this is a higher price than the 
same sized set of ordinary plate would bring. But 
DAWN will easily sell at this price... giving youa 
real sale with real profit. 

A handsome design that is just modern enough... 
excellent craftsmanship... heavy plating... a won- 
derful tray for each set . . . these things plus the most 
vigorous advertising campaign in Alvin history. . . 
featuring DAWN and other patterns by Alvin... 
make it easy for you to sell this silver . . . to get the 
larger profit that a larger sale will bring. 

Sets of DAWN sell from $33.25 to $65.00. Valu- 
able sales helps are free. The full information on 
DAWN is worth having. Send the coupon today. 
The Alvin Corporation, Providence, R. I. 


































DAW N in Aww 


°$3 325! that’s a 
Real Profit” 





The Silver 


‘ou have dreamed of ! 


Oo” | 


..- for a complete table setting of 








this beautiful new Alvin pattern 





my ee 





Twenty-six pieces in @ handsome modern tray of black and 
silver —all for $33.25 Pieces may also be purchased separately 





NE’ ER before has silver of such surpassing 
beauty been available at such moderate cost. 

For only $33.25 a complete table setting of 26 
pieces — enough for a family of six — in Dawa, the 
newest, loveliest silver plate pattern in all the world. 
This price includes a handsome modern black and 
silver tray. 

Never before have craftsmen lavished buch skill 
and care in the designing, the die-cutting, the pro- 
duction, the finishing of inexpensive silver! Never 
has plated silver been more beautiful! 

Only in your own hand can you realize its exquisite 
finish, its perfect weight and balance. 

Lovely enough for your most important entertain- 
ing—inexpensive enough to add at once to whatever 
silver you now have. 

Every piece of Alvin Long Life Plate is guaranteed 
to your complete satisfaction. All good dealers in 
silver plate can show you this new silver. 


DAWN 


The new pattern by ALVIN 


. Ee 


My jeweler is____ 






















Above at left... George 
Washington, at right .. . 
Classe, below, Louissane: 
end Luxor— popular 

terns in Alvin plate 











THE ALVIN CO., Dept. P-t, Providence, BE 











© Please send me your FREE booklet illustrating the new DAWN pattern. 
© Please send me your FREE booklet by Oscar of the Waldor! on “Setting the! 
Table Correctly 







Name 















This advertising appears through September, 
October, November and December in Good House- 
kee ping— McCall’ s—and 7 other widely read mag- 
azines. Itreaches 5,128,608 representative families 








THE ALVIN CORPORATION 
Dept. JC-4, Providence, R. I. 
Gentlemen: Please send me complete information 


about DAWN—the pattern, the price, the advertis- 
ing, and the FREE sales helps. 


Name A Pe re Tee Ee ee TE ‘ eet ie 
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Long-Life Plate 
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: The Great Advantage of : 
# Mounting Diamonds in | 








| Platinum Encased Jewelry [| 
r y 
Yr You can give your customers very much larger diamonds = 
y and so much greater display than with solid platinum mount- ya 
ings. : 
v * 
Our secret process for encasing jewelry with platinum - 
" covers the entire article—not merely the top and sides. 1 
q 

; It is absolutely guaranteed in every respect as to wearing 
i qualities, and against discoloration. 4 
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Water Pitcher $6.00 























Coffee Pot $6.00 
Sugar and Cream $6.00 











Cornwall 


Pewter 
$6.00 


or less 





to 
Retail 
at 


Surprise your customers with quality 
at moderate price. 


Delight them with grace of line and 
beauty of finish. 


Win their lasting good will by gen- 
eration-to-generation durability. All 
are possible if you show CORNWALL 
PEWTER, one of Middletown’s fore- 
most creations, products that respond 
perfectly to the Pewter vogue of the 
day. Illustrations and prices upon 
request. 


MIDDLETOWN 
SILVER CO. 


MIDDLETOWN, CONN., 
U.S. A. 


World’s Largest Producers of 
Pyrex-Lined Silverware 


New York Office 
366 Fifth Ave. 


Los Angeles, Cal. 
c/o Roy Livermore Co., 
643 So. Olive St. 
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This unsolicited letter is a striking example of Katz and 
Ogush service. An order sent from the West Coast on September 2!st 
is filled and received by the dealer on the morning of September 25th 


—less than four days. 


While this dealer regards the incident worthy of a letter of appreciation, 
and we are glad to hear from him — it is just one instance of the kind 


of service that is an everyday KATZ & OGUSH, INC. 


feature of Katz & Ogush. 43 west goth STREET - - NEWYORK 
55 E. WASHINGTON STREET - - CHICAGO 
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BELAIS WHITE GOLD 


Symbols That Say 








CIRCULAR 





QOUALITY 


To Your Customers 


THE BELAIS Q== , 


Your customer is looking for something 
dependable when he comes to you for 
white gold jewelry because he has con- 
fidence in your reputation for square 
dealing and integrity. 


Emphasize that you are giving him the 
best by showing him the stamp Belais 


RING TAG 


2 
= 
fo} 
3 
Md) 
= 
= 
z 





18K inscribed in Belais wedding rings 
and mountings, or the ring tag illus- 
trated above. He will appreciate your 
efforts to supply him only the best. 


When you feature “Belais” you are add- 
ing a new salesman to your staff with- 
out additional expense. 


October 17, 1929 
















THE BELAIS RING DISPLAY 





This attractive setting for Belais Rings is available for your use. Ask your 
jobber or manufacturer about the special plan by which you can obtain this 


display. 


THE H. A. WILSON COMPANY 


Refiners and workers of precious metals for manufacturing jewelers 


BELAIS WHITE GOLD SHEET AND WIRE IN 10K, 14K, 18K 
BELAIS 18K WEDDING RING BLANKS 
CHANNELLED BLANKS IN WILCO PLATINUM AND 
BELAIS WHITE GOLD—WELDED STOCK 
DUPLEX METALS—SOLDERS 
PLATINUM SHEET AND WIRE 


5 South Wabash Avenue . 
Chieage, Illinois 


97 Chestnut Street 


10 West 47th Street 
Newark, New Jersey 


New York City 


The Hhite Gold That Stays V’hite 
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BELAIS WHITE GOLD 






















Exclusive 


BELAIS AGENTS 


on the 


PACIFIC COAST 


BELAIS 
RING BLANKS 
















i ~ 








are an excellent investment for the manufac- 
turer or wholesaler who desires to provide his 
trade with a distinctive line of wedding rings 
that can be recommended without qualifica- 
tion. 


We stock Belais 18K Wedding Ring Blanks 
18K—14K—10K White Gold Sheet and Wire. 


YOU WANT the best possible returns for 
your old GOLD, SILVER and PLATINUM 
scrap, filings, sweeps, etc. YOU’LL get it by 
SHIPPING to WILDBERG’S, who operate 
the LARGEST and most MODERN plant in 
the WEST for the COMPLETE RECOV- 
ERY of precious metal values. 


WILDBERG BROS. 


Smelting & Refining Company 


742 Market Street and 49 Geary Street, San Francisco, Calif. 
747 South Hill Street, Los Angeles, Calif. 





TL CO AT LLL 
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BELAIS WHITE GOLD 
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Wedding Rings and Mountings in 


BELAIS WHITE GOLD 


Why buy wedding rings and mountings on a price basis when without quality any price 
you pay is too high? 

Why attempt to save a few cents on a ring or mounting when its failure to wear well 
must mean a dissatisfied customer? 

Far sighted jewelers prefer Ostbye & Anderson rings and mountings made of Belais 
White Gold because they are always the latest and best in design and workmanship and be- 
cause they are always dependable. 


When you buy wedding rings and mountings consider the source as well as the price. 


OSTBYE & ANDERSON 


Jewelers Exchange Bldg., 627 First Ave., Minneapolis, Minnesota 


The LVhite Gold That Stays Vhite 
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BELAIS WHITE GOLD 


JEWELRY 
FLORENTINE 






















America’s Fastest Selling Wedding Ring 


Is one of the many beautiful rings distributed by 
the C. A. Kiger Company. Kiger Wedding rings made 
of Belais 18 Kt. white gold are always the latest in 
design and the finest in workmanship. 

Leading jewelers come to the “Kiger Boys” for their 
weddings rings because they know that “If you get it 
from Kiger it will sell.” 

Let us show you our new Bride & Groom Wedding 
Rings to match. 


C. A. KIGER COMPANY 


Kansas City, Missouri 

















XIAMONDS 
The Lhite Gold That Stays Phite 


TOVODOTUENEAT ET OAAD ENTE 
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BELAIS WHITE GOLD 
FLORENTINE 











The Florentine ring is protected by design patents and infringers will 
be prosecuted. Wholesalers and retailers who buy rings infringing 
on the Florentine ring patents lay themselves open to prosecution. 


America’s Newest and Most Popular 
Wedding Ring 


The tremendous popularity achieved by Florentine—Amer- 
ica’s Fastest Selling Wedding Ring—in less than one year since 
it was first introduced has been nothing short of phenomenal. 
Leading jewelers everywhere are finding this beautiful and dis- 
tinctive ring to be a first class salesman. In brief, Florentine sells 
itself. 


There is no secret about this success. Florentine is popular 
because it is different. Its unique and attractive design has 
created a new mode in wedding rings. Hand carved by skilled 
craftsmen who have long specialized in making only the finest. 
Florentine wedding rings are made exclusively of Belais 18 Kt., 
“The White Gold That Stays White,” thus assuring your customer 


of a permanent dependability. 


Ask your jobber now to show you these attractive rings, or, if you 


prefer, write us direct for samples and give your wholesaler’s name. 


PARAMOUNT WEDDING RING COMPANY 


f 159 North State Street Chicago, Ilinois 


me Zhe Lhite Gold That Stays Phite 
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BELAIS WHITE GOLD 





Quality Watch Cases 
of 


BELAIS 
WHITE GOLD 


There is a rare distinction in the ladies 


#816 satin 
8K o: MK Beate Watch cases made by HANIN BROS. |, to 
White Gold e " ; — 514 Line Ova 
er Up-to-the-minute in style, and exquisite WK or 16K 
. elais 





























in workmanship, they have met with 
steady response from the wholesale trade 
for the past sixteen years. 


Our line is complete in Plati- 
num, Platinum on Gold, and 


White Gold made exclusively of 


BELAIS WHITE GOLD. 


Samples will be sent upon re- 








quest. 
#1106 #300 
5% Irid. Plat. Belais 18K and 
Plat. Top 
HANIN BROS. 
71 Nassau Street New York, N. Y. 





The Phite Gold That Stays Vhite 
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at Your Service 


QUAST & OLSEN 


Progressive Manufacturers OAM 


Of Modern Jewelry Ya 


yl NZ ; 





In a buyers-market where shoppers go from store to store be- 
fore deciding on a purchase—it has become imperative to have on 
hand attractive, modern merchandise that thru its direct appeal will 
turn a prospect into a customer. 

As a shrewd merchandiser of jewelry no one knows better 
than you the value of having in your showcases new and interest- 
ing jewelry—that will intrigue the casual visitor and suggest future 
purchases to the customer who does not want anything else today 
thank you. 

Quast & Olsen manufacture and supply such jewelry. 
Whether you are interested in 


WEDDING RINGS of 
BELAIS WHITE GOLD 


or in a special order that can only be produced by the finest craftsmen 
we can give a prompt and efficient service. 


Products made by Quast & Olsen have that charming simplicity of 
design which is considered so desirable by people of distinction and 
taste. If you are interested in appealing modern merchandise, attrac- 


tively priced, our stocks are at your disposal. 


Send for Our 1930 Catalogue 


QUAST & OLSEN 


5 South Wabash Avenue Chicago, Ill. 


PO OORT LA 
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WILLIAMS & ANDERSON 
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Our emblems and charms made of Belais 18k white gold represent the 
finest, both in material and workmanship, that the market affords. The 
“WACO” line is a complete one and our facilities for turning out special 
order work promptly are of the finest. 


You will be interested in our catalog, a copy of which can be obtained 
through your jobber or by writing directly to us, if you prefer. 

THE WILLIAMS & ANDERSON CO., INC. 
L - PROVIDENCE, R. I. 


$12.00 











Emblem Manufacturers for the Wholesale Trade 


The Lhite Gold That Stays Lhite 















de We 


TOYS WHITK GOLD. 





WILLSON © PARR 


—~ INCORPORATED — 


MANUFACTURERS 


of 
JEWELRY 
Since 1890 


BELAIS 18k 


WEDDIN G RINGS 
MOUNTIN GS 


WRITE FOR A SELECTION 


130 North State Street and 27 East Monroe Street 
CHICAGO ILLINOIS 





TAL CATAL 
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BELAIS WHITE GOLD 
Now Ready for Mailing 
nn. 1 








; Yours 


For The 








} Asking 
GRAFFE AND STANEK 
iz 
Se ee ee ee ee See bres . — ea A 





The 1930 Edition of the... 


Graffe & Stanek 
Catalog 


We maintain the most com- . is now ready for the mails. 


plete Special Order shop in 
the United States, famous 
for its platinum and gold 


Containing illustrations and descriptions of over 
900 styles of ring mountings, this catalog is regarded 


work. Designs and _ esti- as indispensable by many jewelers. 
mates gladly submitted. A large and comprehensive line of brooch, searf- 


pin and bracelet mountings are also shown. 
A word to us will bring this book to you. 


Write for your copy today. 


We use BELAIS WHITE GOLD for all 
Wedding Rings and Special Order Work 


GRAFFE & STANEK 


Ninth Floor, Heyworth Building 
29 East Madison Street CHICAGO, ILLINOIS 


The Lhite Gold That Stays Phite 
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BELAIS WHITE GOLD 
. You Will Find It 


A convenience and service to purchase 


BELAIS WHITE GOLD 
PLATE, WIRE AND SOLDERS 


from 


T. B. HAGSTOZ & SON 





Our new Belais White Gold Solders are the finest the 
market affords. Let us send you samples. 


We Buy 
GOLD — SILVER — PLATINUM 


or any material in which these metals are contained— 
with an honest return as promptly as accurate determina- 


tions permit. 


T. B. HAGSTOZ & SON 


709 SANSOM STREET PHILADELPHIA 
REFINERS — ASSAYERS 





Refining of Sweepings Our Specialty 





The Lhite Gold That Stays White 








13 ee DD GOLD 


WEDDING RINGS ~- MOUNTINGS 








Made finer by 


BELAIS WHITE GOLD 


With beauty that de- 


lights and quality that 





sustains confidence. 


H. V. GRAY & CO. 


1013 Metropolitan Bldg. Detroit, Mich. 


WEDDING RINGS _ 
BELAIS WHITE GOLD 


A showing of new designs in wide variety that will win 
your unqualified approval. 


a ee eee 








MARKOWITZ & FRIEDMAN, Ine. 
1030 Euclid Ave. Cleveland, Ohio 


The Lhite Gold That Stays Vhtte 
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BELAIS WHITE GOLD 
BLUE BONNET RINGS 


are now made of 


BELAIS WHITE GOLD 


HH Among quality jewelers Blue Bonnet Wedding Rings have 


CIRCULAR 






















gained an enviable reputation. Their dainty and appeal- 
ing beauty have made them a popular favorite with Amer- 


Llue Lonnet Fangs ica’s brides, and this popularity has given them a pre- 
OS _s I 


REG.U.S.PAT. OFFICE se ‘i ie 
Ws rtauspat omer se ferred position in the show cases of America’s leading 


April 20, 1926, No. 211888 


jewelers. 


Now—in order to make them even more worthy of your 
continued support—Bolotin & Sheinin are using BELAIS 
WHITE GOLD—“‘The White Gold that Stays White”—in 


the manufacture of Blue Bonnet Rings. 


If you are already a Blue Bonnet Dealer you will be in- 


terested in this new and doubly certified assurance of Blue 





Bonnet value and wearing qualities. If you are not a Blue 
Bonnet Dealer you will be interested in seeing this famous 
TTT wedding ring. 

Our modern shop is prepared to handle your special order 
work capably and promptly. . . . Diamond setting a 


specialty. 


Write today for samples and prices. 


BOLOTIN & SHEININ 


Manufacturing Jewelers 


159 No. State Street Chicago, Ill. 


The Vhite Gold That Stays Vhite 
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MEN'S RINGS 
BELAIS WHITE GOLD 


Made by Bader & Sandler, Inc., are distinguished for their beauty and originality of 


design, their superior workmanship and their extra value. 


Bader & Sandler rings are in demand because they sell. Ask to see our new “Spirit 
of 76” number and our Double Head Cameo Line. 


Samples and prices can be obtained through your own wholesaler, or by writing 


us, giving your jobber’s name. 


BADER & SANDLER. Ine. 


475 Washington Street Newark, N. J. 


MAKE MORE PROFITS 
— IN SELLING WEDDING RINGS 


Jewelers everywhere are using Irving Slaw wedding rings. The 
extraordinary value put into them enables the jeweler to make hand- 
some profits. Priced exceptionally low these smart looking numbers 
successfully produce sales. 


They are made up in 18k BELAIS GOLD and are obtainable in 
2mm. and 214mm. widths in ladies and in 3mm. and 314mm. widths 
in grooms to match. Each ring is seamless, hand engraved and chased, 
— and represents the utmost in quality and workmanship. Our large 
stock assures you of immediate service. 








You will be interested in our complete line of wedding rings. Write 
us today for samples and prices. 


| IRVING SLAW 











| si Manufacturer and Wholesaler of Wedding Rings 
| . 
No. 2505 55 E. Washington St. Chicago, Ill. 


The LVhite Gold That Stays Vhite 
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BELAIS WHITE GOLD 
MOUNTINGS 


‘Rare Design and Workmanship 





BELAIS 
WHITE GOLD 


Rex Ladies’ Mountings have a rightness about them 
that is outstanding. Designed and executed to de- 
velop the natural beauty of the stones set in them, 
and to attract customers with their lasting loveliness, 


they prove a very profitable line to handle. 


To assure their lasting and beauty retaining qualities 
they are produced in BELAIS WHITE GOLD—The 
White Gold that Stays White. 


Made in a wide variety of designs. Your wholesaler 





will be glad to show you their superior merits. 


REX JEWELRY COMPANY, Ine. 


I. Weinstein, President 
81 Warren St. Newark, N. J. 
New York Office—97 Nassau Street 


The Lhite Gold That Stays Phite 
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BELAIS WHITE GOLD 





Circle Love /F edding ‘Rings | 





(ale OLove 


ACIS CL 





Name Copyrighted 
Design Pat. 75797 
Design Pat. 75796 


The Lhite 


made of 


BELAIS 
WHITE GOLD 


Are superlative examples of the wedding ring manufacturers’ 
art. Made from Belais Seamless Wedding Ring Blanks, Circle 
O’ Love is delicately fashioned by expert craftsmen to give the 
effect of a ring set with dozens of little sparkling diamonds in 
a radiant circle. The fact that Circle O’Love is made of “The 
White Gold That Stays White” is your customer’s assurance of 
the permanence of its beauty. 


Circle O° Love is also supplied in a Navette Diamond Wedding 
Ring. This is a superb ring made of Belais White Gold or plat- 
inum beautifully adorned with three, five or seven sparkling 
round diamonds set in Navette style. 


Circle O’ Love wedding rings are so attractive and appealing 
that it can be safely said “They Sell Themselves.” The best of 
salesmen cannot sell, however, without proper contacts and, to 
assist you in establishing these contacts, we have prepared for 
your use a complete campaign of ten advertisements. These 
advertisements, which are calculated to draw people to your 
store, are available free of charge for the use of Circle O’ Love 
Dealers. 


You will like these rings and, what is more important to you, 
so will your customers. 


Write us today for samples and prices. 


Wechter Company 


Manufacturing Jewelers 





PITTSFIELD BLDG. 


55 EAST WASHINGTON STREET 


CHICAGO, ILL. 


COL MATa ALA 
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-.as desirable as a new gown 
-. as givable as a brilliant party 





To see these new Accessories by Benedict is to Ends . . . and a number of individual pieces. 
realize at once that here is merchandise with All USEFUL — all manifestly SMART — and 
a widespread and powertul sales appeal. all surprisingly moderate in price—well within 

Conservatively modern in conception, it is range of the purchasing ability of the MANY. 
colorful — but not garish; That's the kind of mer- 
simple — but not bizarre. OC és i Esso | es chandise that SELLS today. 

Accessories by Benedict b By all means, SEE these 


include Desk Ware, Smok- new items when our repre- 


¥ 
ing Sets, Bridge Sets, Book BR E N a L) | . i sentative calls to see you. 


BENEDICT MANUFACTURING CO. 
Dept. K East Syracuse, N.Y. 













New York Sales Office 

and Sample Display 
366 Fifth Avenue, near 34th Streei 
Canadian Factory—Trenton, Ontario 
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GREATEST LIGHTER 


THE JEWELERS’ 
THE WORLD’S 











(As Staple as Fine Watches! 


Ronson DeLight is the biggest selling quality 
lighter in the world. 
















And the movement is the secret! Made like a 
fine watch, and encased like a fine watch. 
Time has shown it to be the world’s greatest 
lighter! 


A Flip and it’s lit! Release—and it’s out! 


Powerful Ronson national advertising is back 


of every Ronson lighter—telling the world 
NEW! —RONSON about it—selling the idea of buying now! Pages, 


WINDBREAK Double pages, and Half-pages in Saturday 
Evening Post, Collier’s, American Magazine, 

The only wind-proof lighter that . ° 

isn't cluttered up with super-struc- Cosmopolitan, Life, The New Yorker, and 

ar. newspapers all over the United States. Order 

ag see erage Pegg A o> ta now from your jobber. Or write us at once for 


up into position when needed— 


slides out of the way for indoor illustrated color catalogue. 
lights! Feature this model for neu - 


sales to old users! 
ART METAL WORKS, INC., Newark, N. J. 
Dominion Art Metal Works, Ltd., Toronto, Canada 


RO NSON | 








TAADE MARK REG..FULLY “s> ocean. 2 PATS. het vest! 


: | | VNelight 
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for the Ladtes — 


We do not ask you to introduce this clever 
new product—we do it for you. An unusually 
big advertising campaign is now telling every 
woman in America about the Perfu-Mist, the 
perfect perfume-spray for the pocket or purse. 
Women fall in love with it at sight—it does for 
perfume what a compact does for powder 
and rouge. 

A novelty now with all the sales appeal of 
something new—a necessity to every woman 
who once owns one. Cash in on the novelty 
now and reap the harvest later! 

Powerfully advertised in Saturday Evening 
Post, Cosmopolitan, Good Housekeeping, 
True Story, New Yorker, Vogue, and news- 
paper Rotogravure sections. Write for illus- 
trated color catalogue at once! 


ART METAL WORKS, INC., Newark, N. J. 


Dominion Art Metal Works, Ltd., Toronto, Canada 


A NEW ACHIEVEMENT 


ONSON 


TRADI MARK REG FULLY nb nesta no Ronit PATS. PENDING 


Tera Mist 


THE PERFECT PURSE-SIZE PERFUME SPRAY 








New! 
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At the right 
is shownone 
of aseries of 


Advertisements 
: appearing? 
/ this season 
/ inthe Nation: 
al Magazines 
illustrated 
above -:-+ 





Another 
campaign 


big advertising 
to help leading 
Jewelers, all over the coun- 
try, sell more Poole Pewter 
. . . The best class of cus- 
tomers in every community 
will be “sold” the 


perior merit and quality of 


on su- 


Poole Products . . Extra 


POOLE 





Harper 


"PEWTER® POOLE’ 


* 


s Bazar 





Poole 





\ ‘ f Jewel lers about P ewter by 


TRADEMARK 


PewTer by Poote 


heavy weight . . . purest 
metals — contains no lead 
which might contaminate 


contents of the vessel . . . 
and remember only Poole 
can produce the inimitable 


Produced by 


SILVER 


TAUNTON, 


Send for Illustrated Catalogue Showing More Than Two Hundred and Fifty Pewter Pieces 




















six with holder 





or salad bowl with tongs 


finish to be had in Poole 
Pewterware. It’s the stand- 
ard, there is nothing 
better. 


COMPANY 


MASS. 














No. AT2—Ash Trays—nest of 
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LOW PRICED JADE CREATIONS 
TYPICAL VALUES BY STERN & STERN 










HE moderate price 

of Stern & Stern 

costume jewelry is a 
boon to jewelers. Personal 
supervision of every stage 
of production enables us 
to keep costs low. 













Quality is never shaded. 
Frecious metals and genu- 
ine stones only are used, 







Here jade pieces are fea- 
tured. The line, however. 
employs all popular 
stones, and includes chok- 
ers, necklaces, bracelets. 
rings and earrings. 









As single-stone ring and 
Romany Ring manutactur- 
ers for many years we have 
acquired considerable ex- 
perience in making and 
merchandising — beautiful 
jewelry. 











Every jeweler can profit from 
an inspection of this line. 





q's 
e* 








AND STERN 


INCORPORATED 
131 LIBERTY ST. NEW YORK CITY 
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HUGS EVERY WRIST --- without binding! 



















Patented 
JIFFI-SPRING 
stretches 


atpel inch- < i 

| 
4) a My 
ee Witty Wii THE 


Huds every 
wrist 
without 
Loh beteb bet -4 

















= | 


stylesformen J stylesforwomen 





IFFIBAND —the sensational wrist watch bracelet that is hanging up new sales 





records every month—in chromium nickel plate and 1/10 14 K. gold-filled 
for men; also same, narrow width, for women—only one length to carry in 
stock — patented JIFFISPRING in the clasp makes JIFFIBAND hug every 
size of wrist without binding—cuts inventory to the bone—guar- 
antees larger bracelet business with least investment — write 


today for prices and please mention jobber’s name. 











__ 





‘Hugs e every wrist without binding” 
MARTIN-COPELAND COMPANY ... - Providence, R. I. 


Branches: New York — Chicago — San Francisco 


_ 
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Nov-E-Line DiamMonp-LikE JEWELRY 


and 


REAL STONE COSTUME JEWELRY 


— a direct route 
to volume sales and profits 


Comparatively few people can afford to indulge their taste 
for genuine diamond jewelry to any real extent considering 
the rapid changes in styles, and so for the great majority, 
Diamond-Like Jewelry is a more than satisfactory substi- 
tute. Indeed, it would be impossible for the layman to 
differentiate between the two types. For Diamond-Like 
Jewelry has every characteristic of the authentic. In appear- 
ance, craftsmanship, and style it ranks with the finest—zn 
price, however, it stands alone. Bracelets, brooches, rings, 
pendants, necklaces and buckles may be had here in a 
tremendous variety of pleasing designs. 


Real stone costume jewelry, towards which, today, there is 
so much favor shown, is also represented here in an out- 
standing collection of pieces which use as their inspirational 
sources, leading Continental style centers. 


Every product from the Nov-e-line reaches you with the 
manufacturer’s guarantee of satisfactory wear. The fact 
that so many merchants have already been won over to 
Nov-e-line, bespeaks its market rightness. 


Ask your wholesaler about Nov-e-line. 


/ 





ELI 
NOTE EINE 
Jewnnt 


THE NOV-E-LINE MEG. Co., INC. 


Creators of Diamond-Like Jewelry 
1650 BROADWAY NEW YORK, N. Y. 


Los Angeles Office, Title Guarantee Bldg., Chicago Office, 29 East Madison Street, 
Mr. Phillips, Representing William Lester, Representing 
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THE DEAUVILLE SPIK 


Ballou’s Original Interpretation of 
the Newest Paris Jewelry Mode 
aa the Tasseled Necklace 














4 The DEAUVILLE SPIKE ... the latest 
product of Ballou designers ... is a 
stunning creation ... simple, unique, 
effective. It is a necklace that will 
meet the unqualified approval 
of all smart American women. 


This beautiful jeweled acces- 
sory is made of colored 
stones and tiny spike- 
like links. The a 
of the necklace is 
cleverly hidden 
bya clear bagu- 


Zz , 
7 ettecut crystal. 
‘a ‘ 

LO) a es 


DESIGN PATENT APPLIED FOR 








You are cordially invited to call at our 
New York Office, 366 5th Avenue 
where you may see the DEAU- 

VILLE SPIKE and our complete 


line of new creations for fall. 


B.A. BALLOU & CO. Ine. 


PROVIDENCE, R.I. 


B 
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No. 2020-1 
Two-Tone 
Silver-plated 
$7.50 





No. 2025-35 


Genuine leather, 


alligator grain 
$6.00 





No. 2025-5 
Lincoln Bronze 
(gold-plated) 
for the desk 
$6.00 


1929 








No. 2025+36 
Snapdragon 
Genuine leather, 
pigskin grain 
$6.00 





No. 2025-38 
Genuine leather, 
modernistic 
brown 


$6.00 


Thirty different models and 
eight gift sets priced from 
$5 to $25 


Right : 


Vester Ash Receiver. 


In enamels and leathers to 
match Vester TableLighters, 


$2.50 to $4.00 


THE 
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SMOKE APPOINTMENTS 


in Charming Gift Sets 

















Bridge Set — Vester 
Lighter and TUPAK 
Cigarette Container in 
combination black and 
gray enamel with red 
and black bridge figures 
—$10.50 retail 





Make Your Gift Displays 
Doubly Compelling! 


ester 


TABLE LIGHTERS 


Ogee, from every- 


one who sees them! Hur- 
ried revision of gift lists... 
much discussion with friends. 
Vester TableLighters and other 
modern smoke appointments 
will create small sensations ini 
your displays thisseason. Vester 
is unique among lighters ..... 
in design... in operation ... 
in long-lasting usefulness. 





Alfred Vester Sons, Inc. 
5 Mason Street, Providence, R. I. 


Please arrange for us to see the Vester«line of 
smoke appointments as soon as possible. 


Name . 


Address 


We les through... 


Requires re-filling only four or 
five times a year. Fully auto- 
matic. Ignites at the pressure 
of a button and burns. without 
re-lighting. until everyone. is 
served. 
In smart leathers’. . . enamels 
. . plated combinations .° . 
gay bridge designs ... and in 
charming gift sets with Vester 
TUPAK, the cigarette con- 


tainer that holds two brands, . - 


andthenew Vester Ash Receiver. 
Surely you must plan to have 
Vester TableLighters and Sets 
on display this season. 


Mail This Coupon TODAY 









(Name of jobber) 
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customer 








We supply pick-up tweezers, a generous 
assortment of letters and fraternal em- 
blems, a handy stock tray, and special 
Crestcraft cement that sets instantly 
and holds permanently. That’s all you 
need to monogram the Crestcraft way! 





Many Styles 
Many Sizes 


...and 


monogrammed 


while the 





RESTCRAFT Wallets are 

made in many styles and many 
sizes to meet and satisfy a varying 
demand. But only Crestcraft Wal- 
lets offer this added appeal—they 
may be permanently and distinc- 
tively monogrammed while the cus- 
tomer waits — personalized! 

The Crestcraft Wallets — Jack 
Junior, Ambassador, Aristocrat, Pic- 
cadilly and Executive —carry hand- 
some 24 carat gold plated metal 
crests. Each crest has recessed spaces 
to accommodate the monogram. 
Cement the letters in the spaces and 










the monogram is done — 30 seconds! 
Anybody can do it! 

Fine leathers and superior crafts- 
manship mark Crestcraft Wallets. 
Each of the many sizes is available 
in a variety of leathers. And there are 
key cases and cigar lighters to match. 

Crestcraft Wallets retail from $2 
to $25 — and only these Wallets 
offer the exclusive Crestcraft mono- 
gram feature! 

Write now for full details and sam- 
ples of this modestly priced, smart 
and distinctive new line—Crestcraft, 
the personal wallet! 


CREST-CRAFT WALLETS 


- Van icklen. 


or Etoin 
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A Providence Stock Co. Product ~ 


























“NANCY LEE” 
THE “X-LS-ALL” 
Expanding bracelet 
1/10-12K Gold Filled 








The “Nancy Lee,” with its fine-pierced 
links, is made either with all pierced 
links or alternating pierced with engine- 
turned—with folding clasp center, or 
center opening—with stones in hooks or 
as many stone set links as desired. 
(Sapphire or emerald. ) 


‘“‘Nancy Lee’s” popularity is increasing. 
You should have these profit-makers in 





your stock. 


Sold through wholesalers only. If your 
wholesaler does not show the line, let us 
send the names of those near you who do. 





The folding center cannot be 
detected when closed. It is 
Practical and easily operated. 





We also make We also make 
for Gentlemen: for Ladies: 
In Mesh ‘ In Mesh 
(Folding Center) And the (Folding Center) 
“Fold-On” X-Ls-All Group “Fold-On” 
“E-Z-Fold” (Expansion Links) “E-Z-Fold” 
| [ “* Adjusto”’ “‘Nancy Lee’”’ “Adjusto” 
} ; ie d “Picot Edge’’ “Moderne Beauty” “Picot Edge” 
Pot. Oe ow ey Soldered Edge “Fair Maid” Soldered Edge 


ees @ PROVIDENCE STOCK CO., PROV. R. I. @ smmmmm 
aneeetn 100 Stewart St. it Nace aera 


@ Los Angeles—424 So. B’way * Chicago—1209 Heyworth Bldg. & New York—9 Maiden Lane ®@ 
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EXHIBITION 


ERIK MAGNUSSEN 


Erik Magnussen, the famous Arrtist- 
Craftsman, has created our new line of 
Semi-Precious Stones cut large, in an 
unique and beautiful style, as never seen 
before, which has just arrived from our 
European plant and is now on display at 


our showroom, 


551 Fifth Avenue 


We extend to you a courteous invitation 
to pay us a visit to inspect this most un- 
usual exhibit of Semi-Precious Stone 
Clocks, Picture Frames, Ash _ Trays, 
Vases, etc. 


August Dingeldein & Son 


ROOM 2212 
551 FIFTH AVENUE 
NEW YORK CITY 
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Beauty 








Adj usLable 


Spatkle <deeess 
r towrist size 


tented method of stone-setting 
and connecting links 


ATTLEBORO, MASS. 


NEW YORK CHICAGO 





ee . . 5 
ow Ute +e eeeegy @ * 
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FOR NEARLY A CENTURY 


JUERGENS & 


ANDERSEN CO. 
CHICAGO 








MAKERS OF FINE 









DIAMOND JEWELRY 
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'!!! Before Prices Are Raised !!!' 


Now is your best opportunity to stock up NOBRK Junghan’s “Nobrk” Wrist Watches, fully 
on Junghan’s “Nobrk” Wrist Watches be- guaranteed as to workmanship, are extreme- 
fore the probable tariff increase goes into ly attractive in appearance—a combination 
effect. resulting in a perfect sports-watch for boys 
and adults. 





Price is an important factor with ‘“Nobrk” 
Wrist Watches. It would be well nigh im- 
possible to duplicate the remarkable value 
of these timepieces. 


These new, improved models—Series C— 
feature a small sized lever—luminous dial— 
finely tempered main spring that runs 30 
hours—in attractive nickel plated cases. 

And so we urge you to take advantage of 


current quotations. Order from your jobber. 





Full Octagon 
Ne. 6, Front, back and center 
P d “t shape 
Full Cushion mm... oad $3.50 Full Barrel 
No. 4, Front, back and center Sells for ...+-.-.ee+e+e, $6.00 No. 5, Front, back and center 
all cushion shape. all barrel shape. 
ane $3.50 Discount CUE DOE. cs decncccseced $3.50 
Sells for : ; ... $6.00 DO DE ccctciasdedavad $6.00 
2%—10 days 


SMITH-AMERICA, INC. 


Sole Importers 


10 West 47th Street, New York City 

















1. Made of durable card- 


The new Cross & THIS SPECIMEN SHOWS board 
: METHOD OF DISPLAYING ’ 
Beguelin bead display BEADS USING THESE EASELS 2. Comes in assorted colors 


3. Can be adjusted to dis- 
play any size choker or 


beads 


4. Price 75c to jewelers for 
an assortment of 25 
cards 


card will fill a need, that 
you have long felt, for 
properly displaying beads 
and necklaces. 





Patent applied for 


CROSS and BEGUELIN 


15 Maiden Lane New York 




















The BUYERS’ DIRECTORY 


Price One Dollar 








The Jewelers Publishing Corp., 239 W. 39th St., New York 
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| Dennisow Farrington 
TEXOL CASES for JEWELRY 


METAL FORMS 
*3100X” Line. Twenty sizes. Covered Futur- 
istic Texol, gold tooled. Two colors: royal blue, 
lined yellow velveteen and satin; black, lined 
black and Nile green. 





*3600X” Line 


EXTENSION EDGE 





Two colors: 
green bronze 
and gold, lined 
green and cham- 
pagne; three- 
tone brown and 
gold, lined beige 
and champagne. 
Eleven Sizes. 


Your Jobber Carries These 


Denmoow oMlanufachwing Se 


Framingham, Mass. 




















Rueckert Cases 





Keep Good Company 


First impressions often make or break the sale. 
Modern, good looking, efficient sample equip- 


ment is a vital essentia! to successful selling. 





No. OA Leather Telescope 


The telescope illustrated above 
is hand sewed and made of the 
best boarded cowhide and will 
stand up under the most severe 
conditions 


RUECKERT 


MANUFACTURING CO. 


162 Clifford St. Providence, R. I. 


\ 
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Tarnex Prevents Tarnish 


Tarnex, the new paste, is not a lacquer, but is more 
than a polish; contains no scouring abrasives, acids 
or alkalies; does not harm plated ware; is non- 
poisonous. 


Attractive display free with order of one dozen jars. 


Bright Metals Corp. 


Long Island City 


1 Hunter Avenue 


LET TARNEX 
TALK TO YOU! 


One application of Tarnex keeps silver bright 
months longer than ordinary polish. Tarnex 


itself proves it to you. Send for a free trial jar. 


You Sell Tarnex 
You Use Tarnex 


Tarnex makes money for you. It is easy 


.* 
«* 
+ 
+ 
. 
. 
) 
+ 
« 
* 
«* 
. 


to sell. Tarnex Saves money tor you. 


It preserves your stock. 4 
Send for that Free Jar Send 
Free Trial 
wn Jar Tarnex 
Ps Name 
a Street 


+ 
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e 
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(Switzerland), 


FREY & Co S.A... Bienne 









CREATIONS IN 












































ASK FOR THE LATEST 
WRIST 
WATCHES BY FREY 
FROM YOUR JOBBER 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 


in Jewelry of Highest Grade 








Necklace Clasps and Novelty Jewelry 


Rondelles. Barrel-clasps. 


MODERN NOVELTY CoO., INC. 
126 South St., Newark, N. J. 








‘Steen MG Co) 


the popular 


w=» STERNSEY ~~ 


RINGS 
And Pendants to Match 
Gherough wholesalers only 


401-7 MULBERRY STREET 














New Jersey “Jewelry Mfg. Co., Inc. 


50 Columbia Street 


Manofecturers of Waldemars, fine goid and platinum 
ehains, swivels and spring rings in gold and platinum. 
Various kinds of Fancy Links—Plain or Enameled. 


Phone Mitchell 2569 


14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kollmar & CO. 


18 Columbla Street 





BARRASSO & BLASI 


THE HOUSE OF CAMEOS 


Lady's Stone Rings — Diamond Mountings. 
Pendants — Earrings 


CAMBO BROOOHES 
fold through the jobbers only. 
21-38 Governor St., Newark, N. d. 


A you SELL to schools, colleges and 
raternities BUY from 


CRESCENT RING CO., Ine. 


355 Malberry Street 
Leading 


Manofacturers of RINGS and PINS 


For Fraternaltand Scholastie 
EMBLEM HOUSES 


We Specialize in STONE RINGS 


Black Onyx Blue Onyx Rubies 
Sardonyx Green Onyx Amethysts 
Also 
All kinds Exclusively 

t RINGS trim: 








HENRY RUFEISEN-INC 


MANUFACTURERS OF 


RINGS OFANQUALITY 


126-128 South Street 
Ohicago Office, 81 N. State &t. 


BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 








Sterling Fireless Sliver 
Red polishing to a minimum and obtains 





RINGS —a spectatty with 


Louis Bleiberg 
336 Mulberry Street 


lasting brilliance. 
JOHN J. JACKSON 4&4 CO. 


All Sterling and Fine Slivers Relling fer the Trade 


ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2498 











What Is the 
Jabel Ring Mtg. Co. 


putting out now? That Is the question 
the ring trade is asking. 401 Mulberry 8t. 


SEND FOR SAMPLES 
INKLESS8 
TOOLLESS 
ARCH CROWN MFG. CO. 
82 Warren 8St. Newark, N. Jd. 


T f GS WASHABLE 
ALL COLORS 
Originators and Patentees 


THE GENERAL ALLOY CO., Ine. 


Correct White, Green, 
Alloys & Soiders Yellow and Red 


WEDDING RINGS 











WATCH CASES 


We Specialize In Watch Cases 


WACNER & CoO. 


Tel. Market 7448 91 Oliver Street 


Y to 2 carat 18K Engagement Ring 
mountings ornamented with emall 
diamonds and sapphires 


MARTIN H. WIEDMANN 


28 Longworth S8t. Newark, N. J. 


Cc. B. W., INC. 


10, 14 and 18K Ringse—Jobbere Only 


391 Mulberry Street Tel. Market 8320 
New York Office, 98 Nassau &t. 








Gold and Platinum Solders— 
“Clinton Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


81-83 East Kinney St. Newark, N. J. 


the HELEN MFG.CO. 


475 WASHINGT TON ST. G 


GS & MOUN T 


L. FRITZSCHE & CO., Inc 


Manofacturers of 
Platinum and 14Kt. Gold Jeweiry and 
Flexible Bracelets 
480 Washington Street 














Wefferling, Berry, Wallraff Co., Inc. 


Makers of 
FINE EMBLEMATIC JEWELRY 
Elght Rose Stree: 





M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitchell 1453 60 Columbia 8&t. 











Jewelers’ Settings and Soidera 
Refiners and Smeltere 


BAKER & CoO., INC. 


Murray and Austin Sts. 
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a | ANNOUNCEMENT— 











ie The Gold Pocket Knives formerly made by 
1 _ BATTIN and CO., Newark, N. J. 











i are now being m 
bod g made by 
JOHN SCHUMACHER, Manufacturing Jeweler 
562 FIFTH AVENUE, COR. 46th ST. NEW YORK 
ay New and original styles and patterns are now ready 














[||| ALMosT A CENTURY OF EXPERIECE— _ ||| 


is in back of every Ketcham & Automatic Eyeglass Holders 
McDougall product. Founded illustrated herewith—are no 
in 1832—when we supplied exceptions to’ our century old 
the trade of the day with standards. Each is a modern 
thimbles—we have always kept design, attractive, novel and 
abreast of the trends and _ ppractical. Perfectly finished in 
styles. And we have 14K White Rolled Gold 
always featured qual- and guaranteed against 
ity, workmanship and defects—these Moderne 
value. Automatic Eyeglass 
Holders are salable, 
profitable merchandise. 





The f our Moderne 





Write for Our Illustrated Price Lists. 


KETCHAM & McDOUGALL, INC. 


15 Maiden Lane Established 1832 New York 
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GENUINE 
j.cooANTIQUE JEWELRY... 


SOLID GOLD NECKLACES 
LOCKETS AND CHAINS 
BANGLE BRACELETS 
FLEXIBLE BRACELETS 
RINGS, COSTUME PIECES 
COMPLETE SUITES 
- Complete Line of Genuine Antique Silver Jewelry. Prices from $5.00 up... 


ee 


a — —— —— ———s —_— — — — — — = c— a —_ — — — — — — — — — — — — — = 












mate 






































THE JEWELERS’ CIRCULAR October 17, 1929 











PNA 02 


———- 





ESTABLISHED 1870 
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JOHN W. BLOCK 


Manufacturing Jeweler 
22 WEST 48rH STREET 
NEW YORK 


Nil 
pm mn 


\ 
































Fancy Cut Diamond Jewelry 














A SUGGESTION IN THE WAY OF SETTINGS 
FOR THE POPULAR STONE-SET RINGS 


| S | ron 2 Is 14 ' 2 é 3 é ry re car. b 
er, 1M 8 73 m 7 a _ 62 7 ; 6 7 52 5 Eas 4 35 M/y 3 
call ¥ aa b k J wey wey rey uw 
1561 1562 1563 1564 1565 1566 1567 1568 1569 1570 1571 
Here is a setting just made for the prevailing modes of stone set rings. This is but one style. There others that are 


higher, some also heavier and others without the dovetailed opening, some with two sides or four sides pierced, but all made in 
platinum and in gold with characteristic American Platinum Craftsmanship 


AMERICAN PLATINUM WORKS 
Vay we send you Catalog A-31? N. J. R. R. AVE., AT OLIVER ST., NEWARK, N. J. 









































THE VIANDE KNIFE 


Presenting SILHOUETTE PATTERN 


and the VIANDE KNIFE 


14 Maiden Lane — J. W. JOHNSON — 1 West 47th St. 
New York 


1847 ROGERS BROS. 














——— 
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SPECIALISTS JEWELRY - DIAMONDS 
IN BUYING AND SELLING AND ESTATES 


From the Poorest Stones to the Finest Gems Loose or Mounted. 


Old or New 








Send me the merchandise your customer wishes to sell—I will promptly 
quote you my highest cash offer—Money remitted if acceptable or mer- 
chandise returned—Bank references exchanged. 


M. B. ALTMAN 


10 West 47th St., New York (Established 1899) 
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GOLD AND SEED PEARL COSTUME 
JEWELRY 


74 W. 46th St., New York 
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EN athey - Tissot ( 0. 
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of unusual character and xa Of ~ Pa tunity to jewelers whose 


SOO OO SAO” eA RO tt rt ct 
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distinction. It is a perfect clientele includes the 


example of the finest Swiss more discriminating—the 


craftsmanship and _ be- kind of a watch that 


sides, it ranks high in style. really sells itself on its 


This timepiece presents an unparalleled own merits of appearance and _ reliabil- 
Observatories’ Prizes merchandising oppor- ity. Grand Prix 
KEW TEDDINGTON . we 
NEUCHATEL GENEVA BERNE 1914 











Geneva Clock and atch Corp., 20 West 47th st, NEW YORK 











14x CosTuME JEWELRY IN THE MODERN MopeE 





Genuine Stones Exclusively 









LAPIS LAZULI JADE TOPAZ 

CARNELIAN AMETHY 
CORAL and 

ROSE QUARTZ GARNET 






KRAMER and BICK 


MANUFACTURING JEWELERS 
37 MAIDEN LANE NEW YORK 
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Genuine Crystal VARNISTAR 


Patent No. D-74127 


PENDANT and EARRINGS 


Perfect five-pointed stars, cut from finest genuine crystal, in three sizes. 
Mounted in sterling silver or white gold. The latest word in jewelry. 



























They are creations for the most discriminating, and harmonize with any 
costume, be it formal or sport. 


Look for Varnistar Trade-Mark 


STEPHEN VARNI CoO. 


Patentees and Wholesale Distributors 


Varnistar y Varnistar 
f 15 MAIDEN LANE BEER. 


wy” NEW YORK fp hon, Oe 
Ey pr otro) 


e 
Trade Mark Protection 








Varnistar Girl 








COSTUME JEWELRY THAT SELLS 


COLOR - STYLE - QUALITY - POPULAR PRICES 


—a combination that is bringing business to the many stores 
featuring our leaders. Genuine Rose Quartz, Carnelian, 
Chalcedony, Lapis, Topaz, Crystal, Chrysoprase, etc., mounted 
in sterling silver or 14K gold. 


Earrings and bracelets to match. 


LEWY & CO., 321 Fifth Avenue, NEW YORK 


Specialists in { Costume Jewelry Made of Precious Stones at Popular Prices 



























































JUST OUT! TTITTTTTTTT] 
The lastand most dainty “rcakfasl Sel of them all 


21 pieces Beautiful phlox flower border in natural colors on 
clear crystal glass with guaranteed coin gold edges and 


handles. 
Sets consist of 6 eight inch plates, 6 cups, 6 saucers, 
1 sugar bowl, 1 creamer, 1 handled lunch tray.... 
pieces as shown. 


Makes a splendid gift to retail at $20.00. Costs $10 per set 
f.o.b. factory plus package charges. 





COX & COMPANY EARL W. NEWTON 
120 Fifth Ave. 310 W. Randolph St. 
New York, N. Y. Chicago, II. 


Imperial glass company, Bellaire, Ohio 


The BUYERS’ DIRECTORY 


Price One Dollar 


+4 














The Jewelers Publishing Corp., 239 W. 39th St., New York 
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OD RINGS 


A Golden Anniversary feature line 
set with meet es ~ Oo FE 


CEYLON SAPPHIRES 


| i unusual group of O-B rings can be sold at exceedingly popular 










prices. But you would never know it from looking at them. Their 
gracious smartness, unquestioned quality and quick appeal! of both 
settings and stones separate them immediately from the usual run of 
rings made up to sell a price. Fine O-B settings and craftsmanship— 
Heller Hope Ceylon Sapphires — identified by the Heller Hope Tag on 
each ring —they are guarantees of quality — guarantees of popular fast 
selling rings for the retail jeweler—ask your wholesaler for samples today. 


HELLER HOPE A synthetic sapphire in the popular modern transparent blue color. 
In hardness, chemical composition, specific gravity, double refrac- 


C E Y LO N tion, dichroism, refraction index, and dispersion, it is a counterpart 
of the natural gem. No other synthetic Ceylon Sapphire, no mat- 


SAPPHIRE ter how close the color, can approach the Heller Hope Ceylon 


ta ee Sapphire unless it shows this laboratory identity with the mined gem. 








Our offices at New York, Chicago and Los Angeles co-operate with your Wholesaler to better serve you 


MAIN OFFICE AND FACTORIES AT PROVIDENCE, RHODE ISLAND 
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tre Worlds big Jewelry Centers both in Nowy 
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NEW YORK ... World Market Place 


. .. Serving the discriminating, and also the millions .. . 


Facing the centers in Europe, close to all the world . . . With its smart shops and clever craftsmen 
. . . Fashion Center and Facal Point of awhole continent ... Shop in NEW YORK. 





ARTIFICIAL PEARLS 


Leys, Curistiz & Co. 
“Orienta’”’ Pearls 


65 Nassau St. 


BADGES, EMBLEMS, MEDALS 


Dieces & Crust, 15 John St., Medals, Cups, 
Badges, Class Rings, Special Order Work 


BALANCES, SCALES 


CHRISTIAN Becker, INC. 
Baiances (Diamond and Gold) 


92 Reade St 


CLOCKS 

Norman M. Morris 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 

Poort Crock Div.—Morse Prop., Inc. 233 
Spring St. America’s Most Accurate Timepiece. 


CRYSTAL—COLORED GLASSWARE 


T. G. Hawkes & Co. 542 Fifth Ave 
Decorated Crystal and Silver Mounted Crystal 


CHINAWARE 


Mappock & Miter, Inc., 39-43 W. 23rd St. 
“Royal Worcester China”’ 


DIAMOND IMPORTERS AND 
CUTTERS 
BAuMGOLD Bros., INc. 
Diamond Cutters 
BirnBAUM PresseEx Co., Inc. 62 W. 47th St. 
Diamond Cutters 
Cnas. P. GotpsmitH & Co. 20 W. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 
Jewe.-Gem Co., Inc., 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 
SHIMAN Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W.G. Rings 
J. R. Woop & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


62 West 47th St. 


DIAMOND JEWELRY 

C. V. DoucHerty Co., Inc. 7 W. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 

Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 


Staiczr & Sons, Inc. 527 Fifth Ave. 
Finest Type of Platinum Diamond Jewelry 





FOUNTAIN PENS AND PENCILS 
Pen-O-GrapHic Pen Co. 152 W. 42nd St. 
Mfrs. Combination Pens and Pencils 


NOVELTIES 

Victor E. LEDERER 123-125 West 33rd St 

Adv. Souvenirs for Store Openings, Anivs., etc. 

Max SINGER 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


PEARLS 
Papazian Bros., Direct Importers, 2 W. 46 St 
Undrilled & Seed Pearls, Zircon, Jade, Coral 


PLATINUM CHAINS AND MESH 
Cornett & BERTOLONE, INC. 74 W. 46th St 
Chains, Mesh, Plat. Cord, Watch Attachments 


PRECIOUS AND COLORED STONES 
R. A. BreIpENBACH 48 W. 48th St 
Diamonds, Precious and Imitation Stones 
Max DuRAFFOURG, LTD. 580 5th Ave 
Synthetic Calibre, Ring Stone, Importers 
Jutes FRANKLIN, INC. 452 Sth Ave 

Pearls and Precious Stones 
ALFRED La Frantz & Co 41 Forsyth St 
Jobbing Colored Stones, Cutting, Encrusting 
Levere Co 94 Canal St., Cutters 
Encrusters—If it’s a stone, we have it 
Max Natnan Co. Estab. 1886. 68 Nassau St 
Pearls, Precious, Imitation Stones. Mail orders 
Max Stern & Co. 17-23 Tohn St 
Importers of Ringstones of Every Color 
SupPREME Stone Imp’t Co 37 Forsyth St 
Encrusting, Jobbing Stones, Mail Orders Filled 
J. L. Warner Co., Inc. 36 W. 47th St 
Importers and Cutters of Precious Stones 


REAL STONE COSTUME JEWELRY 

Arax Jiry. Mrc. Co., Inc. 74 W. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 

Astatic Art JEweLry Co., Inc 22 W. 48th 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 

R. J. BLruMeNTHAI 65 Nassau St 
Jade for Manufacturers 

Boyayran’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 

MorTIMER B. KLING 
Necklaces, Costume Jewelry. 65 Nassau St. 


REAL STONE GIFTWARE 
Avucust DINGELDEIN & Son 551 5th Ave. 
Real Stone Ash Trays, Special Order Work 


“The House of Jades” 





PRECIOUS METALS 


BAKER & Co., Inc. 30 Church St 
Jewelers’ Settings and Solders 


Jounson, MattHey & Co., INc. 233 B’way 
Platinum and Other Precious Metals 


REPAIRS FOR THE TRADE 


22 West 48th St. 
Repairers: Watches, Clocks; Timeology 


SAMUEL BERNARD 


S. HELLer & Co., 49 Maiden Lane 
Silversmiths, Jewelers, Platers, and Colorers 

Kinc & Co., 40 John St 
Repairers, Silversmiths, Jewelers 

Factory P. TiEcHe 93 Nassau St. 

airers; Watches, Dials, Supply Material. 


Re] 


RINGS, RING MOUNTINGS 


DATTELBAUM & FRIEDMAN 1 W. 47th St. 
Manufacturers of Gold Rings and Mountings 


SEED PEARL JEWELRY 


EASTERN PEARL Co. 64 W. 48th St., 
Mfrs. Seed Pearl Jewelry, Also Repairs 


SILVERWARE 
Dersy SILver Co.s 10 Maiden Lane, World Re 


nowned Hollow, Toiletware, Novelties, Pewter 


WATCHES—AMERICAN 


ALPHEUS L. Brown 
Watches: Waltham, Elgin, Howard, Hamilton 


15 Maiden Lane 


WATCHES—IMPORTED 
CorTeBerT Watcu Co., Watches and M’ts. 
M. Foerster & Son, Agency, 15 Maiden Lane 


Lussac Watcu Co. 12 John St. 
Importers of Swiss Watches of all prices 
A. SHaprtro & Son 48 W. 48th St. 
Specializing in Men’s Platinum Watches 


I. TANNENBAUM Co. 121-123 Canal St. 
Importers of Swiss Watches and Movements 


WATCH MATERIALS — TOOLS — 
JEWELRY FINDINGS 


KriecER & Dranorr, 10 W. 47th St., S.U.C. & 
P.B.U. Unbreakable & K.K. Fancy Crystals. 
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More Than 
Merchandise 


It is not enough to know that Gold- 



















smith, Stern diamond-mounted jewelry 
is of superlative quality, of selective 
design, and of exquisite craftsman- 
ship. More than 60 years’ contact 
with the jewelry merchants of the 


country have established these facts. 


At this time of year especially careful 
cooperation and prompt service are 
important in showing the latest de- 
signs, and in maintaining full assort- 


ment. 


You have our assurance in that 


regard. 


Watches 


Jewelry 
Diamonds 


GOLDSMITH, STERN & CO. 


ESTABLISHED 1868 








World’s Largest Manufacturers of Gold Jewelry 
136 West 52nd Street, New York, N. Y. 


LONDON PARIS AMSTERDAM CHAUX DE FONDS 





CHICAGO 
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THE CREAM SOUP SPOON is the 
new profit item that is ringing the bell... 
and ringing cash registers the country over. 


The deep, double-handled soup cup has met with so 
great acceptance everywhere that it quickly started 
a lively demand for a soup spoon to escort it prop- 
erly—and 1847 ROGERS BROS. pioneered. Devel- 
oped the cream soup spoon, one of the fastest 


sellers in silverplate today. 


Fashion rang in the new! On the pages of the leading 
women’s magazines, home decoration articles, 


wherever the subject of table-setting was discussed, 
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the cream soup spoon appeared in the spotlight. 


And one of its best sales points is its versatility. It can 
be used for the breakfast cereal, for puddings with 


sauce, and all such dishes, as well as with the soup. 


The demand is in the minds of your trade. Are the 
cream soup spoons in your stock? We'll be delighted 


to place them there! 


Write today for your copy of booklet JH. Address 
Department I, International Silver Company, Meri- 
den, Connecticut. Salesrooms: New York, Chicago, 
San Francisco. Canada: International Silver 


Company of Canada, Limited, Hamilton, Ontario. 





1847 ROGERS BROS. 


SI LVE RPLATE 
INTERNATIONAL SILVER CO |<? 
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aris Turns the “fashion Wheel 


Forecast of New Jewelry and Costume Styles Indicates That Use of Red Will Predomt- 
nate with New Tones of Black, Brown, Green and Blue Bidding for Favor 


N Paris, where fashions are born, the calendar is 
is winter, 
in the French world of fashion. 
now— in spite of an October sun and tea under the trees 
—Paris is preoccupied with winter. 
There are fates being sealed. The fates of 


topsy-turvy. Summer 


autumn, 


ing times. 


fashion, to be sure, but important. 
that decide how women are going to look six months from 


now—how long their skirts will 
be, what their complexions will be 
like, and how they will wear their 
jewels. 

Of course, there is no one who 
knows definitely this minute just 
what the new fashions will be. 
These are decisions that are 
made by the women who event- 
ually buy the clothes and the 
hats and the jewels and the 
women who wear them. To Paris 
falls the job of making the sug- 
gestion, of being original, of 
thinking up something new and 
different; in other words, the job 
of the idea. 

No one who has not seen the 
workings of fashion-invention in 
Paris can imagine the complica- 
tions involved. When the news- 
papers announce—as they are 
announcing just now—that one 
of the last words in evening 
clothes are dark green or dark 
blue evening dresses, ruby neck- 
laces and vivid red fingernails, 
there is no word in the press 
stories of the evenings when 
these color combinations have 
been tried out under night lights 
in backgrounds similar to the 
theatres and night clubs and other 
places where these dresses are 
eventually worn. 








and spring is 
Right 


These are excit- 
tumes. 
These are the days 





Photo from “‘Le Perle” 


New necklace and pendant by A. Grebel, French 
designer 


Incidentally, red jewelry of all kinds is being worn a 
great deal in Paris nowadays. 
dresses that are being launched for winter. 
course, are to be preferred—but there are other red 
stones that are equally fashionable, for certain cos- 


A red stone called tourmaline, or sometimes rubellite, 
has little flecks of gray in its composition that makes it 
















































It is shown with the new 
Rubies, of 


fit in with tweed outfits that are 
flecked with red. Tourmaline it- 
self may appear in a number of 
colors—green, violet, blue or a 
dull, milky color. Crystals of 
tourmaline, as they are found in 
rock, look like six inches or so 
of solidified rainbow—all the 
ranges of color showing the 
flecked, delicately spotted tex- 
ture that makes them so smart 
for wear with winter tweeds. 


HERE are other tones of red 
that are prophecied among 
fashionable jewels. The sardonyx 
a quartz that sometimes shows 
a reddish cast—is worn with jer- 
sey. Agates, that are slashed 
with streaks of red, are made up 
into immense rings and tailored 
brooches to wear with dark gray 
woolens. Garnets that are a deep 
red are made up into the neck- 
laces worn with crépe de Chine 
dresses of the same color. Bright 
red coral is combined with black 
broadcloth. But red jewelry is 
at its smartest with those even- 
ing dresses that are in sharp 
contrast with flesh-tones—royal 
purple velvet, or lace and chif- 
fon in a bottle green. 
Red jewelry is smart and is 
going to be smart. But it is not 
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Necklace and bracelets in the latest mode 


a thing to be chosen at random. If worn in the right 
way, it gives the same accent to your make-up that a 
good clear skin and red lips do. 


ERE is where all that preparatory work of the Paris 
DO fence comes to your help. He has tried out this red 
jewelry on all sorts of costumes, all sorts of complexions. 
He knows just what women can wear it and when. He 
and the jewelers have been experimenting with it for 
weeks and know exactly when it is a success and when 
a failure. And this is what he does with it: 

First of all, he uses it sparingly, and in concentrated 
spots. He prefers a necklace that is a solid red color 
to one that is spotted with red. The only exception to 
this is when a few fine rubies are put in a diamond neck- 
lace. For anything short of the best and rarest jewels, 
red stones are used by themselves without any combining 
with some other color. 

For a blonde woman who wears either black or white, 
he will choose one of orangy tones of red coral—and will 
use only a short string of beads and two immense rings. 
The rings are twins—one worn on each hand. The neck- 
lace is smarter if the beads are all of the same size than 
if graduated—and smarter if the beads are large. 

The new garnet reds are chosen for those women who 
are wearing their complexions bronzed this year. But 
this is a choice that must be made with thought. Brown 
skins may not be a permanent fashion. In smart Euro- 
pean circles it is already considered passé. And since 
your jewels outlast any fad, it is better to cling to those 
that go well against your skin in its natural color. 

Red, after all, is merely an accent. There are few 
women that can becomingly wear more than just a touch 
of red. But that touch of red, if well done, is undoubt- 
edly smart. When you will see the new tweed clothes 
for winter—weaves that give an impression of gray or 
brown, but which carry five or six colors in small flecks 
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—you will agree that these accents of red jewelry are 
the logical thing. 

Aside from the new reds, the colors for fall and win- 
ter are, for the most part, not what are known as clear 
colors. There is no pure yellow, pure green, pure blue. 
All of the new tones are subtle—slightly shaded with 
gray or some other color. They are indoor colors—the 
kind that look well under artificial light. Naturally you 
cannot wear the same jewels as you would choose to go 
with the canary yellows and pale blues you have been 
wearing this summer. 





cCT~AKE, for example, the list of colors slated for big 


winter success. This is their approximate order. 
First of all—black. Dull blacks, of crepe and broad- 
cloth, rather than of satin. Every Paris designer is 


showing black velvet, but there is still a doubt whether 
women will take it up as a general style. 

Next in order are browns, then greens, then indigo 
blues. These are the total of important colors. There 
are others to be added for evening—off-whites. egg-shell 
yellows and certain light blues. But those are seen 
nearly every season. There is nothing about them that 
is particularly new. A few designers are even making 
an effort to revive purple—but that is something that 
will not interest the majority of women. 

In considering, then, the browns, the greens and the 
indigo blues, remember always that they are off-colors. 
They are in subtle shadings. In wearin’, them with col- 
ored jewels, they must either be matched accurately or 
else contrasted in some way. Even that contrast may be 
subtle. 

For the exact matching, jewelers have already made 
provision. There is hardly a tone of the new greens that 
is not duplicated in some stone that you will find in a 
jewelry shop. There is, for instance, the peridot—a 
stone which was the inspiration for some of the olive- 
toned tweeds and broadcloths used in coats and dresses. 
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New gem set scarf-end dress ornament 
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There is the sphene that has a yellowish cast in its 


green color. The chrysolite is worn a great deal by both 
French and English women, with tweed costumes. French 
jewelers are using a lot of New Zealand jade, and dark 
green stone that goes under the name of nephrite—and 
jadeite, a pale green stone of the jade color family. 


N spite of all these different types of stones, there 

are certain greens now being shown in Paris that ab- 
solutely defy matching. There are bottle greens, hunter 
greens, a vivid green that is like a billiard table top, 
deep dark moss greens that verge on to blue. All of 
these are smart and are going to appear in the best- 
looking winter clothes. 

Of course, white jewelry can be worn with any of 
these. But there is a certain smartness in sticking to 
an old Paris rule of combining what are known as warm 
and cold colors. For instance, a green that has lots 
of blue in is called a cold green. One that is yellowish 
is called warm. The combination of these two tones of 
the same color appears in some of the most interesting 
new clothes. It is a principle which works as well with 
reds, or browns or blue—in fact any color, and always 
has an effect of bringing out the life of the colors them- 
selves. 

Emeralds, of course, are probably seen oftener in 
Paris than anywhere else. They are always a great 
favorite, and are worn by the French with frocks of 
any color, just because the jewels themselves are so 
beautiful. But it is easy to notice that the new vogue 
for green is having its effect. Women are beginning 
to wear their emeralds in the new ways—with gowns 
of dark green or of white, leaving diamonds and crystal 
for black clothes. 

One new way of wearing emeralds—and jade as well, 
is to wear them in a short necklace that is fitted just at 
the base of the throat. Below this and just a trifle larger 
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The bow knot dress pin and choker neckluce 
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The new type necklace now popular in Paris 
so that it rests outside the green choker, is another neck- 
lace of white or colorless stones—crystal or diamonds. 
The same effect is repeated on each wrist. 


HIS double necklace and double bracelet idea may be 

used to combine any two colors. It is worn in Paris 
with black clothes as well, using onyx and crystal, or 
onyx and the pinkish stone known as rose quartz. 

Chokers are still worn in Paris and seen with the 
newest gowns, but they are no longer the only type 
of necklace that is fashionable. Women with round 
faces and necks that are not especially slender find 
chokers trying to wear. It is a big mistake for any 
woman who does not have a rather narrow face to wear 
chokers, no matter how fashionable they are. 

There is a new type of necklace in Paris that is 
much more popular than the choker, yet still is short 
enough to be fairly inconspicuous. It measures about 
30 inches long, stretched out, and reaches half way be- 
tween the throat and the waist. Be sure that it is heavy, 
of graduated beads, so that it will hang in the approved 
U-shape. A single rope of pearls in this length has a 
tendency to fall in a point giving a V-shape, where as 
several strings, wrapped or braided together will fail in 
almost a straight line, making a U at the bottom. The 
two lines of the necklace are thus about as far apart 
as your neck is wide, and have a tendency to make round 
faces look slender and to give a certain fullness to thin 
faces. 

The newest necklaces of this type are of beads as 
big as birds’ eggs, or else of dozens of strands of 
small beads twisted and twined together to make a rope 
an inch or so thick. You can get the same effect by 
taking five or six strings of beads of 30-inch length, all 
different colors, and swirling them into a heavy rope. 

This sort of necklace appears with all sorts of clothes 
(Continued on page 81) 
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The Recognized Authority of the Trade 


It Is Our Business to Know Your Business 


OW sen is it,” asked a visitor to the editor’s 
sanctum last week, “that retailers and 
manufacturers, silver people, watch people 
and jewelers come to you constantly for information? 
You are not jewelers, you are publishers. The very 
people who ask you these questions should be in a 
position to have all the information obtainable on the 
subject.”” The answer he received was: “Jt is our 
business to know your business,” and it satisfied him. 

It is the function of a real business journal to un- 
derstand not only publishing, but the vital needs of 
the industry it represents, and it can do this because 
in its contacts with the industry on the manufactur- 
ing and distributing side it obtains a mass of facts 
relating to the business in every section of the coun- 
try that even the biggest organization in the industry 
cannot get. The business paper, in the first place, 
is working for no firm or group of firms, but for the 
industry at large. Its representatives are unbiased 
in gathering data and analyzing the same, do it on a 
broad scale and take into consideration the needs of 
all the members of the industry without prejudice 
in favor of any group, division or geographical sec- 
tion. 

In an industry like the jewelry trade (that is in 
reality a group of industries unrelated, and with little 
in common), an organization like THE JEWELERS’ 
CIRCULAR is not only a news-gathering body, but is 
an institution which has a knowledge of all these 
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lines, their history, their development and their inter- 
relationship. The silversmith may know more in de- 
tail about the silver business or the diamond man 
about the gem business, the manufacturing jeweler 
about the jewelry business than do we, but, as a rule, 
he has no knowledge of other lines, whereas, the or- 
ganization behind THE JEWELERS’ CIRCULAR must 
keep in touch with every important fact connected 
with the development of what has often been de- 
scribed as the 21 industries that enter into the jewelry 
trade. 

This is why we have been able to serve the jewelry 
industry effectively for three-score years in a con- 
structive way. This is why we are able to answer 
the thousands of inquiries about the industry com- 
ing from retailers, wholesalers, manufacturers and 
importers and bearing on every phase of the busi- 
ness. In fact, our subscribers and advertisers have 
found long since by personal experience that “it is 
our business to know their business.” 





Every Day Is a Wedding Day or a Birthday 


that many merchants fail to realize, and, in 

consequence, do not take advantage of the op- 
portunity it offers. For instance, if retailers would 
keep in mind that every day in the year is a birthday, 
that every day in the year is a wedding day, that 
every day in the year someone has an occasion to 
buy new jewelry, they would not feel (as many of 
them do) that their efforts to get business should be 
concentrated on certain seasons alone. Every day, 
every week and every month in the year will pro- 
duce business if the proper effort to get it is put forth 
by the merchant. 

As has often been pointed out in these columns, 
one of the great fallacies that has hampered the 
jewelry business is the belief that June alone is the 
wedding season and that is the only time to make 
an effort to get business in the way of presents for 
prospective brides. As a matter of fact, every month 
is a wedding season, and though June may have a 
little ‘““edge’”’ on other months in some parts of the 
country, there are many sections of the land where 
weddings in June are even less in number than in other 
months of the year. In this connection, we hope to 
publish very shortly the result of a survey made by 
the National Jewelers Publicity Association, giving 
the number of marriage licenses issued in 1928 in all 
the largest cities of the country. This will prove, 
once for all, that every month is a wedding month, 
and that though June still heads the list in the north- 
ern and western states, it is only by a slight margin 
comparatively, and in some sections of the south, the 
Fall months definitely supersede June as the popular 
time for marital contracts. No one will deny that 


[Mena is a stability about the jewelry business 


children are born every day in the year, and though 


no survey of natal statistics has been made recently 
in our trade, we feel that they will show that one 
season of the year has little lead over another in the 
way of birthdays. These two factors alone should 
make the jeweler realize the possibility of a response 
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to every effort he may make to develop business in 
presents for these occasions. 

It is true that the Christmas holidays, the great 
season of presents, is one in which the jeweler will 
do his greatest business, and it is natural that he 
should make his greatest effort to bring his stock 
to the attention of customers at this time; but there 
is no reason why he should neglect the opportunities 
that he has in the other 11 months of the year. To do 
so is to literally throw away business. 





Be a “Joiner” 


HE humorists and the “high-brows” often poke 
fun at the tendency of the American business- 
man to become a “joiner,” but there is little 


THE JEWELERS’ 





CIRCULAR 





Where the Trouble Lies 


6“ HAT’S the matter with the jewelry busi- 
W ness?” is the question that is constantly 
asked and the answer as promptly comes 
back: “There is nothing the matter with the 
jewelry trade.” That there may be something the 
matter with some jewelers; that there may be condi- 
tions where methods that have proved successful in 
the past no longer produce results, is known to all of 
us, but the jewelry business fundamentally has the 
same hold upon the public that it always had, though 
it may be hard at times to develop the natural de- 
mand for jewelry as against the artificial demand 
created by the propaganda of some of the other in- 
dustries. 


basis for their shafts of 
witticism or _ criticism. 
This tendency today, may 
be the salvation of the 
businessman, because un- 
less he is a “joiner” he 
will soon find himself be- 
hind the times. It is only 
by contact with his fellow 
merchant under’ condi- 
tions where the competi- 
tive atmosphere has been 
eliminated that he can 
get a true picture of busi- 
ness conditions generally, 
and by the exchange of 
ideas, get the inspiration 
or the incentive to meet 
the problems that con- 
front him in a progressive 
way. 

Our advice to every re- 
tail jeweler is to be a 
‘Joiner’; to join every 
association in his industry 
that he can possibly af- 
ford to, but particularly 
to join and join at once, 
his local and state bodies, 
be they large or small. 
What is more, he should 
not only join them, but 
should attend every meet- 
ing possible and keep in 
constant contact by tele- 
phone or correspondence 
with the officers and 
brother members, using 








Free Engraving on Silver 


Shall the jeweler stop engraving sil- 
verware without charge? 

This important question discussed in 
an editorial in the issue of October 3 
as a result of a letter from a large New 
England retailer, seems to have caused 
widespread interest both in the jewelry 
and silverware industries. 

Some dealers have told us it strikes 
ai the foundation of business today. 

The questions to be settled now are: 

Is it necessary to continue this free 
engraving to hold silver business? 

Is it necesary to abolish it in order 
to maintain profit? 

Is there any other solution? 

The columns of THE JEWELERS’ 
CiRCULAR are open to all, both manu- 
facturer and distributor who care to 
lay their views before the entire in- 


dustry. 








An investigation which 
we have been making 
throughout the country 
indicates that the enter- 
prising merchant in the 
jewelry trade—the man 
who knows his business 
and is “on his toes’”—is 
progressing as well as the 
merchant of any other 
line, while, on the other 
hand, firms in the same 
city and appealing to the 
same class of customers, 
find business slipping, but 
only through the fact that 
they will not conform to 
the change in conditions 
in the past few years and 
insist on doing business in 
the old-fashioned way. 

A little picture that 
exemplifies a  country- 
wide condition is con- 
tained in a letter recently 
received from our Field 
Editor who has been in- 
vestigating conditions in 
a western city and who in 
reporting on two jewelry 
stores which he has just 
visited, said: 

*““A’s is an old con- 
servative store, 
whose _ proprietors 
won’t unbend from 
the way they have 
been doing business 

Their’s is a dark, 





these organizations and their facilities to get infor- 
mation and reaction on business conditions that it is 
impossible for him to get by himself. What is more, 
his interests will result in greater activity and great- 
er usefulness of his organization. 

We do not believe that the merchant, today, can 
get bigger dividends anywhere than he will obtain 
through investment in membership in the state, na- 
tional and local trade associations. 





for the past fifty years. 


gloomy store cluttered with cases filled with mer- 
chandise which the visitor instantly feels must 
be years and years old. Mr. A., the head of the 
firm, is of a school that refuses to recognize that 
there is such a thing as white gold. Lights are 
turned off in the store excepting when a cus- 
tomer shows disposition to purchase. The old 


(Continued on page 81) 
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"HE art of the jeweler dates back to an ancient and 
honorable origin, down through the ages when the 
term “jeweler” suggested an artist and an artisan 
—dignity, truth, achievement. The jeweler enjoyed public 
confidence to an enviable degree. He once served his com- 
munity as a banker. He was a depository for gold in 
possession of members of his community. It may truth- 
fully be said that the first bankers were jewelers. Artists 
and artisans of renown, moreover, took pride in the fact 
that they were called jewelers. 

The art and exquisite craftsmanship evidenced in some 
of the articles seen in the sacristy of the cathedral of 
Milan and in the Green Vaults of Dresden, and numerous 
other places here and abroad, bear witness to the high 
standards established by Cellini and others. The modern, 
legitimate jeweler, therefore, has an ancestry of which he 
may well be proud. 

As everyone knows, the legitimate jewelry industry com- 
prises many of our most honorable citizens and most 
prominent business men. There is hardly another field 
that has done more to protect the interests of the public 
against the wiles of the faker. Much is being done even 
now to protect the public by the Better Business Bureaus 
throughout the country, working in cooperation with the 
National Jewelers’ Board of Trade, the American National 
Retail Jewelers’ Association, the National Wholesale 
Jewelers’ Association, and the Federal Trade Com- 
mission. Notwithstanding all this effort, a certain class 
of dealer engages in the selling of diamonds, watches and 
jewelry and pursues methods which are far from ethical. 

Many times he indulges in downright misrepresentation 
and fraud. The public should be able to distinguish be- 
tween this type of retail dealer and the legitimate jeweler 
when buying jewelry. The legitimate jeweler, moreover, 
is well versed in the technical side of his business, being 
thoroughly familiar with jewelry, gems and the science 
of horology. You will recognize the legitimate jeweler 
because he never makes exaggerated statements, never 
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Fa cts for the “Public 


Over the Air 


By Robert F. Nattan 


uses misleading terms in advertising his wares, nor accepts 
any price other than marked on his price tag. 


which the faker loves to exploit. He features his 
brand of ‘blue white” diamonds in bold headlines at ridic- 
ulously low prices. I remember one of these “Blue White”’ 
philanthropists, who featured his diamonds at $69 per 
carat. The truth is, of course, his diamonds were of a 
very inferior quality, not only containing no blue color 
but being full of flaws such as carbon spots, 
“ice,” “feathers,” etc. The “blue white” faker has been 
doing a thriving business for many years. Sometimes 
he is caught, but often he escapes. He knows that it is 
very difficult to convict him, for he knows that it is diffi- 
cult to get a jury that would be unanimous in its decision 
concerning the proper definition of the term “blue white.” 

The genuine blue white diamond is really the finest 
quality of diamond and, if free from imperfections, brings 
a high price, even at wholesale. A stone is really blue 
white if a distinct blue tint is visible to the normal eye. 
The term “blue white” has been so misused by misleading 
advertisers that many honest jewelers do not use the 
expression at all in their advertising. Many misguided 
individuals have succumbed to the wily, glib arguments 
of the advertising faker and are wearing what they be- 
lieve to be “blue white” diamonds, but which have com- 
paratively little cash value as an article of personal adorn- 
ment. The proper admonition is, of course, to buy from 
an honest jeweler, who knows his business and who has 
standing in his community. 

A diamond may contain slight flaws and yet be very 
valuable if it has good color and brilliancy and is well cut. 
What is known as “fire” in a diamond adds much to its 
value. Many stones with slight imperfections, but with 
very distinct fire are much sought after. A diamond, 
however, which is freest from imperfections and which at 
the same time has fine blue color is the most desirable and 
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the most costly. The misleading advertiser knows this 
and consequently emphasizes without qualm of conscience 
the term “blue white.” 

If you ever have a chance to visit a diamond-cutting 
factory, you will find it very interesting. In one large 
diamond factory in Amsterdam, Holland, which I visited 
some time ago, 700 men were employed. In this factory 
was cut the famous Cullinan diamond, which was found 
Jan. 25, 1905, at the Premier, the largest of the mines of 
South Africa. The diamond weighed over 3000 carats, but 
was cut into nine separate stones. 


6é ERFECT DIAMOND” is an expression often used 
to beguile the gullible. “Perfect cut” is another 
term frequently flaunted before the public in order to 
deceive. The word “perfect” should never be used unless 
the diamond is actually free from flaws, carbon spots or 
blemishes of any sort. This is 
the decision made first by the 
Good and Welfare Committee of 
the National Jewelers Board of 
Trade, working with the Better 
Business Bureaus to prevent 
fraud, and later taken up with the 
Federal Trade Commission. ‘“Per- 
fect cut” is often used by mis- 
leading advertisers when it means 
very little although the public 
gets the impression from its use 
that the diamond is perfect in 
every way and is scientifically cut, 
when facts do not at all justify 
this impression. Many of these 
unscrupulous advertisers when 
taken to task try to defend theme 
selves by claiming that they re- 
ferred only to the cutting of the 
stone. The fact is that the stone 
which is technically “perfect cut” 
is rare indeed and few diamond ' ee “a 
cutters, wholesalers or legitimate 
dealers, would care to certify that their stones were “per- 
fectly cut.” 

You should know also that the term “commercial white,” 
which is sometimes used, has no significance. To further 
protect the public the metric system has been advocated 
and this gives the public the exact weight of the stone, 
without reference to fractions, or minus or plus signs, 
such as 1 carat minus 1/64, etc. 

Sometimes a diamond owner takes a stone to a ques- 
tionable dealer for a valuation. Such a dealer will often 
depreciate the value of the stone, ridicule the price which 
the owner paid for it, and assert that he can duplicate 
the diamond for half the money. This is a very dan- 
gerous type of dealer because he will sometimes succeed 
in palming off an inferior diamond at a high price, and 
may actually be successful in making the susceptible 
owner surrender a valuable gem in the bargain. I know 
of one particular instance in which a woman asked a 
“gyp” dealer to value her ring. The stone was a real gem 
and was distinctly blue white. The dealer told her he 
could duplicate the stone for $400, when the truth is that 
the real price was close to $1,000. It is often difficult to 
put a price on a finely cut diamond of fine color and scin- 
tillating fire. Gem stones, as they are called, often bring 
fabulous prices. 

It may be interesting to note here that the United 
States last year bought from the diamond markets 
diamonds valued at $53,570,745. The duty on cut dia- 
monds is 20 per cent and the duty on uncut diamonds 10 
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Tell ’em the Facts 


HE legitimate retail jeweler to- 

day can do much to help himself 
and at the same time prevent the 
imposition of fraud upon the public. 
dealers 
jewelry field as in every field and 
their misrepresentation and preda- 
tory methods hamper the efforts and 
lessen the sales of the conscientious 
jeweler, who offers quality merchan- 
dise at a fair price. 

The purpose of this article is to 
offer suggestions to jewelers in en- 
lightening the public concerning cer- 
tain basic facts about jewelry, pre- 
cious stones and watches. 
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per cent. We Americans are the largest buyers of diamonds 
in the world. Practically all diamonds mined are con- 
trolled by the London Diamond Syndicate, which actually 
fixes the price so that the American dealer has very little 
to say about them except to make a profit which must 
often be necessarily small, in view of the high price which 
he himself must pay for them. 

The fraudulent dealer knows the public has scant knowl- 
edge of jewelry and takes advantage of this. He some- 
times tries to palm off white gold for platinum. Platinum 
is an expensive metal, used in the manufacture of very 
high grade jewelry. Its price is now more than three 
times higher than gold. The legitimate jeweler will never 
misrepresent because he knows his standing in his com- 
munity would be lost, and this he cannot afford to lose, 
even for selfish reasons. The faker will sometimes foist 
upon the public cheap imitation metals which, to the av- 
erage eye, resemble platinum. 
Some of these metals sound like 
platinum in name. Among these 
may be mentioned “platinin” and 
“platinoid,” both of which contain 
no platinum whatever. Platinum 
itself, in 1828, was used by the 
Russian Government for coinage. 
A fraudulent dealer some time 
ago advertised a watch as plati- 
num and gold and was brought 
to task by one of the Better Busi- 
ness Bureaus, which made an in- 
vestigation. The accused tried to 
protect himself, when asked where 
the platinum was, by stating that 
it was used in the little “cups” in 
which the diamonds in the watch 
case were set. It was discovered 
that the “cups,” as he called them, 
were simply plated with platinum. 
No legitimate retail jeweler, of 
course, would jeopardize himself 
by making representations of this 
character. 
jo years ago Sheffield Silver Plate was con- 

spicuous on the market and much in*demand. It 
originated in Sheffield, England, and consisted of a sheet 
of solid silver rolled on to a sheet of copper and worked 
as one. When the finished article was produced in this 
way it had all the appearance and wearing qualities of 
sterling silver. Sheffield Silver Plate, as it was called, 
has practically passed out of the market and may be found 
only in the hands of collectors or reliable dealers in 
antique silver. Notwithstanding this fact, there are some 
people who insist on getting “Sheffield Silver Plate” in a 
jewelry store. Sometimes they are much peeved when the 
legitimate jeweler tells them the truth, that it is no longer 
made. The dishonest jeweler will not send them away 
empty handed but will sell them something which he calls 
“Sheffield Plate’’. 

“Nickel silver’ was featured so extensively by the 
fraudulent advertiser to give the impression that the ar- 
ticle contained real silver, that the National Jewelers 
Board of Trade has recommended that legitimate jewelers 
avoid its use altogether. 





are in the 


fake dealer as “gold.” A “gold-filled” article is not 
a solid gold article, although many worthy products 
are turned out in the former metal. “Gold-filled” means 
that there is a base metal between two genuine sheets of 
gold. If you cut through the sheet of gold deep enough 
you will reach the base metal. 


ga, atc is sometimes represented by the 
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Gold-plated articles are sometimes sold as gold. ‘“Gold- 
plated” simply means that the article is covered with gold. 
The process is a simple one, consisting of dipping the 
article which has been attached to the end of a wire in a 
gold bath, while attached to the end of another wire is a 
piece of platinum or something equally suitable, and the 
gold is forced on to the article by the process known as 
electro-deposition, when both pieces are slightly agitated 
in the bath. The gold of a plated article wears off in a 
short time, as everyone knows. 

When buying a watch the public has equally good reas- 
son to patronize the legitimate jeweler who knows some- 
thing about the construction of a watch and the science 
of horology. The fraud often advertises as “adjusted” 
watches, which do not meet the technical definition of the 
term. “Adjusted” means that the watch should be so 
constructed that it will run fairly accurately in heat and 
cold and in one or more positions, depending upon the 
grade of watch. Very often the irresponsible vendor of 
watches knows little or nothing about the intricate mech- 
anism of this wonderful little machine which you carry in 
your pocket. An “adjusted” watch must receive the pains- 
taking attention and scientific touch of the capable watch- 
maker. 

HE term “23 jewels” is often exploited by the faker 

in advertising watches. The so-called 23 jewels in 
the “phony” watch are really not jewels at all—at least 
many of them are not. Many of them are really only imi- 
tation jewels and do not perform any of the functions of 
a watch jewel. The real purpose of a jewel is to prevent 
friction and very fine high-grade precision watches with 





October 17, 1929 


CIRCULAR 


23 jewels are made by master watchmakers, who spend 
much time upon the watch which necessarily commands a 
good price. The 23 jewel “phony” watch is usually ad- 
vertised at a low price in order to catch the unwary, and 
pieces of red glass are sometimes glued on the movement 
to deceive. 

Much skill is required in order to repair a watch prop- 
erly. Students in worthy schools spend five years in the 
study of horology before they are turned out as watch- 
makers. During the last year they take up differential 
calculus. Considerable attention has been devoted during 
the past five years to the education of the American watch 
repairer since the foundation of what is known as the 
Horological Institute of America, working in cooperation 
with the U. S. Bureau of Standards and the National Re- 
search Council. The Institute aims to protect the public 
and the railroads against tinkers by giving the capable 
watchmaker an opportunity to secure a certificate which 
indicates his ability and thus differentiates the competent 
from the incompetent. A fine watch should not be entrusted 
for repairs to a watchmaker of unknown or unproved 
ability. To catch the unwary, incapable watch repair 
concerns sometimes advertise that they will repair any 
watch for $1. This, of course, particularly in view of 
what has been said, is impossible, if any extensive repairs 
are necessary. 

When you have been deceived in the purchase of a diar 
mond, a piece of jewelry, a watch or something else, take 
the matter up with your local Better Business Bureau, at 
once. The bureau will do everything in its power to help 
you. So will the legitimate jeweler. 





Ldeas for Hallowe ex 


By D. C. R. 


a HE Witching Hour, Hallowe’en,” was the subject 
Loftis Bros. & Co. of Columbus, Ohio, chose as 
the subject for an October clock display. The 
spirit of Hallowe’en linked up with the telling of time was 
the main feature of this clever window. The clocks were 
arranged on dark blue silk velvet, and particular attention 
was given to their uniform placement. The different cards 
used in the window were of the regulation orange Hal- 
lowe’en color. The old witch on a broomstick and the two 
cats on the back fence were cut from black cardboard. 
Moons were painted with a brilliant metallic gold paint. 
Tall candles in the background were electric and the bulbs 
covered with orange paper. The vases containing orange 
poppies were ducoed black and orange. Each and every 
clock in the window carried out the central theme by be- 
ing set at 12 o’clock, “the witching hour.” The display 
was arranged by Harry Townsend and all the accessories 
were made by hand. 


HE fact that many clocks were sold proved to this 
jeweler that the display was well worth the slight in- 
convenience he went to in order to put in an original win- 
dow. Not only the clocks were sold, but customers en- 
deavored to buy the Hallowe’en fixtures as well. The 


window was featured two weeks previous to Hallowe’en. 
Evidently this window made a favorable impression on 
the judges of the clock manufacturers’ contest, for they 


awarded it a special cash prize because of its originality, 
even though it was not in the class of entries. The holi- 
day season offers unique opportunities for gift displays 
of clocks and watches, and jewelers appreciate the fact 
that there are great possibilities for a quick turnover of 
their clock stock by featuring the right type of “selling 
windows.” The above window was illustrated in connection 
with another article in a former issue of THE JEWELERS’ 
CIRCULAR. 


LA DISPLAY of silver for the children might be 
C profitable on this occasion, as Hallowe’en can make 
an especially strong appeal to the child’s imagination. 
Here is a little letter, by the way, with Hallowe’en parties 
in mind. 

“We believe, of course, that you are contemplating some 
sort of a Hallowe’en entertainment. In that case you will 
want stationery and a number of novelties and decorations, 
also prizes for the party. You may also require a few 
pieces of attractive china or silver to add to the attractive- 
ness of the occasion. 

“We invite you to see our new line of specialties for 
Hallowe’en, among which we feel quite sure you will find 
exactly what you are seeking to make your Hallowe’en 
party a happier one. 

“Awaiting an opportunity to serve you, we are, yours 
very truly 7 
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décolleté dress and still 
be not over-conspicuous. 

For the latest varia- 
tion in lingerie shoulder 
straps on an evening 
dress there comes gem 
studded platinum circle 
brooches in sets of four 
for wear as they are 
shown on the third fig- 
ure. These are to be 
matched at least in their 
gem setting and color- 
ing by the long neck 
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By Ima Thompson 


T will be many weeks before 
the new evening gowns in- 
tended for opera wear will 
make their appearance in New 
York, but the forward-looking 
jeweler is planning now to meet 
the demands of this bevy of un- 
usual necklines with many grace- 
ful and appropriate suggestions 
in pearl ropes, long strands of 
diamonds and colored gems and 
in necklaces with the long lines 
broken by some added ornaments. 
In the illustrations are shown 
suggestions of the difficult neck- 
lines the jeweler will have to 
overcome with appropriate and 
becoming jewels. When the cou- 
tourier chooses to place a huge 
bow at the immediate center of 
the evening gown, the jeweler 
needs to challenge with an elabo- 
rate necklace after the type of the 
one shown in the sketch at the 
upper left. This jewel has four 
strands of pearls at the front and 
a closely set band of emeralds 
around the back of the neck. Va- 
riations on this theme are to be 
seen in embryo at the present 
time with plaques on either side 
holding the colored gems, sepa- 
rate pear! strands at the front and 
closely set pearls and diamonds 
for the back of the necklace. 
With such a difficult neck finish 
as that shown on the second fig- 
ure, the jeweler is suggesting that 
the modish woman wear a collar- 
ette with an attached pendant like 
the design shown in the illustra- 
tion. Such a necklace will look 
well with this scarf top for the 








- 
Phe ey, 


oF 
"lr reeerer: 


chain and its elongated pendant. 


have been designed. 
pearls used in a novel manner. 


double line of gems or in the or- 
dinary fashion as a two-strand 
necklace. 


PEARL necklace caught 
on the right shoulder by 
a large brooch makes the best 
possible line to augment a care- 
lessly thrown scarf used with the 
evening gown shown on the sec- 


‘a 


ond figure in this illustration. 
Scarfs, either separate or at- 
tached to the gown, berthas, 
fichus and all manner of orna- 


mental collars and yokes are to 
be seen on the tops of the evening 
gowns which show the new line, 
the high cut neck at the front and 
the deep cut décolleté in the back. 

The square-cut neck is shown 
with a long necklace to corre- 
spond with the long lines of the 
skirt with this gown, while a 
triangular shaped brooch and an 
elaborate pendant are designed to 
match. A new pleated fichu and 
a necklace with a pendant at the 
back are also included in the il- 
lustrations. 





This necklace pendant 
is seen to repeat the contour of the crushed girdle lapel 
and the inverted lines of the shoulder straps, a trick of 
a clever jeweler to make his design perfectly fitting as 
an accompaniment for a certain gown. 

In the other illustration is a quartet of necklaces chosen 
for their appropriateness for the neckline for which they 
The first shows a double strand of 
The diamond studded 
clasp of this necklace is used as an ornamental plaque 
and it is given a brooch pin especially for this purpose. 
On either side of this plaque there are platinum loops 
through which the pearl strands are run, making it pos- 
sible for the second loop to be used as a hanging pendant 
































































EW YORK _ §society 
was well represented 
at the India Arts 


Tea given at Sherry’s, 300 
Park Ave., New York, yester- 
day (Wednesday) afternoon 
for the purpose of introducing 
to America the representative 
arts of India. In addition to 
jewelry the arts represented 
were music, painting, costume 


The hands of Ruth St. 


Denis bedecked with 

rare jewels of Old In- and the dance. 

dia, as seen at India One of the chief exhibits was 
Arts Tea a collection of antique Indian 


jewelry, brought to this coun- 
try by William Elder Marcus, Jr., of the firm of Marcus & 
Co., Inc., 544 Fifth Ave., New York. The Marcus collec- 
tion is said to be valued at $500,000, and was brought here 
after an extensive stay in 
India during which Mr. 
Marcus also secured pearls 
valued at half a million dol- 
lars, but not a part of the 
India Arts exhibition. 

The most important piece 
of jewelry on display was 
the “Taj Mahal Emerald,” 
a stone of 55 carats, intri- 
cately carved with the daisy 
and the iris, which are the 
decorative motifs of the Taj 
Mahal. This huge gem was 
made into a pendant. An- 
other interesting exhibit 
was a large spinel, uncut 
except for delicate carving, 
formerly the personal seal of 
the Emperor of Delhi 320 
years ago and now made into 
a bracelet with modern ruby 
beads. 

All of the valuable Indian 
jewelry has been reworked 
by jewelry designers into 
modern settings which are 
in accord with present day 
fashions of dress. A fea- 
ture of the exhibition was 
the display of this antique 
jewelry on living models 
who wore modern costumes 
loaned by a _ fashionable 
Fifth Avenue shop. 
Commenting on this fea- 





JEWELERS’ 





Sri Ragini, noted Hindu dancer and singer, who appeared 


at the India Arts Tea given by Marcus & Co. 
is shown wearing a tiara which was shown to the guests 
at the tea, with other jewelry from the Marcus collection 
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| Antique [ndian Jewelry 


Famous Taj Mahal Emerald Set in Modern 


Seal of a Hindu Potentate, and Other 
Interest at India Arts Tea Given 


ture of the exhibition Mr. Marcus said: “There is a very 
definite vogue at the present time for antique jewelry 
reset in accordance with modern design. There is also 
increasing interest in the arts and culture of India as 
evidenced by the inauguration of The India Center at 334 
Riverside Drive. With these thoughts in mind, on my 
recent trip to India I personally selected the most famous 
and interesting examples of antique jewelry I could find 
—jewels which seemed most suitable for the new trend.” 

In connection with the exhibition a program of Indian 
music and dancing was given by Ruth St. Denis, noted 
American dancer, and Sri Ragini, Indian dancer, both of 
whom wore characteristic Indian costumes and jewelry, 
some of the latter from the Marcus collection. 

Miss St. Denis also gave a talk on “The Message of 
Beauty from India,” and two dances, the “Kasmira 
Nautch” and the “Dance of Black and Gold Sari.” Sri 
Ragini sang several Hindu songs, accompanying himself 
on the sitar and the tambura. 
Other artists on the program 
were R. and S. Ukil, Kanu 
Desai, Ananda Mohan 
Sastri, Barindra Ghose, 
Promode Chatterji, Krishna 
Wariyar and T. K. Pillai, 
whose modern Indian paint- 
ings were displayed. Mem- 
bers of the Junior League 
dressed in Hindu costumes 
acted as hostesses and served 
native Indian foods. The 
hostesses were the Misses 
Leigh Haskins, Virginia 
Luke, Clara Legg, Frances 
Auchincloss and Mrs. Frank 
Gilbert. 

In the photograph on the 
upper left hand corner are 
the famous hands of Ruth 
St. Denis, whose appearance 
featured the India Arts Tea. 
The dazzling array of jewel- 
ry, unlike most of the pieces 
in the Marcus collection, has 
not been reset in modern 
fashion, but is in its antique 
state. The photograph on 
the bottom of the same page 
shows Sri Ragini, the noted 
Hindu dancer and singer, 
wearing a tiara, a part of 
the Marcus collection. 

On page 71 is a collec- 
tion of antique Hindu jewel- 


Miss Ragini 
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Lures Si aciety Leaders 


Pendant, Large Spinel, Once the Personal 
Remarkable Exhibits Centers of 
in New York Yesterday 


ry in modern settings, all from the Marcus group. The 
large pendant is a carved emerald suspended by ruby 
beads from carved beryl; the chain is of emeralds and 
ruby beads. In the inside loop, upper left, is a ring of 
carved spinel; upper center, brooch, engraved emerald 
surrounded by beryl and ruby; upper right, ring of en- 
graved emerald; below a bracelet matching the brooch, 
engraved emerald with beryl and rubies. The settings of 
all these pieces are of gold and enamel. The other picture 
is of Sri Ragini playing the sitar, a Hindu musical instru- 
ment, with which she accompanied her native songse at 
the tea. Her costume and jewelry are part of the fine 
collection of Indian importations which elicited such favor- 
able comment at yesterday’s exhibition. 





Paris Jewelry Fashion Notes 


ERE is the new Paris way of wearing diamond 

pendants—at the 
back, instead of the front, 
and attached to a dress that 
is embroidered in necklace 
effect. The embroidery is the 
fashionable new back deco- 
ration for evening frocks 
and, with the jeweled pen- 
dant at the waist, harmo- 
nizes with the approved Paris 
traditions of decoration. In 
previous seasons, jewelry 
with embroidered dresses 
was tabooed by well-dressed 
women. It was considered 
that a gown showing em- 
broidery was already suffi- 
ciently decorated to warrant 
leaving off any jewelry with 
the exception of bracelets. 
Now a clever designer has 
made a gown that is em- 
broidered especially for 
combination with jewelry. 
One of the dresses seen in 
this new mode is of pale 
gray-blue marocain crépe, a 
material that is heavy 
enough to hold up the elabo- 
rate metal embroidery. The 
pattern is worked out in 
metallic silver threads, sim- 
ulating a necklace, so that 
the added pendant at the 


dress itself. Paris women 





Sri Ragini, playing the sitar, a Hindu musical instrument, 
haat f with which she accompanied her native songs at the India 
ack seems a part of the Arts Tea. Miss Ragini’s costume and jewelry are part 


of the fine collection brought from India 
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are wearing jeweled 
brooches in this same 
manner. 


CF7HE Paris’ fad 

for wearing red 
jewelry and red- 
tinted finger nails 
with white clothes is 
developing into a 


: : Part of the antique Hindu jewelry 
craze. It is said that jn modern settings in the Marcus 
Paris women are de-_ collection which was shown at the 


serting their favorite India Arts Tea 

black evening clothes 

for the American fashion of wearing white for evening, 
so that they may wear the new red jewelry and tint their 
fingertips in matching red color. Rubies and other stones 
of deep red color are in great demand, say the jewelers. 
The smart shops are show- 
ing all sorts of new red- 
colored stones, but the ma- 
jority of the new pieces of 
jewelry are made of dark 
garnets, says the Paris cor- 
respondent of the National 
Jewelers Publicity Associa- 
tion. Red jewelry is usually 
in solid color, but there is a 
tendency to combine garnets 
with pearls. Sometimes two 
separate necklaces are worn 
—a long chain of pearls, 
worn in several strand ar- 
rangement, and a separate 
short choker of garnets. 
One of the newest garnet 
necklaces shown in Paris 
duplicates the lines of a 
boyish collar, and is fas- 
tened at the front. Square- 
cut garnets form a slender 
line of red, bordered on 
either side with small 
pearls. 


* * 


EWELS and_=semi-pre- 

cious stones are not used 
only in rings and necklaces, 
nowadays. Paris’ jewelers 
are entering the decorator’s 
field, and are making some 
fine picture frames. 
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This booklet’s cover pages are 
printed in red and black 


“is half a presence.” And upon that assumption 

the direct-by-mail type of advertising experienced 
a meteoric rise in popularity which attained its peak only 
a few years ago. Frenzied, unreasonable use and abuse 
of the mails for advertising has at last given way to a 
saner, more practical method of employing this well- 
known medium. But there are still many who foolishly 
waste their money on postage stamps—principally be- 
cause they haven’t seriously studied the matter from a 
sensible standpoint. 

There were, and still are several very definite advan- 
tages to direct mail advertising. 

First, the advertiser can send his messages directly to 
those whom he may feel reasonably sure it will appeal— 
avoidance of “waste circulation” in other words. 

Second, through the now highly developed mechanics of 
the business, he can make his “circular letters” and other 
advertising literature seem personal and _ individually 
written. 

Third, he can in some degree determine the value of 
each mailing piece by checking the “returns” of enclosed 
post cards, coupons, etc. And he can check the effective- 
ness of each mailing piece in a small way before he spends 
any considerable sum by sending it to his entire list. 

That is all that is necessary to be said in a general way 
—the theoretical side of direct mail is almost as glamor- 
ous as a get-rich-quick scheme. But take off the rosy 
glasses and consider this type of advertising in its prac- 
tical aspects. 

If you limit the extent of your appeal you likewise 


(sis halt a presene t,’ says an Arabian proverb, 
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Timely Tips for Autumn 
By Ralph H. Chase 


restrict the range of your possibilities. Because Mrs. 
Jones’ husband makes $10,000 a year is no reason why 
Mrs. Jones has a crying need for that diamond bracelet 
you write her about. And just because Mrs. Smith’s hus- 
band can only manage to drawn down a paltry $5.000 
per annum is no good reason to assume she would not be 
interested in a dinner ring that retails in the neighbor- 
hood of $500. Neither is it always safe to believe that 
because Mrs. K is one of your good customers and bought 
a half dozen ten-dollar wedding presents last year, she 
is going to have half a dozen wedding gifts to buy this 
year. All of which is intended primarily to advance the 
argument that a jeweler not being a mind reader never 
knows whether his pet lists are good or bad. And al- 
though I might be uttering trade heresy, everyone doesn’t 
need the jewelers’ wares every day in the year and this 
business of creating a demand where no demand exists 
is too much to ask of direct mail alone. 


7~ this idea of personal-ized letters: The time was 
when you could fill in the name of the addressee 
at the top of the letter and feel reasonably certain she 
would think that you sat down and personally dictated 
her that message and then signed it yourself. But you 
can’t fool all of the people all of the time. The modern 
woman is wise—she has been educated. Every day the 
postman leaves with her a stack of cards, letters, folders, 
broadsides, pamphlets, booklets and what have you. If 
she opens all of them—and because of natural curiosity 
few mailing pieces addressed to women find their way to 
the wastebasket in their original wrappers—she has a 
pretty fair exhibition of what’s “being done” in the best 
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direct by mail cir- 
cles today. 

If your mailing 
piece is blatantly an 
ad, it hits the trash 
can with a swish— 
unless, of course, 
that particular reci- 
pient happens at 
the moment to be 
interested in the 
thing you’re talking 
about ... and that’s 
seldom more than a 
hundred to one 
chance. If your 
missive was so well 
disguised that she 
thought it a letter 
from some friend 
she would feel a bit 
piqued, maybe even 
resentful and — 
bang—another one 
of your nickles or 
dimes would hit the 





A Supreme Service in Diamonds, 
Pearls and Precious Stones and 
in the Creation of Fine Jewelry 


The clientele of 
Spaulding-Gorham, Inc., has the 
advantage of the service together 
with the experience and skill of 
men who have produced many 


masterpieces in Fine Jewelry. 
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The Art of American Silversmiths 
portrayed in a worthy collection 
of Silverware 


Noteworthy GORHAM patterns 
in Flat and Hollow Silverware 
with examples of exclusive and 
unusual designs form the most 
important stock of Silver in the 


Central West. 








Consultation relative to the 
purchase of Jewelry ts invited 
in Chicago, Evanston, 

New York or Paris. 














The economy of ™ Sterling” is 
obvious — its service is lasting 
and its sentiment is carried from 
generation to generation. 














Dignified and impressive booklet pages by the Gorham Co. 


wastebasket without even so much as a casual glance. 
Having “Uncle Sam your personal representative for 


two cents” has many if’s, and’s and but’s about it. 


And 


that two cents usually stretches to five, ten, twenty-five 
or even more before you get through. The writer knows 
of a merchant who recently sent out a letter to a list of 


people whom he invited to open charge accounts. 


He had 


the credit rating of each looked up before the letter was 
mailed. The stationery was a high grade vellum paper 
embossed in two colors, the letters individually written, 
an engraved card enclosed and the envelope itself was 


engraved. A beautiful mailing piece! 


cost him an even 
dollar. His rate ot 
return was- very 


high so it only cost 
him two dollars 
each to open about 
500 new accounts— 
300 of which were 
at all active! 


HEN, too, the 
public has 
found Uncle Sam 
such a willing old 
chap, that for the 
price of two cents 
he is willing to rep- 
resent any and 
every merchant in 
town. He takes on 
all comers and they 
are many. Twelve 
pieces of mail a day 
is not a high aver- 
age for a woman to 
receive—and about 
ten of them are ads. 
. . . But we'll come 
back to that phase 
of direct mail ad- 
vertising later. 
Now let’s see how 


Each one of them 


addressee. 
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this matter of 
checking up “re- 
turns” from mail- 
ings works out in 
practice. Nine times 
out of ten you have 
to give something 
away in order to 
get a person to take 
the trouble to sign 
and return a card 
or coupon. You 
might be offering 
celluloid frying 
pans or just a 
“beautiful instruc- 
tive brochure on the 
art and traditions 
of the silversmith.” 
Until about a year 


ago, it was neces- 
sary to enclose a 
stamped self - ad- 


dressed envelope or 
postcard for’ the 
convenience of the 


But when the advertisers finally realized how 


many of those beautiful little etchings of Washington, 
Harding and Franklin, each bearing the cryptic 2c, 114¢, 
le respectively—never found their way into a mail box 
again, they put up such a howl that it reached the august 
ears of Congress. These gentlemen of Capitol Hill, them- 
selves having the very convenient franking privilege, were 


very broad-minded about the matter. 


Big-heartedly they 


enacted a law which provided that an advertiser only had 

to pay postage on his actual “returns’”—something like one 

and a half or two times what it ordinarily would be. 
But the purpose of this article is not to belittle the 
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——~ je 7 The Friendly door to Holiday Gift 


a a i“ Counsellors—where shopping 


will be made « pleasure. 





It 1s always open during the regular shopping hours 
of the day to those who appreciate the artistic, the 
rare, the beautiful. 


Whether you are a purchaser or not-—you are Welcome. 


It may be our good fortune at sometime to provide you 
with an article of worth and beauty, and you are guaran- 
teed a service of friendly helpfulness in mak ng a choice. 


The “friendly door” of Hudson's is more than a hollow 
phrase. It litle the spirit of an organization, the 
spirit Which has prevailed in all our business dealings 
for more than 50 years. 

When a purchase is made at Hudson's, small or large, 
there’s the conscientious human desire back of that 
transaction to make it satisfy. We truly want every- 
thing we sell to render more in set vice than you 
expect—-never less. 


On such a foundation, the successful reputation of 
Hudson has been built. With this unchanging prin- 
ciple we are’ basing our hopes for future success with 


new friends. 


J.B.Hupson ¢ Son 


— JEWELERS = 
33 South Seventh St. Minneapolis 


Man Orvers Souicitrep 











These pages from a booklet by J. B. Hudson & Son, Minneapolis, make readers 
feel like visiting the store 


merits of direct by 
mail advertising. I 
have pointed out a 
few of its weak- 
nesses. Understand- 
ing these, it is 
easier to arrive at 
some constructive 
means of profitably 
employing one of 
the ramified meth- 
ods of advertising. 


HAVE ques- 
tioned a number 
of jewelers on the 


subject—those_ rep- 
resenting very ex- 
clusive — establish- 


ments, cash houses, 
those catering to 
the popular trade, 
those inviting 
charge accounts and 
those willing to let 
anyone who wants 
to, walk out of his 
store with half his 
goods provided he 
has an honest face 
(at least, so their 
(Cont. on page 74) 
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Using Direct by Mail Advertising with Profit 


(Continued from page 73) 


advertising would lead us to believe.) I have found, that 
from a comparatively negligible amount of direct mail 
used by the “popular type” of jeweler the volume swells 
rapidly in both directions. The “exclusive” jeweler is an 
extensive and a prolific letter writer, while the typical 
credit jeweler keeps the mails pretty well littered with 
mammoth pictures of diamonds that have all those pretty 
rays of light emanating in every direction. Although it 
is somewhat off the subject, I wonder if anybody knows 
who first started that idea of putting “sparkles” on pic- 
tures of diamonds? Like the halos on the heads of saints 
in early religious paintings, the “sparkles” have come to 
represent a very definite thing. But I’ll bet a good hat 
that if investigation were made it would be found that 
some “ham artist” who couldn’t draw a diamond so even 
himself would recognize it as such, invented those “spar- 
kles” to cover up a “botched” job. 

Some jewelers having great ambitions want to do some- 
thing big. So they tear off half a roll of wrapping paper 
and lay out a nice broadside to send to their lists. And 
proof of the fact that the day of miracles has not passed 
is that sometimes these gruesome looking things with 












An exquisite ring of diamonds and platinum in 
unique design, $1685 
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Ring Mountings of 
Individual Design 


CT HE joy of wearing a diamond ring 

is always enhanced by the knowl- 
edge that the one you own is indi 
vidual. The rings in our diamond 
collection include every type of mount- 
ing from the very simple to the most 
elaborate 
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great big hands chopped off at the forearms holding gi- 
gantic diamond solitaires (plus the sparkles) wrist 
watches, and so forth—actually produce the business! 
But we won’t go into the psychology of that. There is a 
reason for it, no doubt, and paradoxical as it might sound 
—even though it does that particular job it isn’t good 
advertising! It doesn’t build for the future. 


HERE is the other extreme, too. Jewelers who peri- 
odically—almost painfully so—put out an announce- 
ment regularly each season that was got up for them in 
the “early oughts.” “We have the pleasure to announce 
that our new stocks of etc., etc.”—you know the stuff. It 
is usually in an ancient script or ugly gothic type with 
maybe some battered up coat of arms at the top that 
didn’t mean anything even in the old days when everyone 
affected those “aristocratic-appearing” appendages. 
But let us seriously consider the various phases of di- 
rect by mail advertising. The letter comes first. What 





should it consist of, what should it look like, how should 
it be used and what should it be expected to do? 
It is October, the second-best month in the year for 
(Continued on page 77) 
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Pages from a holiday booklet just issued by Jaccard Jewelry Co. 
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The Art of Selling a Public Who Knows 















































south and west still standing, have bequeathed to modern America the 
charm and beauty of Spanish-Colonial design. A style which is rapidly - 
assuming its rightful place in the decorative scheme of American homes. 


The Alamo at San Antonio, Texas, illustrated above,—the Missions of a Pid ao 3 1 
San Luis Rey, San Luis Obispo in California, and other buildings. in the oo PAGS 


OWADAYS it is not enough tosell a 

chair merely as a thing to sitin. Nor is 
it enough to sell Sterling Tableware, as just 
Sterling. 





People today are acquiring a knowledge of 
good design .. . insisting that their home ap- 
pointments express beauty and unquestioned 
good taste. And the woman of today de- 
mands authentic styles of beauty and lasting 
merit, not only in fine furniture but in fine 
silver as well. 


So with the new GRANADO Pattern. While 
smartly modern with its long slender handles 
and simple, clean-cut surfaces, yet its pattern 
is based on authentic Spanish-Colonial de- 
sign which assures its correctness and lasting 
beauty. 


Never before has design played so important 
a role in selling ... and the new “GRANADO,” 
like other ‘““TREASURE” patterns created in the 
best accepted styles of modern decoration, is 
meeting this present-day demand, as proved 
by its phenomenal success. 


98. 


ROGERS, LUNT & BOWLEN co. 
Silversmiths ~~, Creators of Distinctive Tableware 
GREENFIELD'N\, MASSACHUSETTS 


‘Greasure Solid Silber cc 


STERLING 925/1000 FINE 
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Direct-by-Mail Advertising 
(Continued from page 74) 


wedding gifts. Look over the lists of marriages in the 
daily papers and you'll find that they are getting longer 
and longer. More people are now in the market for wed- 
ding gifts, others are thinking about birthday presents, 
others have some hazy notion of having their personal 
jewelry remodeled and replenishing their tableware for 
the social season and still others are sufficiently far- 
sighted to be thinking about Christmas. 

You could put it all in one letter on the theory that if 
the recipient wasn’t interested in one thing she would be 
in another. - But that’s unwise because you’d have to 
make the letter so long it wouldn’t be reasonable to ask 
a woman to spend half an hour 
or so reading it. 
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Years ago when a person wrote a letter he would start 
out: “I take my pen in hand, etc.” in good old-fashioned 
copybook style. But this is the year of grace 1929 and 
times have changed. The tempo is fast and the quicker 
the message can be imparted the better. 


ERHAPS the second most employed phase of direct 

by mail advertising is the statement enclosure. For 
the most part, this usually consists of a folder pro- 
duced by the manufacturer and imprinted with the jewel- 
er’s signature. Occasionally, however, the local merchant 
gets up this monthly mailing piece himself. From those 
I have seen of the latter type it is apparent that jewelers 
are not spendthrifts when it comes to buying printing. A 
plain piece of none-too-good a quality paper, printed in 
one color ink and using cuts that 

were never intended for the sur- 





HE main thing is wedding 

gifts. The law of averages, 
unlike Prohibition, is still in 
force. A fair percentage of your 
customers know somebody who is 
being married this month and 
they are considering a wedding 
gift. Suppose you met one of | 
your customers on the street. Af- 
ter discussing the weather, what 
would you say? . . . Put that in | 
good English and write it down. | 
You wouldn’t stand all day on | 
the corner talking to her, so boil 
the whole thing down to five or 
six expressive sentences and sign 
your name. That would be my 
formula for a good sales letter | 
but perhaps you have other ideas. | 





purpose. 


single theme. 


changed. 


better. 


Letters 


Letters, according to my way of think- 
ing, are like short stories. 
have one major theme—singleness ‘of 
Whether that purpose is pres- 
tige building pure and simple, suggesting 
some timely object or service, or merely 
informative of some new product or fa- 
cility for service, it should deal with one 
Years ago, when a person 
wrote a letter he would start out: “I take 
my pen in hand,” etc., in good old-fash- 
ioned copybook style. 
year of grace 1929 and times have 
The tempo is fast, and the 
quicker the message can be imparted the 


face of the paper used, is the rule 
rather than the exception. For 
instance, the paper on which this 
is printed has a glazed surface. 
Fine screen halftones reproduce 
well on it. But those same cuts 
used on a rougher surface of pa- 
per would be an ugly blur. 

Such mechanical details are 
seldom understood by the average 
jeweler and the “cheap” printer 
never seems to have sense enough 
to properly advise him. There 
are only two solutions to the 
problem of producing your own 
printing jobs—hire an adver- 
tising man that knows his busi- 
ness thoroughly or pay a little 
extra and get a printer who takes 
real pride in his work. And that 


They should 


But this is the 





But whatever it is it should be 
courteous without being servile, 
pleasant without being annoyingly so, to the point without 
being abrupt and personal enough without telling your 
family troubles and the history of your business. That 
might sound like an impossibility but listen to this mes- 
sage that a jeweler recently sent out: 

“Dear Mrs. Blank: 

“With October here again and so many of my young 
friends being married, I thought you too might have some 
relatives or friends to whom you would want to send wed- 
ding gifts. 

“This season, there are some attractive new designs in 
sterling silver service pieces which I am sure would in- 
terest you. We have just received a shipment of sterling 
silver compotes in a very handsome petal design that 
harmonizes with almost every pattern. They range in 
price from five to twenty-five dollars. And, as you know, 
most of the famous sterling and plated silver flatware 
patterns are carried in open stock here. 

“If you have a wedding or anniversary gift to select at 
this time, we should consider it a real pleasure to help 
you in choosing something a little out of the ordinary. 
Silverware, clocks, glassware or whatnot—there is a re- 
markably fine selection here now. And of course, you may 
be sure that whatever the price limit you may set for the 
gift, you will obtain the most substantial value and sat- 
isfactory service at Blank’s.” 

Letters, according to my way of thinking, are like short 
stories. They should have one major theme—singleness 
of purpose. Whether that purpose is prestige building 
pure and simple, suggesting some timely object or ser- 
vice, or merely informative of some new product or fa- 
cility for service, it should deal with one single theme. 


goes for the art work and the en- 
graving too. 

Realizing the lack of facilities that so frequently handi- 
caps local jewelers—particularly in the smaller cities and 
towns—publishers of the leading trade journals have pro- 
duced a series of pamphlets which have deservedly gained 
great popularity among the trade. At first, like every- 
thing else, these pamphlets had their faults. Chief among 
them was their lack of flexibility. They would advertise 
specific objects—well chosen from the standpoint of being 
the things most jewelers should carry—but often a 
jeweler using these mailing pieces found he was adver- 
tising something he didn’t have. And furthermore, he 
didn’t have anything that remotely resembled it. 

Then was inaugurated the practice of substituting vari- 
ous pages—offering the jeweler his choice between one 
of several pages. That worked fine. And except for the 
general improvement in appearance—better printing, 
finer reproduction of pictures and more attractive layout 
of the various pages—that flexibility has been the one 
great factor that has made this type of direct-by-mail ad- 
vertising successful today. 


HE idea of a definite, predetermined campaign— 
something carefully planned and worked out properly 
with a specific aim is, to my mind, the only sensible way of 
using direct mail advertising. Whether you choose to 
employ your own ingenuity in the production of a cam- 
paign or allow someone with more time and perhaps more 
experience in such matters to supply the material is a 
matter for you to decide. 
The vital point is: Direct-by-Mail is not a “one-shot” 
proposition. It requires steady, consistent effort. Decide 
upon one definite plan of action and then stick to it. 
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How The Sherman Law 
AA fhects American Business 


By Felix H. Levy* 


joyed a condition of general prosperity which is 

without example in the world’s history. Never- 
theless, amid all of the outward evidences of this pros- 
perity, there has existed quite a different situation among 
the majority of American manufacturers and distribu- 
tors who are confronted by conditions of excessive com- 
petition, resulting in Profitless Prosperity. This situation 
may be described as one of ample volume of business but 
with entirely inadequate profits. 

Leaving aside the super-corporations of great magni- 
tude who are, to a large extent, free from conditions of 
excessive competition, the great majority of the regular, 
every-day manufacturers and distributors have found 
themselves subjected to such a condition of excessive com- 


T) sexed’ the past few years this country has en- 


petition, both in respect of production and of sales-prices, 


that, for the most part, their profits have been either non- 
existent or entirely inadequate. 

These conditions are largely due to the prohibitions of 
the Sherman Law, which forbid competing manufacturers 
and distributors from making agreements among them- 
selves whereby excessive production and ruinous price- 
competition may be regulated. This is true because the 
Sherman Law forbids, to the extent of making it a crime, 
such competitors to make agreements regulating, as to 
manufacturers, their respective productions, and as to 
both manufacturers and distributors, their sales-prices. 
Universal experience has shown that in consequence of 
this situation, in practically every truly competitive manu- 
facturing industry in this country, and in every distribut- 
ing industry without any exception, there has been exist- 
ing a state of ruinous competition which has caused much 
concern to everyone thereby affected. In a short series 
of articles, of which this is the first, it is proposed to dis- 
cuss this subject with the view of stating it in clear and 
unmistakable terms, because the first approach to the solu- 
tion of any problem is a clear statement of such problem; 
and then to suggest some solution for the problem. 

The Sherman Law was enacted by Congress in 1890 
to meet a situation which then existed whereby corpora- 
tions of great magnitude were rapidly gaining control of 
every important industry in this country and were doing 
so by resort to oppressive measures against their smaller 
competitors which threatened to drive the latter out of ex- 
istence and to leave the control of American industry in 
the hands of a few powerful, aggressive and more or less 
rapacious individuals. It was indeed a serious and alarm- 
ing situation which fully justified Congress in enacting 
the Sherman Law as a preventive. It must be borne in 
mind that the object thus sought to be attained was the 
disruption of these powerful trusts and monopolies and 
the prevention of their recurrence. The debates in Con- 
gress showed that no other object than this was in the 
mind of Congress when it enacted the Sherman Law. Not 
a word had been uttered indicating a purpose to prevent 





*Former Special Assistant to the Attorney General and General 
Counsel to the American Supply & Machinery Manufacturers 
Association. 
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plain every-day busi- 
ness from adopting 
measures for the sen- 
sible and _ judicious 
regulation of its af- 
fairs. 

Nevertheless, in the 
course of the development of the Sherman Law which 
reached its culmination in 1911 when the U. S. Supreme 
Court ordered the dissolution of the Standard Oil Trust 
and the Tobacco Trust, as being in violation of the Sher- 
man Law, the Courts gradually extended the scope of the 
Sherman Law so as to include prohibitions against agree- 
ments among plain business units, which did not possess 
the qualities of a trust or monopoly—agreements which 
merely sought to prevent excessive, ruinous and cut- 
throat competition. 





Felix H. Levy 


For example, in a prosecution brought by the Govern- 
ment against the Eastern States Retail Lumber Dealers 
Asscciation, the action of that Association was declared 
unlawful because violating the Sherman Law, where that 
association undertook to employ the concerted efforts of 
its members to prevent wholesalers from making direct 
sales to the normal and logical customers of such mem- 
bers. 

The Supreme Court said that the Lumber Dealers As- 
sociation was composed largely of retail lumber dealers, 
each of whom had the natural desire to control his local 
trade, which they contended had been unduly interfered 
with by the wholesalers who were selling to consumers so 
as to conflict with what the retailers regarded as right- 
fully their own trade; and that the Association had for 
its object the adoption of measures to protect such trade 
and prevent the wholesale dealers from intruding therein 
by selling directly to consumers. 


This case is mentioned because it reflects a situation 
widely existing at the present time in practically every 
distributing industry in this country due to the prohibi- 
tion thus declared by the Supreme Court against distribu- 
tors making agreements among themselves that none of 
them will deal with manufacturers who also sell to re- 
tailers. Except for this prohibition of the Sherman Law 
—and no other country on earth has such a law—it would 
be entirely possible for distributors to put an end to di- 
rect selling by manufacturers to retailers, over the heads 
of distributors, and thus remove one of the principal han- 
dicaps now existing in the profitable conduct of the busi- 
ness of distributors. In a later article, another great evil 
affecting distributors will be discussed, namely, excessive 
price competition, amounting to cut-throat price compe- 
tition, among distributors with respect to trade-marked or 
nationally advertised merchandise. 





The above is the first of a series of articles on this subject pre- 


pared by Mr. Levy for the Official Bulletin of the American Supply 
& Machinery Manufacturers Association, and is republished here by 
permission.—THE EDITOR. 








THE JEWELERS’ CIRCULAR October 17, 1929 

















October 17, 1929 


(Continued from page 63) 


—sweaters, suits, afternoon dresses and evening gowns. 
Sometimes it has a few extra strings of beads hanging 
from the center back in a sort of tassel effect. 

Tassels themselves are important in new jewelry 
fashions. They are added to necklaces and bracelets 
and brooches in all sorts of unexpected ways. One of 
these 30-in. necklaces may have a tassel at either side 
of the front, fastened at the shoulder line so that they 
hang at either side of the throat. Sometimes there is 
a fringe of five or six tassels at the bottom, or down 
one side, or across the back. You can be as original 
as you like with jewelry of this type. 

Another Paris hint—don’t wear your necklaces; 
drape them. Jewelry is no longer something to be 
plastered on—it is supposed to move about with its 
wearer. There are certain gestures that go with wear- 
ing certain jewels. There is something more than a 
childish pleasure in toying with a necklace of smooth 
beads—it is actually fashionable. 

Really, long necklaces can be the most graceful things 
in the world for the woman who knows how to man- 
age them. In Paris a long necklace is never worn at 
full length, hugging the throat at the back and hang- 
ing straight in the front. Like as not it hangs as 
far down the back as it does at the front, or maybe 
does not hang at the front at all, but reverses the old- 
fashioned way of wearing and shows its full length at 
the back. 

One of the newest changes in fashion, credited to 
jewelry, is the three-quarter length sleeve that is just 
now being launched in Paris. Most of the new jackets 
shown for fall and winter have sleeves that reach only 
half-way down the fore-arm, leaving the remainder of 
the wrist free for bracelets. Some of these sleeves have 
little fur cuffs, all the better to show off the glitter of 
diamonds below. 

Even in daytime clothes, many a sleeve shows a short- 
ened length and bracelets. For full-length sleeves there 
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One of the latest gem set dress 
ornaments 


are some new bracelets that are larger than usual, to be 
worn high on the forearm, rather than around the wrist. 
If you do wear bracelets right at the wrist, make certain 
that they fit your wrist. A larger bracelets should be 
worn quite near the elbow. In dresses which have elab- 
orate cuffs of little touches of white linen at the wrist, 
bracelets are likewise worn higher on the arm than usual. 
Always outside the sleeve, of course. 

The increased popularity of long gloves has a lot 
to do with the size of bracelets. For evening espe- 
cially—and Paris is wearing long gloves with evening 
clothes nowadays—bracelets are made a little larger 
so as to fit well outside the gloves. The gloves them- 
selves are never with glossy surfaces—always in suede 
or leather of some dull finish, so as to furnish a flat 
background for jewels. 

This article and illustrations was released by the Na 
tional Jewelers’ Publicity Association. 





Where the Trouble Lies 


(Continued from page 65) 


gentleman told me that the store is kept going 
by his having resources enough whereby he is 
able to put in several thousand dollars every 
year to meet the deficit. 

“The other store I visited was X’s, now op- 
erated by the third generation of the family that 
founded it. This store shows a net profit that 
would stagger many jewelers doing several times 
X’s gross volume. The profit is made through 
the application of good, sound business princi- 
ples, and a relatively small stock of merchandise 
is carried, but is kept alive at all times. When 
Mr. X showed me his bank book with the sums 
he had taken in regular cash discounts I was 
astounded. 

“The two stores, in the old days, appealed to 
the same class of customers, and both were suc- 
cessful in the past, but A reached a point where 


he did not progress, and carried along on old 
methods, while the X store has been kept up to 
date and changed with the times.” 


Unfortunately there are many A’s in the jewelry 
business today, and too few X’s. It is the A’s and 
those who approach them in their conservative hold- 
ing on to methods of past years who are complaining 
that the jewelry business “has gone to pot.” Not so 
the X’s, who realize that the methods of doing busi- 
ness 10 years ago are as antiquated, and will prove 
as useless, as the business and management methods 
of operation of the Civil War days. Today the suc- 
cessful jeweler must not only know “what Mrs. Jones 
wants” and why she wants it, but how she wants him 
to show it and to sell it to her. He knows that his 
opinions on the subject “cut no ice” with the customer 
who will buy only from the merchant who carries the 
goods that she desires and sells in the way she 
demands. 
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12 MONTHS 
Later 
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VEN in cases where the color of 
Heller Hope Stones has been dupli- 
cated closely enough to deceive the un- 
wary eye, the lack of Heller Hope quality 
is obvious. It is all the more obvious when 
stones are compared side by side. 


A year on the finger of the man or woman 
who buys the ring tells the story. Heller 
Hope Stones maintain their glorious color 
and fire—their hardness protects them 
from the tiny abrasions that dim beauty— 
year after year the consumer knows he has 
purchased quality. 


The retailer is interested in quality because 
it is quality that builds business. That is 
why he is interested in Heller Hope 
Stones. That is why he insists on the 
Heller Hope Tag when he buys jewelry. 
He knows that his customers will ask for 
it when he sells and will recognize it long 
after they buy. 


L. Heller & Son, Inc. 
15 West 47th St. New York City. 
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A scene at the al- 


luvial Diamond 
Diggings in South 
Africa. At this 
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point the supply 

of diamonds had 

been almost ex- 
hausted. 





Diamond Cutting in South Africa 





Reports Indicate That First Factories to Be Opened Have Done Well But Problems Are In- 
creasing and Some Other Cutters Have Given Up Attempt—More About the Portland 





LONDON, Oct. 5.—From the reports 
emanating from the South African dia- 
mond-cutting districts it would appear 
that things are none too encouraging in 
that industry, the high labor costs be- 
ginning to bulk large among other local 
troubles of the cutter. The diamond 
cutters, with their families, who were 
imported from their native haunts of 
Amsterdam and Antwerp, are not be- 
coming so acclimated in their new sur- 
roundings as was hoped. The diamond- 
cutting factories that were the first to 
open up in Union territory have done 
pretty well financially, but problems 
have been increasing. Some of the later 
comers in the new cutting fields have al- 
ready given up, and there likely will be 
further eliminations in the future. Your 
correspondent has obtained some details 
of the present situation in the new cut- 
ting industry of South Africa from 
Backes & Strauss, the diamond firm of 
Holborn Viaduct. Commenting on the 
reports from South Africa that things 
are no more as easy as hitherto, a part- 
ner said this week: 

“Tt is true that the first factories that 
opened there made a great deal of money, 
but now that the new government re- 
strictions are in force, all illegal trading 
has been made utterly impossible and 
this fact, coupled with the high priced 
labor, present formidable troubles to the 
cutter there. These difficulties will now 
be further augmented by the fact that 
the government will restrict the total 
yearly output from the Namaqualand to 
$5,000,000, of which the South African 
factories will be allowed to take only 
$1,250,000. As this may only be bought 
in series (which means that they will 
have to take all sizes from four grainers 
upward), it is difficult to see how they 
will manage to cut the smaller sizes 


Vase—Trade Conditions 


without a loss, or anyway, as cheap as 
in Europe, when one takes into consid- 
eration the huge expenses entailed. It 
is, therefore, comprehensible why one or 
two firms have already given up, and no 
doubt their example will be followed by 
others during the next year or two, han- 
dicapped as they are by these difficulties 
and even more so by the homesickness 
of their workmen who are already be- 


ginning to hanker after their native 
Amsterdam and Antwerp.” 
As regards diamond market condi- 


tions, the London diamond house says 
that autumn buying now is in full swing 
and that the very fair demand seems to 
have restored confidence. 

“Round goods,” said the firm, “are 
now selling more freely than for some 
time past and although the price of fancy 
cuttings are still well maintained, the 
demand for these goods is not quite so 
brisk. There is no slackening in the 
demand for fine, large brilliants, and 
despite the price of the stones, which 
remains very high, a great number are 
being sold.” 


* * * 


A neat square traveling clock, com- 
plete with handle for carrying, is fitted 
with a gramophone attachment which 
plays a record instead of actuating an 
alarm bell in the ordinary way. It comes 
from France. The under side of the lid 
contains the small, curved tone arm and 
sound box. When the lid is opened the 
arms are in position. When it is closed 
the clock is just a square leather-covered 
timepiece with orthodox circular dial, 
and an aperture at the side for the in- 


sertion of the winding handle. 
* * * 


The arguments revolving around the 
terra cotta replica of the famous Port- 


land Vase recently withdrawn from auc- 
tion and returned to the British Museum 
should now be disposed of definitely. The 
claim that the terra cotta vase found at 
Foix in France is the original vase and 
that the Portland piece is merely a copy 
has been accepted in some quarters, but 
Raymond Escholier, curator of the 
Victor Hugo Museum, now bobs up with 
the statement that such reasoning is 
absurd. Escholier is a world authority 
on antiques and historic valuables. Any- 
one acquainted with the technique of 
glass working, he says, could hardly be 
deceived into accepting the Foix vase for 
the original. The terra cotta piece is 
one of a number of copies made in the 
18th century by the famous potter, 
Josiah Wedgwood, the curator says. 
* * * 

Although trade during the past month 
or two has been very quiet, the jewelry 
trade being one which feels very prompt- 
ly the holiday quietness of July and 
August, the industry as a whole appears 
to be somewhat optimistic regarding the 
future. It is claimed, and there would 
appear to be some grounds for the claim. 
that there is already indicated a steady, 
if somewhat slow, drift toward an in- 
crease in the habit of wearing jewelry. 
If this should be the case, no small 
amount of credit is due to the industry 
itself, for, realizing that new temptations 
must be placed before the feminine pub- 
lic, manufacturers have undoubtedly 
greatly improved both the finish and the 
artistry of their work, until it is not too 
much to claim that their goods compare 
favorably with the finest Continental 
products. At the moment, therefore, it 
is generally felt that a revival in jewelry 
is impending and that British jewelers 
are well placed to secure a satisfactory 
share in the resulting trade. 
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By L. M. Lamm, Washington, D. C. Correspondent 


The Tariff Bill 





Little Hope Expressed for Its Passage Be- 
fore the Regular Session of Congress 
Begins in December 


WASHINGTON, D. C., Oct. 14.—Senator 
Watson of Indiana, majority leader in 
the Upper House of Congress, has ad- 
vised President Hoover that it is en- 
tirely unlikely that the tariff bill can be 
passed before the regular session of 
Congress, convening on Dec. 2. 

At the time this is written the Senate 
has not yet started discussing the rate 
schedules, having been almost six weeks 
on the administrative features of the 
bill. It has been repeatedly stated in 
these columns that the bill would noc 
pass the Senate before Nov. 15 and it 
now appears likely that it will not even 
be passed by that time unless some dras- 
tic action is taken to speed up the dis- 
cussion in the Senate. 

Only about six weeks remain between 
now and the opening of the new Congress 
in December and it is generally con- 
ceeded that the bill even after it passes 
the Upper House will be in conference 
for a month. 

Up to this time no indication has come 
from the White House as to the attitude 
of the President if the bill is not a law 
before the regular session. It was re- 
ported some weeks ago that if this were 
the case that Senator Watson would move 
to have tariff action put over for an- 
other year, but it does not seem possible 
that that will be done after the bill has 
reached this far along the road to pas- 
sage. 

Apropos this subject, Representative 
Bacharach of New Jersey, who will be 
remembered as chairman of the subcom- 
mittee of the Way and Means Commit- 
tee of the House on the metal schedule, 
in which the watch and clock rates are 


included, has been in this city conferring 
with Congressional leaders. 

“T am going back home and I am go- 
ing to stay there until the regular ses- 
sion of Congress begins in December,” 
said Mr. Bacharach following his con- 
ferences. 

Even Representative Tilson, majority 
leader in the House, who is always very 
optimistic, refused to make any predic- 
tions as to when the bill would become 
law. He would not even hazard a guess 
as to when the bill would pass the Senate 
and be ready for conference. 

“The Senate last week spent the entire 
week again on the administrative fea- 
tures of the bill and the question of 
Philippine independence was brought into 
the discussion.” 

The Senate retained by a margin of 
five votes a provision giving the Amer- 
ican manufacturers the right to protest 
against the valuation of all imported 
merchandise. 

Senator Smoot of Utah, chairman of 
the Finance Committee, made a threat 
last week that if discussion were not 
hastened he would insist on night ses- 
sions. This statement brought forth. a 
storm of protests clearly indicating that 
a rule of this kind could not be enforced. 
At the present time the Senate is still 
meeting at 11 a.m., which is an hour 
earlier than its usual meeting hour. At 
times it is hard to muster a quorum at 11. 

In connection with Senator Smoot’s 
suggestion, Senator Borah of Idaho said: 
“We have all the time between now and 
December, and if necessary we will have 
more time. I am not giving notice, but 
I don’t think that there will be any night 
sessions for a long time.” 





— 





Dillingham & Humiston, Norwalk, 
Ohio, jewelers, have moved into new 
quarters on W. Main St. Their former 
location was the scene of a recent fire. 


Lo Not Mail Jewelry to Jugo Slavia 

WASHINGTON, D. C., Oct. 3—The Post 
Office Department here has information 
that registered articles containing preci- 
ous stones, jewelry and other precious 
articles are prohibited in the mails to 


the Kingdom of Serbs, Croats and 
Slovenes, except at the risk of the 
sender. These articles are prohibited 


along with a long list of various other 
commodities. 


Corner Stores Not Always Best 


WASHINGTON, D. C., Oct. 14.—That 
corner locations are not always the most 
desirable chain store sites is the con- 
clusion of a survey in the downtown sec- 
tion of an Eastern city. In one zone 
in which 264 chain stores are said to 
represent one-third of the entire number 
of business locations, most of them were 
in mid-block locations. The greater 
availability and generally lower rents of 
mid-block locations and the fact that 
some corners are congested to the point 
of retarding business are cited in ex- 
planation. 


Three Basie Rules for the Retailer 


WASHINGTON, D. C., Oct. 11.—A rep- 
resentative of the Domestic Commerce 
Division, Department of Commerce, -ad- 
dressing a joint meeting of Baltimore re- 
tailers and wholesalers recently gave as 
the three basic rules for every retailer: 
“know what is in your store,” “know 
what is selling” and “don’t keep anything 
that does not sell.” 

The speaker pointed out that there is 
no way of knowing what is in a store 
except by inventory, frequent. detailed 
and accurate. To know what is selling, 
stock control records are necessary, he 
said, and to eliminate non-sellers re- 
quires courage in ruthlessly weeding out 
shelf warmers. 
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Besides service policies and store ar- 
rangement, profitable pricing was men- 
tioned as a significant factor in better 
retailing. “Loss leaders,” it was stated, 
are beginning to be recognized as an 
expensive form of advertising and even 
many chain stores are coming to insist 
that every commodity they handle shall 
bear its own proportion of the cost of 
listribution. 


Growth of Better Business Bureaus 


WASHINGTON, D. C., Oct. 14.—The na- 
tional character of the movement for 
truth in advertising and honest repre- 
sentation of stocks offered for sale is 
indicated by the recent statement of the 
National Better Business Bureau that 
there are today 45 local Better Business 
Bureaus situated in the principal cities 
of the country, and 13,169 companies of 
local or national character joined in its 
spirit and support. 

The Better Business Bureaus, which 
are designed to provide the mechanism 
by which business can correct its own 
evils in buying and selling are claimed 
to have done much to eliminate, from 
both local and national advertising, 
claims and discrepancies that mislead the 
consumer and undermine the public con- 
fidence in advertising or which are un- 
fair to competitors. 


Parcels Post Packages to Italy May 
Now Be Insured 


WASHINGTON, D. C., Oct. 14—A con- 
vention between the United States and 
the Government of Italy revising the 
parcels post agreement which has been 
in existence between the two countries 
since 1909, was signed a few days ago 
in the office of Postmaster Genera! 
Brown. 

When the parcels post pact was put 
into operation between the two countries 
there was no clause in the convention 
providing for the insurance of packages 
dispatched by this method from the 
United States and Italy. This new ac- 
tion on the part of the representatives 
of the two governments will result in 
all articles sent by parcels post between 
the two countries being given the benefit 
of insurance. 


Adhering to Simplified Practice 


WASHINGTON, D. C., Oct. 12.—The 
average adherence accorded simplified 
practice recommendations sponsored by 
the Simplified Practice Division of the 
Department of Commerce, as obtained 
by 79 re-surveys made since the Depart- 
ment undertook this kind of cooperation 
in 1922 is 83 per cent. The average for 
the 27 recommendations reviewed dur- 
ing the fiscal year 1929 was 86 per cent. 

The total number of associational ac- 
ceptances of simplified practice recom- 
mendations to the end of the fiscal year 
1929, is reported to be 1199, while the 
total number of individual firm accep- 
ances to June 30 was 20,790 
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Precious Stones and Jewelry May 
Not Be Sent to Austria By 
Registered Mail 


WASHINGTON, D. C., Oct. 11.—The 
Post Office Department has announced 
that registered mails into Austria pro- 
hibit the sending of precious stones, 
jewelry and “other precious articles.” 

There is also a prohibition of sending 
into Austria by parcel post of “articles 
of gold, platinum, or silver which do not 
conform to the provisions of the law on 
stamping.” 


Secretary Lamont Tells How Business 


Has Held Up 


WASHINGTON, D. C., Oct. 14—“Indus- 
trial and commercial activity during the 
first nine months of this year continued 
on the same high level which has char- 
acterized American business during the 
past few years,” said Secretary of Com- 
merce Lamont, speaking on the present 
business situation at the weekly press 
conference on Monday. He continued: 

“Retail trade, as reflected by data 
from mail-order houses, department 
stores and ten-cent chain systems, was 
running well above a year ago. Divi- 
dend and interest payments during the 
first nine months of 1929 were larger 
than in any other similar period on rec- 
ord, showing a gain of twelve per cent 
over the corresponding period of last 
year striking evidence of the continuity 
of the stability which has been witnessed 
during recent years. New sales of life 
insurance were larger than in any other 
previous nine months substantial evi- 
dence of larger margins of income avail- 
able for thrift programs. 

“Further indication of the nation’s 
business health is to be found in the de- 
cline of 11 per cent from a year ago in 
the amount of defaulted liabilities of 
failing business firms. Wholesale prices 
during the period have continued re- 
markably stable, which in itself has con- 
tributed largely to the maintenance of 
the present high rate of business ac- 
tivity. While there has been some de- 
cline in construction activity, due to 
smaller awards for residential building, 
there has been a notable gain in awards 
for new commercial and industrial pro- 
jects. In all the first nine months of 
the year have shown large commercial 
and industrial activity with consequent 
large employment and earnings insur- 
ing continuing purchasing power. For- 
eign trade in both directions has shared 
the general heightened activity.” 


Secretary Mellon Refuses to Remit 
Forfeiture of Smuggled Diamonds 


WASHINGTON, D. C., Oct. 15—Secre- 
tary of the Treasury Mellon, has re- 
fused the offer of Schmeidler & Wolf- 
gang, Antwerp diamond merchants, of 
$15,000 for some diamonds which were 
sold by that firm to men who turned 
out to be smugglers. It is reported here 
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that these are the diamonds smuggled 
by Marguelies Levin which are now to 
be sold at public auction by the United 
States Marshal at Utica Thursday. 


New Director for Bureau of 
Foreign Commerce 


WASHINGTON, D. C., Oct. 15—The new 
Director of the Bureau of Foreign & 
Domestic Commerce, Department of 
Commerce, William L. Cooper, took the 
oath of office last Saturday. Mr. Cooper 
was formerly Commercial Attache at 
London. He succeeds Dr. Julius Klein 
now Assistant Secretary of Commerce 
as Director of the Bureau. Both Sec- 
retary of Commerce Lamont, and Dr. 
Klein were present when Mr. Cooper 
took his oath of office. 








Importations of “Knock Down” 
Watches 


WASHINGTON, D. C., Oct. 15—A re- 
port has reached one of the government 
departments here that large importa- 
tions are coming into the United States 
from abroad of “knocked down” watches. 
They are being brought into the country, 
it is reported as “parts” dutiable at 45 
per cent advalorem under the present 
Tariff Act. 

It is said that these watches cost about 
20c each to put together here. There 
is a further report from the same source 
to the effect that there is a movement 
on foot to bring Swiss watchmakers into 
the country for a short period of time 
to put these watches together. 

The report does not state whether 
these are cheap or expensive watches 
but the government officials are rather 
under the impression that they are 
“ordinary” watches. 

Figures which have been compiled in 
connection with the tariff indicate that 
there has been an increased consumption 
of watches in the United States since 
the last tariff law, in 1922, of about 50 
per cent. On the other hand domestic 
production has not expanded and it is 
believed here that domestic production 
has decreased since that time. In this 
connection it is also believed by govern- 
ment experts familiar with the situation 
that the Senate tariff rates only equal- 
ize domestic and foreign costs to the ex- 
tent of about 60 per cent. 








The Friedman Jewelry Co.’s Augusta, 
Ga., store was opened recently with 
appropriate ceremonies, and was thronged 
with visitors throughout the day. The 
store is the third to be opened by the 
Friedman company in recent years. The 
first store was opened in Savannah, Ga., 
a number of years ago. The second store 
was opened in Brunswick, Ga., in 1928. 
The Augusta store, which is one of the 
most attractive in the city, will be man- 
aged by A. A. Friedman, a member of 
the firm. 
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A famous screen actress 
with some of Olga Tritt’s 
jewel collection which was 
brought from New York 
and will be put on exhibi- 
tion in Los Angeles soon. 
Miss MacDonald is holding 
a jaipur emerald chain and 
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pendant. On the table are 
a Spanish emerald plaque 
and chain, an East Indian 
diamond and emerald col- 
lar, an East Indian jaipur 
emerald and gold bracelet. 
a topaz ring and diamond 
dog collar 





United States Customs Rulings 


Court Finds That Oriental Pearls Must Pay Tariff Rate of 35 Per Cent. Ad Valorem—High 
Rate Affirmed on Gold Plated Folding Combs 


Oriental pearls, temporarily strung, 
the United States Customs Court at 
New York ruled during the past week, 
are properly dutiable at the rate of 35 
per cent ad valorem, under Par. 1403, 
Tariff Act of 1922, as beads. Claim of 
S. Kutner, of Chicago, for duty at only 
20 per cent ad valorem, under Par. 
1429, as precious stones, is denied in a 
lengthy opinion by Judge Sullivan. 

The customs appraiser at Chicago re- 
ported the merchandise, the subject of 
this test case, to be Oriental pearls on 
temporary strings, about four inches in 
length, not seed pearls. The importer, 
in challenging this classification, con- 
tended before the Customs Court that 
duty should have been taken at only 20 
per cent ad valorem, under Par. 1429, 
Act of 1922. 

The lower court, in reaching an 
opinion in this case, refers to the recent 
ruling by the Court of Customs and 
Patent Appeals, in Washington, in the 
case of United States v. The Andrews 
Company (T. D. 42589), wherein certain 
small drilled pearls, temporarily strung, 
were held dutiable at 35 per cent ad 
valorum, under Par. 1403, as beads. In 
that case it was pointed out that Con- 
gress intended that pearls should not be 
regarded as precious stones. 

In the decision just announced this 
principle of law is reemphasized, namely, 





that, in the tariff sense, pearls are not 
precious stones but beads. It is further 
brought out in the court’s conclusions 
that these pearls, temporarily strung, 
are excluded from Par. 1429, Tariff Act 
of 1922, for the very reason that they 
were only temporarily strung, and Par. 
1429, it is stated, expressly excludes 
“strung pearls.” 


FOLDING COMBS 


In a decision by the Customs Court, 
overruling protests of Calvaire, New 
York, it is held that certain folding 
combs, composed of celluloid and metal, 
gilded or gold plated, enclosed in a 
leather case, were correctly viewed by 
the customs appraising officers as en- 
tireties with duty at 80 per cent ad 
valorem, under Par. 1428, Tariff Act of 
1929. The importer, in contesting this 
classification, claimed that the combs 
and the cases should have been regarded, 
for the assessment of tariff duties, as 
separate items. Judge Sullivan dismis- 
ses this contention as without merit and 
affirms the collector’s assessment at the 
80 per cent ad valorem rate. 


MEDALS 


Certain gold or silver medals were the 
subject of a case brought before the 
Customs Court by the American Express 
Company. 


These medals, upon entry 


through the customs, were taxed at 60 
per cent ad valorem, under Par. 399, 
Tariff Act of 1922, as articles of gold 
or silver. They were claimed duty free 
under Par. 1617 as “Medals of gold, 
silver or copper, and other metallic 
articles actually bestowed by foreign 
countries or citizens of foreign countries 
as trophies or prizes, and received and 
accepted as honorary distinctions.” 
Judge Waite, in denying the free entry 
claim in this issue, writes in part: 

“It appears that the medals were 
issued by the Compagnia Italiana Cavi 
Telegrafici Sottomarini to commemorate 
the laying of a telegraph cable between 
the United States and Italy. The only 
witness called in support of plaintiff’s 
claim was one of the recipients of the 
medals, and he seems to have received 
his for his services in looking after the 
interest of the Italian company here and 
in selling stock. We are not advised of 
the reasons why the medals were 
awarded or given to the other recipients. 
They clearly are not trophies or prizes 
within the meaning of the statute.” 


STATUARY 


The tariff rate on certain marble 
statuary is removed in a decision by the 
Customs Court granting a claim of S. 





(Continued on page 91) 
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Nassak Diamond Case Up on Appeal 





United States Court of Patent and Customs Appeals to Hear This 
and Other Protests of Interest to the Jewelry Trade 


WASHINGTON, D. C., Oct. 11.—The 
clerk of the United States Court of 
Patent and Customs Appeals has just an- 
nounced the cases docketed with the 
Court for the October term. Among 
the cases are a number of interest to 
readers of THE JEWELERS CIRCULAR. Fol- 
lowing is the list showing the docket 
number, title and subject matter of the 
cases of interest to the trade for the 
October term: 

No. 3267. Mayers, Osterwald & Muhl- 
feld, Inc., vs. E. F. Bendler and United 
States. “Nassak” diamond.—An Ameri- 
can dealer protests the free admission as 
an artistic antiquity of a cut stone of 
great value known as the Nassak dia- 
mond, under paragraph 1708, Tariff Act 
of 1922. The Customs Court overruled 
the protest. Appeal from T.D.43494. 

No. 3252. United States vs. Jules 
Raunheim, Inc. and L. Heller & Sons, 
Inc.—Pearls - Beads - Jewelry - Genuine 
pearls, drilled and strung, classified as 
beads at 35 per cent ad valorem under 
Paragraph 1403, Tariff Act of 1922, were 
held dutiable at 20 per cent under para- 
graph 1429 as pearls, drilled or undrilled. 
The government contends that the Cus- 
toms Court erred in not holding that the 
pearls in question are beads, or dutiable 
as jewelry at 80 per cent under para- 
graph 1428, and in finding and holding 
that what are called pearl beads in the 
trade are always imitation pearls. The 
importer claims that the drilled pearls 
in question are dutiable at 10 or 20 per 
cent under Par. 459. Appeals from T.D. 
43426. 

No. 3245. Jules Raunheim, Inc. and 
L. Heller & Son, Inc., vs. United States. 
Identical with the case above. Both im- 
porters and the government filed appeals 
in this case. 

No. 3173. United States vs. Metro 
Bag Works. Beaded Bags. (Petition for 
rehearing.) Beaded bags classified as 
ornamented with hanging beads at the 
bottom, at 75 per cent ad valorem, under 
Par. 1430, Tariff Act of 1922, were held 
not ornamented, the hanging beads be- 
ing a continuation of the body of the 
bag, and therefore dutiable at 60 per 
cent, under Par. 1403. Appeal from T.D. 
43064. 


No. 3214. Konishi Katakudo Com- 
pany, Inc., vs. United States. Glass 
manufactures. Unfinished watch crys- 


tals—Merchandise found to be used 
chiefly for watch crystals and held proper- 
ly classified at 50 per cent ad valorem 
under Par. 230, Tariff Act of 1922, as 
manufactures of glass, is claimed duti- 
able as unpolished cylinder or sheet glass 
at 1% cents per pound under paragraph 
219 plus 5 per cent ad valorem under Par. 
224 as being bent. Appeal from Abstract 
7618. 


No. 3215. United States vs. Bernard 





Judae & Company. Rings to hold watch 
movements.—Jewelry.—Gold finger rings 
designed to hold watch movements, 
classified as jewelry at 80 per cent ad 
valorem under paragraph 1428, Taritf 
Act of 1922, were held dutiable under the 
provision for watches and parts of 
watches in Par. 367 at 45 per cent. The 
Government contends that if these rings 
are not dutiable as assessed they are 
dutiable at 60 per cent under Par. 399. 
Appeal from T.D.43250. 

No. 3222. United States vs. R. F. 
Downing & Company, Inc. Jewelers’ 
tweezers.—In this case the question is 
whether jewelers’ tweezers are excluded 
from the provisions of Par. 354, Tariff 
Act of 1922, at 60 per cent ad valorem. 
The Customs Court held them dutiable 
under paragraph -399 at 40 per cent as 
claimed by the importers. Appeal from 
T.D. 43290. 








United States Customs Rulings 





(Continued from page 89) 








Berman Friend, of Los Angeles. The 
statuary in question was assessed as a 
work of art at 20 per cent ad valorem, 
under Par. 1449, Tariff Act of 1922. It 
was claimed free of duty under Par. 
1704. The importer introduced the tes- 
timony of one witness at the trial of the 
case, the Government examiner of this 
class of merchandise who testified that, 
in his opinion, the importation was 
properly classifiable as original statuary. 
His reason for not so returning it, he 
pointed out, was that the regulations had 
not been complied with. Judge Waite 
points out in the court’s conclusions that 
there are no regulations provided for in 
this paragraph and that, therefore, the 
court would not be precluded from hold- 
ing that the article is exempt thereunder 
if satisfactory proof in support of the 
claim for free entry was produced by 
the plaintiff. This proof, the court 
holds, was produced in the testimony of 
the examiner, regarding which, Judge 
Waite writes: 

“We think the opinion of the Govern- 
ment officer, who has been passing upon 
this class of articles for about seventeen 
years, is entitled to great weight. The 
protest is therefore sustained.” 


ALUMINUM BOXES 


Overruling a protest of Swartchild & 
Company, of Chicago, the United States 
Customs Court finds that round alumi- 
num boxes, with clear glass top in cover, 
were correctly taxed as hollow ware at 
11 cents per lb., plus 55 per cent ad 
valorem, under Par. 339, Act of 1922. 
Claim was made for duty at only 40 per 





91 


cent ad valorem, under Par. 399. Chief 
Justice Fischer writes the opinion. 


HoLLow WARE 


In a decision, sustaining protests of 
the Ellis Silver Company, New York, the 
Customs Court finds that certain im- 
ported hollow ware, assessed by the col- 
lector at the rate of 60 per cent ad 
valorem, under Par. 399, Tariff Act of 
1922, should have been subjected to duty 
at only 40 per cent ad valorem, under 
Par. 339 as hollow ware composed in 
chief value of base metal. 








October 29 and 30 Set Aside for 


Jewelry Trade at Bankers Ex- 
position in New York 


Silver and plated ware, and jewelry 
and precious stones will be featured on 
two different days with special programs 
at the Bankers Industrial Exposition, 11 
W. 42nd St., New York, the permanent 
exhibit of everything of interest. 

Joseph D. Little, manager of the 
Sterling Silver Galleries of the Inter- 
national Silver Co., will deliver an ad- 
dress on Tuesday, Oct. 29, which has 
been designated as “Silver and Plated 
Ware Day.” His subject will be “The 
History and Romance of Silver.” 

Charles T. Evans, secretary of the 
American National Retail Jewelers As- 
sociation, will be the chief speaker on 
the following day, Oct. 30, known as 
“Jewelry and Precious Stones Day.” 
Charles A. Hammarstrom, general man- 
ager for Marcus & Co., Fifth Ave., 
jewelers, will also talk on the same day, 
taking as his subject “Jewelry and 
Fashions.” On both days the addresses 
will be broadcast over radio station 
WRNY from 1 p. m. to 1.30 p. m. 

“We hope to make these two days at 
the Bankers Industrial Exposition two 
of the outstanding events on our ‘Busi- 
ness Show for Every Business Day,’ pro- 
gram,” Milton W. Harrison, Chairman 
of the Board of Directors of Bankexpo- 
sition, Ltd., said in making formal an- 
nouncement of these days. “We hope 
that all men in the silver, jewelry and 
precious stones industry in New York 
or vicinity on Oct. 29 and 30 will visit 
the exposition and we invite all those 
who come from out of town to use the 
exposition rooms as their headquarters.” 








The Merchant’s Institute, recently es- 
tablished at Eunice, La., under the aus- 
pices of Mackenzie Stevens, Professor 
of Marketing of the Louisiana State 
University, has left three tangible re- 
sults in addition to a number of in- 
tangible benefits that come from busi- 
nessmen working in a community to- 
gether to secure improved retailing and 
merchandising practices. The tangible 
benefits are: (1) The organization of a 
definite program of cooperative advertis- 
ing. (2) The setting up of a credit and 
collection bureau and (3) Arrangements 
with a local high school for a regular 
training course for retail salesmen em- 
ployed in the business houses in that city. 
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Jewelers Play Golf 


Southern California Jewelers Golf Associa- 
tion Stages Fall Tournament at 
Oakmont Country Club 


Los ANGELES, CAL., Oct. 11.—Sixty 
members of the Southern California 
Jewelers Golf Association played 36 holes 
of golf, in the regular fall tournament 
of the organization, held last Tuesday, 
at the links of the Oakmont Country 
Club. 

Play was begun at 8 o’clock in the 
morning and at the end of the run of 
18 holes, luncheon was served. Play 
was resumed in the afternoon and con- 
tinued until another 18 holes had been 
“shot.” Dinner was then served at the 
clubhouse, and about 30 sat down to 
bountifully spread tables, the others be- 
ing obliged to return to the city after 
finishing their 36 holes. Only informal 
business was transacted, the regular 
business meeting scheduled to be held 
next spring. 

Guy E. Hansen was the winner of the 
Heller & Sons trophy, given for the low 
gross of 36 holes; Frank Davidson, the 
trophy of the International Silver Co., 
for the low net of 36 holes; James A. 
Apffel, the Bartley J. Doyle trophy, for 
the best 18-hole of the day; J. Herbert 
Hall, Pasadena, tied with F. Preston 
Smith, for the second best low net for 
18 holes; D. L. McCammant won the 
second low net for 36 holes. Otto 
Wuerker, James D. Bridges and Paul 
Forman tied for the “Blind Bogey,” and, 
in the play-off, Paul Forman came out 
victorious. 











A Day on the Links 





Annual Fall Tournament of the Manufac- 
turing Jewelers’ Golf Association 


Held at Pawtucket, R. I. 


PROVIDENCE, R. I., Oct. 12.—The an- 
nual fall golf tournament in which more 
than 80 members and guests of the Man- 
ufacturing Jewelers’ Golf Association 
participated last Tuesday afternoon ter- 
minated with the usual banquet. The 
tournament was played over the course 
of the Pawtucket Golf Club and the ideal 
autumnal day brought out an almost 
record field of “golf hounds,” as Al Ven- 
nerbeck calls them, 74 taking out cards 
for the tourney. 

Lawrence P. Keeler, Attleboro, had 
an easy time winning the best gross 
honors shooting a 78, and as far as the 
actual jewelers in the field were con- 
cerned that medal score opened a gap of 
10 strokes in his favor. The Attleboro 
manufacturer left no doubt as to the 
winner of first gross in class A, his near- 
est rival being Frederick F. Munroe, also 
of Attleboro, with an 88. The battle 
for net was much closer for Harry 
Adams, another Attleboro representative, 
and Daniel E. Partelow of Providence, 
finished in a deadlock with reduced 76’s, 
Adams having 90 with a handicap of 14, 
while Partelow reported a 93 with a 17 
handicap. 
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The Pawtucket Golf Club grounds ap- 
parently was no place for low scoring on 
Tuesday, for only five players had the 
distinction of breaking 90. Keeler and 
Munroe were two of the three, while the 
other three were guests of the associa- 
tion. Although encountering a few 
minor troubles on the last few holes, 
Keeler shot consistently steady golf. 
Getting his 78 with a deuce on the short 
seventh, he reached the turn in 37, only 
two strokes over par. The only six on 
his card he picked up at the 445-yard 
12th hole. Leaving the 15th, he needed 
three pars for a 75, but he finished his 
round with a trio of fives. 

All stayed for the dinner, which was 
served at the club house, and at its con- 
clusion the usual number of covetous 
prizes were distributed to the winners 
in the several classes. The only address 
of the evening was made by Archibald 
Silverman, president of the New Eng- 
land Manufacturing Jewelers’ and Sil- 
versmiths’ Association, who was the 
guest of honor. He was introduced by 
William Gow, chairman of the committee 
of arrangements, and spoke in a light 
vein concerning jewelers and their trials 
and tribulations. During the dinner an 
entertainment was furnished by “Tom” 
Mulgrew, Mrs. Thelma Field, Mrs. Mil- 
dred Orr and Nelson Fontneau, all of 
Attleboro, giving vocal and instrumental 
music and humorous stories while group 
and ensemble singing was indulged in 
by the diners. 

Mr. Gow was assisted in arranging 
and conducting the affair by “Ted” 
White, Sturgis Rice, Albert Vennerbeck, 
Harold D. Baker, Jr., Leon Flanders, 
James Johnson and Herbert K. Sturdy 








Miami, Fla., Jewelers Pledge Assist- 
ance to City Government in Fight 
Against Itinerant Peddlers 


MIAMI, Fta., Oct. 11—The jewelers 
of the Miami district met last Wednes- 
day in the rooms of the Miami Chamber 
of Commerce and formulated plans to 
aid the City License Bureau in enforc- 
ing a new ordinance regarding occupa- 
tional taxes which went into effect Oct. 
1 and which carries a penalty of 60 days 
in jail for the violation thereof. 

This ordinance requires the itinerant 
peddler whose only shop or store.is his 
pocket to take out the same licenses as 
the merchant who is here the year 
through. The several city departments 
have promised the Miami jewelers their 
utmost assistance in dealing promptly 
and strictly with this type of peddler. 
The jewelers themselves have pledged 
financial as well as physical aid to the 
same end, that this evil may be stamped 
out. 

The meeting was called by President 
Middleton of the Florida Retail Jewelers’ 
Association. 








Frank H. Pearson’s jewelry store, 
Houlton, Me., has moved from its second- 
floor location over Hallett-McKeen’s 
shop to larger ground floor quarters in 
the Sincock block. 
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Jury Fails to Reach Verdict After 
Hearing Testimony Against Bronx 
Jeweler Charged with Concealing 

Assets 


The trial of Julius J. Chamelin, for- 
mer Bronx jeweler, charged with con- 
cealing assets from the trustee in bank- 
ruptcy, ended in a disagreement late 
Monday night, Oct. 7 in the United 
States District Court, New York. Chame- 
lin, it was stated at the United States 
District Attorney’s office, will be placed 
on trial again in the Federal Court in 
the near future. 

It took three days for the prosecution 
in charge of Irving Spieler, Assistant 
United States District Attorney, to pre- 
sent its case before Judge Alfred Coxe 
and the jury. When Chamelin’s attor- 
ney, Charles Griffiths, failed to put in 
any defense, the case was given to the 
jury which retired at 4 o’clock on Mon- 
day afternoon of last week. After seven 
hours of deliberation no verdict could be 
reached and the jury was hopelessly 
deadlocked. The jury, it is said, stood 
eight to four for conviction when the 
deadlock was reported at 10 p. m. 

Chamelin, it will be recalled, was in- 
dicted last March with 18 other New 
York jewelers. The Bronx jeweler re- 
ported a $25,000 robbery on Nov. 27, 
1927 at his store then located at 484 E. 
Tremont Ave. Shortly afterwards he 
was petitioned into bankruptcy. The in- 
dictment against Chamelin followed a 
long investigation in which Edward S. 
Greenbaum and Newman Levy of Green- 
baum, Wolff & Ernst, attorneys for the 
National Jewelers Board of Trade, aided 
the United States District Attorney. 

Sometime ago a turnover order, requir- 
ing Chamelin to surrender $50,000 in as- 
sets was issued by Referee in Bankruptcy 
John L. Lyttle against the Bronx jewel- 
er. The order followed extensive exam- 
inations made by Gustave J. Rosen of 
Sternberg & Rosen, attorneys for the 
trustee. This order was appealed by the 
jeweler, but was later affirmed by court. 
According to Sternberg & Rosen, Chame- 
lin has failed to comply with this order 
and it is understood the court will be 
asked shortly to adjudge the Bronx 
jeweler in contempt. 








The National Jewelers’ Publicity 
Association, of which John Drake is 
Executive Secretary, announces that it 
is prepared to supply to jewelers 24- 
sheet posters for the holiday season, a 
diamond booklet, articles suitable for 
broadcasting, publicity items for local 
newspapers and a mat service. There 
will also be available in the near future 
a set of slides for the purpose of illus- 
trating a lecture on diamonds. These 
may be shown at women’s clubs, schools, 
colleges and other local groups. A lec- 
ture will accompany the slides. Sug- 
gestions will also be offered, so the 
Secretary announces, on cooperative 
advertising, to any of the groups in- 
terested in this phase of jewelry store 
merchandising. 
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Established 1898 Direct Importer 


ARTHUR SILBERFELD 


Incorporated 


580 FIFTH AVE., NEW YORK 


FANCY CUT 
DIAMONDS 


Complete Line of 


Round Diamonds and Rare Gems 
Pearls and Emeralds 


108 Rue de Pelican 2 Talpstrast 12 Rue de la Vietoire 
Antwerp Amsterdam 








Pearl Necklaces 
Loose Pearls 
Fancy Cut Diamonds 


Precious Stones 


Frederick W. Rauch 
527 Fifth Ave. 
New York City 
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Jewelers Satety Fund Society 


An Outline Showing the Condition of the Organization and W hat 
Has Been Accomplished After Two Years of Liquidation 


After undergoing a process of liquida- 
tion for two years, the Jewelers Safety 
Fund Society is about to enter into its 
last stage of existence. Just how long 
this closing period will last is largely 
dependent on the termination of a num- 
ber of legal actions affecting the So- 
ciety’s financial condition and the collec- 
tion of a number of unpaid assessments. 

In response to requests for informa- 
tion concerning the Jewelers Safety 
Fund Society, which, by an order of the 
Supreme Court, entered into liquidation 
on Oct. 13, 1927, a representative of 
THE JEWELERS’ CIRCULAR called at the 
office of Clarence C. Fowler, Special 
Deputy Superintendent of Insurance, 
who is in charge of the liquidation, where 
a complete résumé of the conditions as 
they exist at the present time, was given. 
The information obtained indicated that 
this liquidation is proceeding in a busi- 
ness like manner, but, as in similar 
cases, the proceedings are being delayed 
because of litigation which must be de- 
cided before the liquidator can close 
out the affairs of the organization. 

It was pointed out that in July, 1928, 
nine months after the Society entered 
into liquidation, the Superintendent of 
Insurance as the liquidator, filed his first 
report in the Supreme Court. This re- 
port set forth that the assets available 
for the payment of claims amounted to 
$394,122.25. The loss claims allowed by 
the liquidator amounted to $226,039.46, 
with general claims for such items as 
furniture, fixtures, office expenses, etc., 
totaling $20,876.78. These allowed 
claims plus the sum of $23,734.57 re- 
served for further expenses of liquida- 
tion and contingencies amounted to 
$270,650.81 leaving a net surplus to 
members of $123,471.44. 

The allowed loss claims, numbering 21, 
and the general claims, totaling 18, were 
all paid in full by the liquidator in 
August, 1928. Another loss claim not 
included in the above totals was that of 
L. Lewitt & Co., upon which suit was 
brought in the Supreme Court. The 
Court found in favor of the Lewitt con- 
cern, but the Society took an appeal to 
the Appelate Division where the judg- 
ment was reversed. The claimant then 
filed an appeal in the Court of Appeals 
in January, 1928, with the result that 
the court ruled in favor of the Lewitt 
house and in accordance with the verdict 
the liquidator paid this judgment of 
$7,200.88. 

Two members of the Society whose 
claims had been disapproved by the 
liquidator filed objections to the findings 
in the liquidator’s first report and their 
claims were sent to a referee. This mat- 
ter is still pending, awaiting the findings 
of the referee. These claimants are L. 
Stern & Co., whose claim amounts to 
$4,000 and Segman & Abrahams for 
$20,000. 


THE JEWELERS’ CIRCULAR representa- 
tive was also informed that there are 
three actions pending in the courts, 
brought by the liquidator against third 
parties to recover for the loss claims 
paid to members of the Society. It is 
hoped by the liquidator that these 
actions will result in a gain in the assets 
and a consequent increase in the surplus 
available for distribution to those mem- 
bers entitled to receive such distribution. 

It was found upon analysis of the 
Society’s accounts and distribution of 
charges against the members’ deposits 
for loss claims and expenses, that there 
were 305 members whose deposits with 
the society had been insufficient to pay 
their respective shares of those losses 
and expenses. These members were as- 
sessed for the amounts of their deficien- 
cies, aggregating $55,121.16. There 
were 584 members whose deposits had 
been more than sufficient. The surplus 
due to this group of members totals 
$178,592.60. It is pointed out that the 
difference between these two amounts is 
the net surplus to members of $123,- 
471.44 mentioned above. 

Attention is called to the fact that a 
100 per cent distribution of the surplus 
indicated above depends upon a 100 per 
cent collection of the $55,121.16 due the 
liquidator from members whose pay- 
ments were insufficient to cover their 
share of the expenses and on a favor- 
able decision on the claims now before 
the referee. As to the amounts for 
which members are indebted to the 
liquidating officer, approximately $19,- 
000 remains to be collected from 105 
members. Only 53 of these are in New 
York. Approximately 55 of these 
debtors have died, are insolvent or have 
gone bankrupt. Twelve court actions 
have been started and 44 summonses 
issued in an effort to collect these 
amounts. 

In conclusion, it was learned that the 
distribution of any surplus to members 
entitled to receive the same must neces- 
sarily wait upon the termination of all 
actions affecting the. Society’s liabilities 
and the collection of assessments. Mem- 
bers of the Society must realize that 
from all indications everything is being 
done to complete this liquidation as soon 
as possible. The officers and directors 
who were in charge of the affairs of the 
Society ceased to hold office the day the 

organization entered into liquidation. 
The entire matter is now and has beep 
since Oct. 13, 1927, in the hands of the 
Superintendent of Insurance of New 
York State, 110 William St., New York. 








Richard Shreiber, six-year-old son of 
G. Neil Shreiber, president of the Hale 
Jewelry Co., Akron, Ohio, died in the 
Children’s Hospital there from injuries 
received when he was struck with a 
truck, while riding his bicycle. 
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Swindler Gets Rings 





Omaha, Neb., Jeweler Falls a Victim to 
Check Forger Posing as Prominent 
Local Business Man 


OMAHA, NEB., Oct. 12.—A_ smooth 
manipulator carried away two diamond 
rings valued at $1,500 last Saturday 
from the jewelry store of T. L. Combs, 
this city, leaving a forged check in pay- 
ment for one of the rings, and nothing 
whatever but his “henor” to pay for the 
second one. This man had been work- 
ing through the jewelry stores in Omaha 
for the past three weeks, visiting them 
in search of diamonds. The swindler 
used the method of assuming the name 
of a well-known business man living in 
the fashionable Dundee district. He 
used the name of M. J. Holland, public 
account, who lives in Omaha but who 
has been at Lincoln for some time. 

A part of his stunt was really old. It 
was his inability to choose between the 
two diamonds Mr. Combs showed him. 
He was uncertain which one his fiancée 
would like best. After finally deciding 
on one of the two stones, he gave Mr. 
Combs a check. Just before leaving the 
store he began to waver, and was not 
certain that his fiancée might not like 
the other stone better. 

“How would it be,” he said, “if I 
would give you a check for the other one 
also, and take it out. Then I can bring 
back the one that is not chosen.” Mr. 
Combs assured him a check for the sec- 
ond diamond would not be necessary, 
that he would trust him to bring back 
the unwanted diamond. The grateful 
“gentleman” bowed and scraped his way 
out of the place, and has not returned. 
But his check did return from the bank, 
stamped “Forgery.” 








Jeweler Sent to Prison 


Yorker Found in Texas Goes to 
Atlanta Penitentiary for Using the 


Mails to Defraud 


Samuel M. Hirsch, formerly in the 
jewelry and diamond business at 93 
Nassau St., New York, who for some 
time hid his identity under the name of 
“Samuel Gross,” was recently brought 
back from Texas and on Wednesday, Oct. 
9 was sentenced by Judge Coxe in the 
United States District Court to serve 
a year and a day in the Atlanta Peni- 
tentiary. Hirsch, with two others, Louis 
Goodovitch and Jacob Fierman pleaded 
guilty to using the mails to defraud. 
The latter two were placed on probation 
for five years, although Goodovitch is 
still serving a sentence in Atlanta on 
another charge. 

Hirsch started business in January, 
1926, and hired a former bankrupt as 
his buyer. About the time he embarked 
in business Hirsch sent a financial state- 
ment through the mails to the Manu- 
facturing Jewelers Board of Trade, 
Providence, R. I. In June and July of 
the same year, Hirsch in several state- 
ments claimed to have assets of $30,053, 
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with liabilities of $9,952. Acting for 
creditors, Sternberg & Rosen and Gold- 
man & Frier, attorneys, filed a petition 
in bankruptcy against Hirsch on Nov. 
22, 1926. His assets realized $200, but 
upon examination of the books it was 
found that the jeweler owed upwards of 
$40,000. 

The bankrupt disappeared, but the in- 
vestigation of his affairs continued with 
the result that Hirsch, Goodovitch and 
Fierman were indicted by a Federal 
Grand Jury for violation of Section 215 
of the United States Criminal Code, 
making it a crime to use the mails to 
defraud. Active in the investigations 
were E. F. W. Spallholtz, then with the 
National Association of Credit Men, 
the Manufacturing Jewelers Board of 
Trade and Goldman & Frier. After a 
long search Hirsch was finally located in 
Tyler, Tex., where he was known as 
“Samuel Gross.” Assistant United 
States District Attorney Elbridge E. 
Gerry had Hirsch returned to New York 
where he, with Goodovitch and Fierman, 
were sentenced last week after pleading 
guilty to the indictment. 








Clever Thief Caught 


Man Who Got Rings by Ruse from New 
York Firm Faces Life Imprisonment 


The New York city police arrested 
Cornelius J. Donovan, alias “James 
Reilly,” alias “Dick Richards,” last Mon- 
day, who is accused of swindling Black, 
Starr & Frost, retail jewelers, 594 Fifth 
Ave., New York, of two diamond rings 
valued at $1,550. Donovan, who faces a 
possible life imprisonment under the 
Baumes laws, is in the Bellevue Hospital 
prison ward, where he was brought from 
his room at the Hotel Ennis, 152 E. 42nd 
St., suffering from starvation and 
alcoholism. 

The manner in which Donovan secured 
the rings is typical of his cleverness as 
a thief. On Sept. 19 he appeared at 
the Fifth Ave. shop, well-groomed and 
swinging a cane, representing himself as 
a representative of Gov. Roosevelt of 
New York. He requested the business 
card of one of the firm’s salesman and 
then selected two rings of platinum and 
diamonds, valued at $800 and $715 each. 
He asked that they be sent to the Gov- 
ernor’s town house, 49 E. 65th St., at 
once saying the Governor was leaving 
town at 12.30 p. m., and it was already 
12 o’clock. 

As the delivery car reached Gov. 
Roosevelt’s home, Donovan met the 
driver on the steps and saying he had 
ordered the rings asked for them. The 
driver demurred and delivered the 
rings to the butler. At 3 p. m. Donovan 
phoned the Governor’s home and talking 
to a butler who had relieved the one who 
had received the rings, said that he was 
calling for Black, Starr & Frost and 
that they had sent the wrong parcel and 
were sending a representative to get 
it. He later appeared and identified 
himself with the salesman’s card and 
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secured the jewelry. The rings were 
later pawned for $275 and $200. 

A few hours after the ruse was dis- 
covered, detectives were put on Dono- 
van’s trail. Detective William Sinnott 
of the E. 67th St. station finally located 
his man last Monday, seriously ill in his 
hotel room. 

Police records show that Donovan has 
been convicted seven times, serving four 
terms in New York State. His prison 
record dates back to 1890 when he was 
a boy of 15. He was secretary of the 
Mutual Welfare League at Sing Sing 
Prison when that organization was 
formed by former warden Thomas Mott 
Osborne. 








Burglars Open Safe in Office of Cin- 
cinnati Jewelry Concern and Escape 
with Loot Worth $12,400 


CINCINNATI, OHIO, Oct. 14.—The 
offices of the Edward H. Croninger Co., 
manufacturing jeweler, on the seventh 
floor of the building at 809 Walnut St., 
were broken into early yesterday morn- 
ing by burglars who got away with 
money and loot amounting to $12,400. 
After “jimmying” the office doors, the 
thieves battered open a safe from which 
they secured $200 in cash, gold ring 
mountings worth $200, a quantity of 
rings and brooches with settings valued 
at $6,000 and a bag of diamonds worth 
$6,000. 

J. Charles Becker, head of the com- 
pany, reported to the police that the bur- 
glars evidently had studied the situation 
for a while and did their work at a 
time when no one could possibly hear 
them knocking off the combination of 
the safe or learn of their activities. 
While a “jimmy” was employed to gain 
an entrance, crowbars and drills were 
used to pry open the safe. 








Burglars Escape with Loot Valued at 
$1,400 from Mazomanie, Wis., 
Jewelry Store 


MAZOMANIE, WIs., Oct. 11—Burglars 
breaking into the M. J. Zangl jewelry 
store here last Tuesday, secured ap- 
proximately $1,400 worth of loot, includ- 
ing 136 rings and 19 watches. 

The thieves gained entrance by break- 
ing a pane in one of the rear windows of 
the store. 








Another battle over jewelry auction 
sales was started last week in the City 
Council meeting at Portland, Ore., when 
“Joe” Savan, of the Keystone Jewelry 
Co., 274 Washington St., asked for a per- 
mit for an auction sale, and was vigor- 
ously opposed by the Portland Jewelers’ 
Club and the Better Business Bureau. 
Action on the permit was postponed for 
two weeks to give the Council time to 
make further investigation and to deter- 
mine whether it has the right to deny 
such a permit on general principles when 
the present ordinance requirements have 
been met. 
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Diamond Rings Worth $5,400 Stolen 
from Showcase of Boston 
Jewelry Concern 


Boston, MaAss., Oct. 14—Diamond 
rings valued at $5,400 were stolen from 
the Washington Jewelry Co. sometime 
last Friday afternoon, the thieves taking 
their loot from a showcase at 365 Wash- 
ington St. The tray of diamond rings 
was found to be missing when clerks 
came to lock up the contents of the win- 
dow fronts. 

There is no clue to the thieves, but 
police are investigating. 








New Enterprises 





J. O. Yardley has opened a store at 
Woodlake, Cal. Mr. Yardley formerly 
operated a shop at Nephi, Utah. 

Albert Kuhn has leased a store at 8 
Orawaupum St., White Plains, N. Y., 
where he will soon open a jewelry store. 

The Gordon Jewelry Co., Cedar City, 
Utah, will establish itself in the Pratt 
Houchen building, that city, as soon as 
construction work is completed. 

The Rudolph Jewelry Co., Syracuse, 
N. Y., has taken a 10-year lease on a 
store at 16 S. Pearl St., Albany, N. Y., 
and will open for business there about 
Nov. 1. 

Ben Ostendorf, for over 30 years con- 
nected with the J. and H. Ostendorf 
store, Vincennes, Ind., has opened a 
watch and clock repair shop in the store 
of Austin Brooks, diamond merchant, N. 
Third St., Vincennes. 

M. S. Penick, for many years a jewel- 
er at Madison, Ga., has opened a new 
establishment in the former Joseph 
Siegel store at Covington, Ga. The new 
firm is known as the Penick Jewelry Co., 
and will be maintained along with Mr. 
Penick’s Madison store. 








A CORRECTION 


By a strange error the story in the 
Oct. 3 issue of THE JEWELERS’ CIRCULAR, 
telling of the amendment to the watch 
schedule embodied in the bill introduced 
in the Senate by Senator Metcalf, re- 
ferred to the sponsor of the measure as 
the “Senator from Illinois,” and this 
error was repeated in the headline. 

As a matter of fact Senator Metcalf 
hails from Rhode Island, and not from 
Illinois, which state is represented by 
Senators Deneen and Glenn. 








Edward P. Bevillard, former jeweler 
of Rome, N. Y., and Canastota, who 
died last June, left an estate of upwards 
of $40,000. The property is all left to 
his second wife. Arthur B. Bevillard of 
Anaheim, Cal., a nephew, and a niece, 
of Florida, have started a suit to declare 
the will void on the ground that their 
uncle was senile at the time he drew 
his will. 
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District Meetings 





Wisconsin Retail Jewelers’ Association Ar- 


ranges Schedule for Entire State 


MApDISON, Wis., Oct. 11—Plans for 
district meetings to be held throughout 
Wisconsin were tentatively formulated 
at the meeting of the board of directors 
of the Wisconsin Retail Jewelers’ As- 
sociation, held Tuesday, Oct. 8, at the 
summer home of Leonard M. Nelson, on 


Lake Mendota. The meeting was held 
jointly with the National Jewelers’ 
Mutual Fire Insurance Co., and cele- 


brated the 15th birthday anniversary of 
the latter organization. 

The first district meeting is scheduled 
to take place at Marshfield on Oct. 15. 
On Nov. 4 the Beloit-Janesville district 
meeting will be held at either one of the 
two cities; on Nov. 5 a meeting will be 
held at Madison; Nov. 6 at La Crosse, 
and Nov. 7 at Eau Claire. On Nov. 8 
the northeastern district will have a 
meeting, probably at Marinette, accord- 
ing to Mr. Stecher, and sometime be- 
tween Oct. 15 and Nov. 4 a district meet- 
ing will be held for the Fox River Valley 
district and for the Racine-Kenosha 
district. 

The board meeting held at Madison 
was the first one to be held with the two 
new directors, Orin J. Liljeqvist of 
Wausau and John Conrad of Oshkosh in 
attendance. The business session con- 
sisted of the outlining of the zone-meet- 
ing itinerary and of a report of the 
delegates who attended the Cleveland 
convention. 


= 








Jewelers’ 


Hold 


Directors of National 


Mutual Fire Insurance Co. 
Quarterly Meeting 


MADISON, WIs., Oct. 11—The regular 
quarterly meeting of the board of direc- 
tors of the National Jewelers’ Mutual 
Fire Insurance Co. was held last Tues- 
day at the summer home of Leonard M. 
Nelson on Lake Mendota. The meeting 
served as a belated celebration of the 
15th birthday of the organization. 

Following an excellent dinner served 
by Mr. and Mrs. Nelson, reports of the 
secretary and treasurer were read. 
Growth of the company for the first 
nine months of this year over the first 
nine months of last year showed an in- 
crease in new business amounting to 
$1,250,000, A. W. Anderson, secretary, 
declared. All officers and directors of 
the national association were present, 
including: W. H. Upmeyer, Milwaukee; 
John P. Hess, Fond du Lac; Henry F. 
Stecher, Milwaukee; A. W. Anderson, 
Neenah; J. H. Stouthamer, Milwaukee; 
A. C. Hentschel, Milwaukee; J. R. Chap- 
man, Oshkosh; Gustave Keller, Apple- 
ton; Leonard M. Nelson, Madison, and 
Ed. J. Jensen, Milwaukee. 

“The National Jewelers’ Mutual Fire 
Insurance Co. is making excellent pro- 
gress and there is no reason why we 
should not finish this year with the big- 
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gest gains we have ever experienced,” 
said Henry F. Stecher, treasurer of the 
company. 

The next meeting of the National 
Jewelers’ Mutual Fire Insurance Co. 
will be held in January, when dividends 
will be declared for all expirations for 
1930. 








Plan the 1930 Convention 


Directors of National Association of Credit 
Jewelers Meet in Chicago and Arrange 
for Philadelphia Conclave in March 
of Next Year 


CHICAGO, Oct. 10.—The officers and 
directors of the National Association of 
Credit Jewelers met in the Palmer 
House, of this city, Saturday and Sun- 
day, last, to formulate plans for the 1930 
convention, which will be held in Phila- 
delphia, March 24, 25 and 26, 1930. 
Among those present were: President 
S. H. DeRoy of Pittsburgh; Vice-Presi- 
dent M. A. Enggass, Detroit; Secretary 
S. A. Popkin, Detroit; Treasurer Samuel 
Gerson, Detroit, and Executive Secre- 
tary J. Frank Newman of Detroit. 
Among the directors present were: Past 
President A. S. Slavick of Los Angeles; 
C. B. Shaw, Dallas; George Goldman, 
Kansas City; J. L. Fruend, St. Louis; 
E. C. Maxwell, St. Joseph; Samuel 
Schwartz, Washington and Clarence 
Olsen, Chicago. 

The tentative program arranged for 
the next convention calls for a luncheon 
at 12.30, March 24, at which time the 
exhibitors and guests will be welcomed 
by the president. Then will follow the 
inspection of exhibits, the first meeting 
and group meeting. Tuesday will have 
two group meetings and a _ luncheon 
meeting, the first in the morning to 
discuss “Credits and Collections” and 
that in the afternoon to discuss “The 
Cost of Doing Business.” Wednesday 
morning will have a group meeting at 
which the questions in the “question 
box” will be answered. At noon, there 
will be a luncheon meeting with a na- 
tionally known speaker and the annual 
business meeting will be held in the 
afternoon. 

Only members of the Credit Jewelers 
Association will be permitted at the 
group meetings but outsiders will be 
permitted at the luncheon meetings. The 
annual banquet will be held Wednesday 
evening at 7 p. m., at the Penn Athletic 
Club, the banquet being for men mem- 
bers only. Arrangements are being 
made for a number of fine exhibits. 

During the meeting in this city the 
directors indorsed the Jewelry Trade As- 
sociation as such and on Monday gave 
a luncheon in honor of J. T. Montgomery 
of M. A. Mead & Co., who had been in- 
strumental in the organization of the 
association in 1926. 








Creditors of Samuel Sperber, Chicago, 
Accept Settlement Offer 


The creditors of Samuel Sperber, 
wholesale jeweler, Mallers building, Chi- 
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cago, held a meeting last Friday after- 
noon at the office of Goldman & Frier, 
attorneys, 15 Maiden Lane, New York. 
The calling of this meeting was prompted 
by the loss of diamonds worth $27,000, 
stolen on Oct. 2 by a sneak thief from 
the office of the Chicago jeweler. 

Creditors were offered a settlement of 
80 cents on the dollar which they ac- 
cepted. From this will be deducted the 
attorneys’ fees. The settlement will be 
payable 20 cents in cash, five cents on 
Dec. 1, five cents on Jan. 1, 1930, and 
the balance of 50 cents in deferred pay- 
ments. 

It was brought out at the meeting that 
Mr. Sperber has turned over to Louis 
Goldman, of Goldman & Frier, a cer- 
tified check for $4,000, bonds worth 
$5,000 and a quit claim deed to prop- 
erty owned jointly by the jeweler and 
his wife. Mr. Sperber, it was said, has 
assets of $37,020 and liabilities amount- 
ing to between $39,000 and $40,000. The 
jeweler has engaged the services of the 
Pinkerton National Detective Agency to 
work on the theft from his office. 

A creditors’ committee was appointed 
at the meeting consisting of: William L. 
Lewy, Mr. Leichtman of Chicago and 
Louis Goldman, also of Chicago. 








Metal Finding Manufacturers’ Asso- 
ciation Meets in Providence 

PROVIDENCE, R. I., Oct. 12 — The 
October meeting of the recently organ- 
ized Metal Findings Manufacturers’ As- 
sociation was held the past week in the 
offices of the New England Manufactur- 
ing Jewelers’ and Silversmiths’ Associa- 
tion in the Providence Biltmore Hotel 
with a large attendance. In the absence 
of the president, Frank E. Farnham, 
Vice-President Ralph Gregory conducted 
the business. 

The membership committee announced 
several prospective new members and the 
steering committee that was appointed 
at a previous meeting by the president 
to draw up a code of ethics for the mem- 
bers of the association reported that con- 
siderable progress has been made and 
that a definite report might be expected 
soon. 

After a lengthy discussion, it was 
voted that the president appoint a credit 
committee for the purpose of establish- 
ing a system of credit ratings of all 
customers of members of the association. 
An interesting and instructive round 
table discussion on business problems 
and trade affairs was held following the 
transaction of the routine business. 








George A. Newsom, clerk in the store 
of Maurice S. Mardou, 79 Broadway, 
Somerville, Mass., was severely beaten 
recently by two youths who unsuccess- 
fully attempted to rob the store of his 
employer. After Newsom refused to 
heed two gunmen’s command to “put 
your hands up,” the thugs beat him and 
then escaped without any loot. 
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Jewelers Oppose Banks Giving 


Premiums on Deposits 


Distribution of Jewelry, Watches and Silverware by Savings 
Institutions Condemned as Unfair Business Practice 
by New York Retailers 


The question of whether banks which 
offer jewelry, watches or silverware as 
premiums to clients who keep on deposit 
a certain amount of money for one year 
are not violating their charters, was the 
principal subject of discussion at the 
monthly meeting of the Executive Board 
of New York City Retail Jewelers’ As- 
sociations, held last Friday evening at 
the Hotel Astor. In the opinion of coun- 
sel for the Board the banks carrying on 
this form of business are acting illegally, 
much to the detriment of the retail 
jeweler. The Board members are of the 
same opinion and accordingly adopted a 
resolution, condemning this form of com- 
petition, a copy of which is to be sent 
to all banks in New York city. 

The meeting was presided over by 
Chairman A. Landau. During the even- 
ing Henry Astor, who acted as official 
delegate to the recent convention of the 
A. N. R. J. A., reported on the activities 
at Cleveland. This report was supple- 
mented by a short review by Phineas 
Peters, president of the Brooklyn Retail 
Jewelers’ Association and secretary of 
the Board, who also attended the con- 
vention. 

As a mark of appreciation to the 
officers of the Board, it was proposed 
that a testimonial dinner be tendered by 
the members represented on the Board 
to those who have been active in 
this organization. This suggestion was 
heartily endorsed and it was agreed that 
the dinner be held on Friday evening, 
Nov. 1, at the Hotel Astor. Those to be 
honored will include: Messrs. Landau, 
Geffen, Schneiderman, Ferkin, Bluming 
and Hirshhorn, from the Bronx; Messrs. 
Wolf, Astor, Edelman, Reichgott, Good- 
man and LeRoy, from the Metropolitan 
association; Messrs. Peters, Feldman, 
Heft, Espositor, Katz and Stavenhagen, 
from Brooklyn, and Messrs. Sherman 
Resnick and Goldin, from East New 
York. Charles T. Evans, secretary of 
the A. N. R. J. A., and David Greenberg, 
counsel for the Board, will also be guests 
of honor. 

In the discussion relating to banks 
giving premiums, Attorney Greenberg 
submitted a brief on the subject. He 
pointed out that this was a new source 
of competition which the retailer must 
meet, although in his opinion it is unfair 
and unethical. The attorney brought out 
the fact that only those depositors keep- 
ing a certain minimum balance on de- 
posit were entitled to receive these pre- 
miums and where depositors fail to 
maintain this balance they are compelled 
to pay for the article received. As 
every jeweler knows, the attorney wrote, 
the priee demanded by these banks is 





far above the price asked for the same 
article by the legitimate retail jeweler. 
Assuming that thousands of depositors 
fail to keep the required balance in the 
bank, a substantial profit is made by 
these banks, asserted Mr. Greenberg. 
The legality of this practice raises a 
very interesting question of law, stated 
the attorney, who maintains that banks 
giving premiums under these conditions 
are thus invading the legitimate sphere 
of business activity of the retail jeweler. 
Mr. Greenberg has taken this question 
up with the Comptroller of the Currency, 
at Washington, D. C., and with the New 
York State banking authorities. 

After the brief submitted by Mr. 
Greenberg was read and discussed the 
Board adopted the resolution. 

The question of banks offering pre- 
miums of jewelry, etc., was also made a 
part of the report prepared by Henry 
Astor for the A. N. R. J. A. convention 
at Cleveland, Ohio, in September. 








Early American Silver Added 


to Essex Institute Collection 


EVERAL specimens of early Amer- 

ican silverware have been added to 
the collections of the Essex Institute in 
Salem, Mass. Some of them would doubt- 
less delight the collector, as well as win 
the admiration of the craftsman and de- 
signer. 

For instance, there is a memorial 
spoon, long of handle and ample of bowl, 
done by Paul Revere in the Revolution- 
ary period. That name alone is a suffi- 
cient guarantee of the craftsmanship. 

For an earlier example, there is a slip- 
handle spoon of silver, which was made 
in 1664 by Capt. John Hull, the mint 
master, who, according to Hawthorne, 
knew well how to make money for him- 
self as well as for the colony. 

A tablespoon, of a pattern simple but, 
nevertheless, proving skill in workman- 
ship, was made in 1747 by John Andrews, 
“At the Sign of the Golden Cup on Long 
Wharf Lane.” What a title that address 
would make for another “House of 
Seven Gables” romance. 

A fine silver cup, marked “Lunenberg, 
1745,” is believed to be the very cup that 
was given by the city of London to Sir 
William Pepperell. Of lesser import but, 
nevertheless, an equally fine specimen of 
workmanship, and certainly a cherished 
token, is the nutmeg shaker that Joseph 
Hiller made and gave to his wife in 1770. 
Are there any such specimens of silver- 
ware in the catalogs of these days? Of 
salt shakers, there are several types, 
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some of them being of the pre-Revolu- 
tionary period. 

Another loving cup was that given, in 
1749, by the Massachusetts Bay Colony 
to Benjamin Pickman. There are several 
tankards, some of the Revolutionary pe- 
riod, and, also, the Episcopal Church sil- 
ver of a pattern of a century and more 
ago that is loaned by old St. Peter’s 
Church. A communion flagon is among 
this silver. 

Of candlesticks and snuffers there are 
several, all excellent specimens of early 
American workmanship in silver. A cof- 
fee set, date 1789, was evidently brought 
from England. A military emblem, of 
silver, richly engraved, worn by John 
Sewell Pynchoen, in 1746, may be a 
medal of valor or just a vanity. Anyway, 
the story of it is lost to history. But it’s 
a fine piece of workmanship. Then there 
are several “Patch Boxes,” some of a 
date as early as 1711. Very likely, they 
were the predecessors of the compacts of 
today.—F. G. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended Oct. 11, 1929 
The U. S. Assay Office reports: 
Gold bars exchanged for gold 
Ee See Ae eae $946,590.39 
Gold bars paid depositors..... 61,678.62 
| ee ROTO TT! $1,008,269.01 


Of this gold bars exchanged for gold 
coins are reported as follows: 





Date Exchange 
Margit Oo hose scannieceemern Oa e's $605,723.27 
Re RE ey Se eee 76,831.66 
Fe PO Aer aa ie ws eigeren sled ora ‘ 91,213.00 
5 OEE Ce ee ee 86,040.49 

BGs Rank oh cae Sta aR eked 86,781.97 
oie | TSR ee peer ae ape ae $946,590.39 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 

Selling Price 


London U.S. Gov’t New York 

Date Official Assay Bars Official 
Oeb Bac cca 2238 52 49 56 
she fee 2248 52 49 5% 

see: AA 23 7% 52% 50 

Dakss 2238 52 19 5% 

baa sa cis 23% Holiday Holiday 
to 23 44 521% 49% 








Walter S. Campbell Elected Secretary 
of Elgin National Watch Co. 

ELGIN, ILL., Oct. 14—Walter S. Camp- 
bell, Chicago, has been elected secretary 
of the Elgin National Watch Co., to suc- 
ceed J. R. Perry, who recently resigned 
after many years as secretary of the 
company. Mr. Perry has been placed 
on the company’s retired list. 

The executive personnel of the com- 
pany now includes: DeForest Hulburd, 
president; Frederick D. Haskell, first 
vice-president; Taylor Strawn, second 
vice-president and treasurer, and Mr. 
Campbell, secretary. 








Utilizing a padded wrench, to break 
the window, thieves recently robbed the 
Daniels Jewelry Co. store, 207 S. Wash- 
ington Ave., Lansing, Mich., of watches 
and jewelry valued at $150. 
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Death of A. R. Randall 





Retired Manufacturing. Jeweler Succumbs, 
at His Home, After a Long Illness 


PROVIDENCE, R. I., Oct. 12.—Alfred R. 
Randall, for nearly half a century active 
in the jewelry industry of this city and 
Attleboro as journeyman, foreman and 
manufacturer, died Tuesday, Oct. 8, at 
his home in Edgewood, a suburb of 
Providence, after having been in poor 
health for nearly two years. His funeral 
was held yesterday and burial was at 
Danielson, Conn. 

Mr. Randall, the son of Mr. and Mrs. 
Albert Randall, was born at South 
Kingstown, R. I., 77 years ago, but had 
lived the greater part of his life in and 
near Providence. As a boy he attended 
the district school. He subsequently 
went to Attleboro where, after working 
in a jewelry factory, he eventually en- 
tered the manufacturing business for 
himself. 

He inherited a valuable trade secret 
involving the rolling of gold plate and 
continued to make use of this exclusive 
process for a number of years. Dispos- 
ing of his business in Attleboro, he came 
to Providence and became associated 
with the manufacturing jewelry firm of 
Hancock, Becker & Co. about 1895, as 
foreman. He remained with this concern 
until it dissolved, then he took a similar 
position with George Becker with an in- 
terest in the business and continued with 
that concern until it finally discontinued. 
Mr. Randall then took positions with 
various firms until he retired about two 
years ago because of poor health. 

Mr. Randall was a member of the 
Washington Park Community Club and 
the Washington Park Methodist Church 
with which he was associated for 40 
years. His other affiliations were with 
Harmony Lodge of Masons and Palestine 
Lodge of Knights of Pythias. 

Only a few distant relatives, living in 


various parts of Rhode Island and Con- . 


necticut, survive him. 





Carbon Monoxide Fumes Cause Death 
of Member of Detroit 
Jewelry Firm 


DETROIT, MIcH., Oct. 11.—A. C. Cod- 
ling, 36 years old, secretary and treas- 
urer of Codlings, Inc., retail jewelers 
at Royal Oak, a suburb of Detroit was 
found dead in his garage at the rear of 
his home last Saturday afternoon. The 
Oakland County coroner found that Mr. 
Codling died from carbon monoxide 
fumes. 

Investigators of the accident said that 
the ignition switch of his motor car was 
open and that the gasoline tank had been 
drained, presumably after the motor had 
been running for some hours. It is be- 
lieved that Codling died sometime dur- 
ing the morning as he was about to 
start from his home to his store. His 


wife and young son were on their way 
to visit friends in Canada at the time 
of the accident. 

Besides his widow and son, he also 
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leaves two brothers, J. F. and T. W. 
Codling, with whom he was associated 
in business. 


George N. Babington 


PROVIDENCE, R. I., Oct. 12—George 
N. Babington, a retired manufacturing 
jeweler of the Edgewood section of this 
city, died in Beverly, Mass., yesterday 
in his 68th year. 

He was a son of Thomas and Hannah 
(Fletcher) Babington, born in Provi- 
dence on Dec. 4, 1861, and came of old 
English stock, his parents having been 
natives of Liecestershire, Eng. After 
attending the public schools of this city, 
Mr. Babington went to work in a jewelry 
shop to learn the trade. In 1886 he took 
a small shop and began business for him- 
self, manufacturing rolled plate rings, 
and shortly afterwards established his 
business at 129 Eddy St., where he re- 
mained until he retired in 1914. 

About 1895 he took up his residence in 
the suburban district of Edgewood and 
became active in the political affairs of 
the town, and for a number of years was 
a member of the Board of Tax Asses- 
sors. Later he joined with his son, 
Charles P. Babington, in a contracting 


business. He was a member of Harmony 
Lodge of Masons and of the Royal 
Areanum and of Grace _ Episcopal 


Church, this city. Deceased is survived 
by his widow, one daughter and two 
sons. 





John F. Shrink 


NEwaRK, N. J., Oct. 10—John F. 
Shrink, who retired 10 years ago from 
the jewelry firm of J. F. Shrink & Son, 
died last week at his home, 65 Osborne 
Terrace. Interment was made at Fair- 
mount Cemetery last Thursday. 

Mr. Shrink was born on Staten Island 
71 years ago. He was a member of J. 
O. U. A. M. General H. W. Lawton 
Council No. 284 and Gengenseitiger K. 
U. V. Germania No. 1. 

Mrs. Mary Shrink, his widow, John 
A. Shrink, his son, and Mrs. Richard 
R. Schmidt, a daughter, survive. 





Milton Rogow 


Milton Rogow, for 17 years traveling 
representative for the Savoy Watch Co., 
62 W. 47th St., New York, died last 
Sunday night at his home 143 W. 96th 
St. Services were held yesterday 
(Wednesday) morning at the Riverside 
Memorial Chapel, Amsterdam Ave. and 
76th St., followed by burial in Mt. Zion 
Cemetery. 

Mr. Rogow was born in Russia and 
was 44 years old at the time of his death. 
As a boy he came to this country and 
soon secured employment in the jewelry 
trade, his first affiliation being with 
Freudenheim Bros. & Levy in New York. 
He remained with this house until he 
became associated with the Savoy Watch 
Co. He covered the southern territory 
where he was well and favorably known. 

Deceased is survived by his widow, 
Pearl Rogow, several sisters and 
brothers. 
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Daniel Webster Chase 


UNION City, Micu., Oct. 11.—Daniel 
Webster Chase, 55 years and well known 
jeweler of Union City, who died Sunday 
after a lingering illness of several 
months, was buried in the Riverside 
Cemetery Tuesday after funeral services 
were held from his home on Woodruff St. 

Mr. Chase succeeded his father, Hiram 
Chase, one of the pioneer business men 
of this city, as a jeweler in the business 
established in 1860. 

Deceased is survived by his widow, a 
brother, and a cousin. 








Business Records 


Bests’s, of Buffalo, N. Y., have made 
an assignment. 

An involuntary petition in bankruptcy 
has been filed against Willer’s Jewelry 
Shop, Pontiac, Mich. 

An involuntary petition in bankruptcy 
has been filed against the J. W. McAuvic 
Co., Ine., Scranton, Pa. 

James A. Kopet, New Prague, Minn., 
is reported to be offering a settlement 
of 60 cents on the dollar. 

F. A. Mason, Babylon, N. Y., has filed 
a voluntary petition in bankruptcy. There 
are no assets, but liabilities amount to 
$6,362. 

An involuntary petition in bankruptcy 
has been filed against Philip A. Suchard, 
Chicago. Assets are given as $2,500, 
with liabilities of $4,800. 

Samuel N. Kagan, Detroit, Mich., has 
executed a trust chattel mortgage for 
the benefit of creditors. Assets are given 
as $16,700 and liabilities $45,644. 

Abraham Siegel, Grand Rapids, Mich., 
has filed a voluntary petition in bank- 
ruptcy.. Assets are given as $2,868, 
while the liabilities amount to $5,889. 

Thomas D. Rutherford, Cleveland, 
Ohio, is offering a settlement in cash of 
17 cents on the dollar. His total assets 
amount to $2,500, with liabilities of 
$9,904. 

M. Kaufman & Son, Boston, Mass., 
have assigned for the benefit of creditors 
to Bernard Goodrich. Assets are re- 
ported at about $40,000 while the liabili- 
ties total $160,000. 

C. B. Marshall, Jr., Macon, Ga., has 
filed a voluntary petition in bankruptcy. 
Assets are given as approximately $6,- 
000. Secured liabilities total $903, while 
those unsecured amount to $12,389. 

An involuntary petition in bankruptcy 
has been filed against the Inch Jewelry 
Co., Fort Dodge, Iowa. The liabilities 
are said to approximate $10,000 while 
the value of the assets will probably not 
exceed $2,500. 

A state court receiver has been ap- 
pointed for the Chase B. Scatterday 
jewelry store, 913 E. Market St., Akron, 
Ohio, on the application of Charles D. 
Felby, who seeks to collect a judgment. 
In the petition filed in common pleas 
court Mr. Felby also declared that the 
liabilities of the firm are about $7,000 
and the assets much less than the 
amount. Attorney L. L. Fairrall was 
appointed receiver. 
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New York Notes 


Baileys, Inc., is the name of a concern 
which will open a jewelry store at 379 
Fifth Ave., between Oct. 25 and Nov. 1. 

H. J. Homrich, jeweler, Huntington, 
W. Va., is in this city doing his holiday 
buying. While here Mr. Homrich is 
making his headquarters at the Hotel 
McAlIpin. 

William Barthman, well known jeweler 
at the corner of Maiden Lane and Broad- 
way, was elected president of the Maiden 
Lane Savings Bank at a meeting of the 
trustees held last Thursday. 

The Timeology hikers will meet next 
Saturday at 2 p. m. at the Prospect Park 
station of the B. M. T. in Brooklyn for 
their weekly walk along Ocean Boule- 
vard Parkway and Coney Island Board- 
walk to Stillwell Ave. 


The Bronx Retail Jewelers’ Associa- 
tion will hold its annual banquet on Sun- 
day evening, Feb. 16, at the Hotel Astor. 
At a recent meeting of the organization 
William Schneiderman was chosen as 
general chairman for the affair. 


Henry Mandelbaum, importer of dia- 
monds, 580 Fifth Ave., was a passenger 
on the Belgenland which arrived here 
from Europe several days ago. Mr. 
Mandelbaum returned after a purchas- 
ing trip to the foreign diamond markets. 

Morris Randel, of the Star Jewelry 
Co., manufacturer and importer of 
novelty jewelry, 307 Fifth Ave., sailed 
for Europe Oct. 9 on the Berengaria. 
Mr. Randel has gone abroad in search of 
new creations in novelties for the spring. 

According to an announcement made 
last Saturday, Norman M. Morris, 542 
Fifth Ave., will in the future control the 
entire distribution in the United States 
of the Pavillons Geneva watch and move- 
ments and the “Inter” chronometer of 
Geneva, Switzerland. 

James A. Montgomery, dean of Cali- 
fornia jewelers and president of Mont- 
gomery Bros., Los Angeles, arrived in 
New York last Monday for a short visit. 
He is making his headquarters at the 
Commodore Hotel. Mr. Montgomery 
was among the callers at the offices of 
THE JEWELERS CIRCULAR during the 
week. 

August Dingeldein & Son, importers 
and creators of real stone gift ware, 
are holding, in conjunction with Erik 
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Magnussen, the designer, an exhibition 
of their latest creations this week at 
551 Fifth Ave. At the exhibition are 
shown picture frames, ash trays, clocks, 
vases, etc., cut of real stone and de- 
signed in straight line modernistic motif. 
The picture frames are all made of real 
stone and mounted on sterling silver. 

To avoid any possibility of confusion 
arising from a similarity in names, at- 
tention is being called to the fact that 
neither E. S. Feinstein nor Joseph 
Kavolsky of the firm of E. S. Feinstein 
& Co., 9 Maiden Lane, have any connec- 
tion or relation with Joseph Feinstein, 
watch importer, 83 Canal St., who, as re- 
ported in these columns on Oct. 3, was 
taken into custody by Customs agents 
charged with smuggling watches and 
movements. 

Joseph Y. Perelman, who is said to be 
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a member of the Superfine Watch Co., 
and who with several others was indicted 
early this month accused of being im- 
plicated in a watch smuggling plot, was 
arrested last Thursday as he arrived in 
this country on the Leviathan. The 
arrest was made by Customs Agents 
Sandlands, Lynch and Cortelyou who 
have been watching incoming steamers 
for several weeks. Perelman was ar- 
raigned before Judge Goddard and after 
pleading not guilty to the indictment 
was held in $5,000 bail. 

Through the American Jewelers Pro- 
tective Association the trade was noti- 
fied last week that the sale of the Mar- 
gulies diamonds which was to have been 
held on Sept. 17 will positively be held 
today (Thursday) at 2 p. m. in the Fed- 
eral building, Utica, N. Y. This an- 
nouncement was based on information 
made known by Marshal D. F. Breiten- 
stein, who will have charge of the sale. 
Bona fide bidders were given an oppor- 
tunity to inspect the gems at the Mar- 
shal’s office on Monday, Tuesday and 
Wednesday of this week. The last pro- 
posed sale of these seized gems was 
halted on Sept. 17 on a court order ob- 
tained by Wolfgang & Schmeidler of 
Antwerp who maintained they had a 
claim on them. 

The jewelry trade is being asked to 
be on the lookout for a string of pearls 
valued at $30,000 which was lost on 
Fifth Ave., near 51st St., on Sept. 24 
by Mrs. Rina Spero, wife of Dr. George 
Ernest Spero, member of Parliament 
from Westminster. The string consists 
of two strands, one of which contained 


83 pearls and the other 87 pearls. The 
entire piece was surmounted with a 
large pearl clasp surrounded by dia- 


monds. The net weight of the string 
was 869.88 grains. The center pearl of 
the lower row weighed 24 grains and 
the center gem on the upper row is 19 
grains. A reward of $2,400 is being of- 
fered for the return of these pearls. All 
inquiries and information should be sent 
to Richard C. Murphy, counsel for the 
Jewelers Security Alliance, 535 Fifth 
Ave., this city. 

The Brooklyn Retail Jewelers Asso- 
ciation held a well attended meeting last 
Thursday night at the Hotel St. George, 
at which Charles A. Hammarstrom de- 
livered an interesting address and can- 
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didates for office were nominated. Plans 
for the annual banquet were also dis- 
cussed and it is likely this affair will be 
held early in March. Milton Godin who 
so ably handled last year’s affair has 
again been appointed general chairman 
for the approaching banquet. ‘The 
Empire of Fashion” was the subject of 
the talk given by Mr. Hammarstrom, 
who is general manager for Marcus & 
Co., Fifth Ave. jewelers. Mr. Hammar- 
strom explained who made fashion and 
how fashions behave. The speaker told 
interestingly of the relation of jewelry 
to fashion and what takes place in jew- 
elry as fashions change. How and what 
jewelry should be worn by certain types 
and in combination with certain clothes, 
was also explained by Mr. Hammar- 
strom. Other speakers at the meeting 
were Charles T. Evans, secretary of the 
American National Retail Jewelers As- 
sociation, who reviewed the activities at 
the recent National convention and Wil- 
liam Wagner of New York. President 
Phineas Peters again explained a plan 
for establishing a finance corporation in 
the jewelry trade, which he first men- 
tioned to the Bronx jewelers at their 
meeting early last week. A letter touch- 
ing on the matter of banks giving jew- 
elry, watches and silverware as prem- 
iums to depositors was read to the mem- 
bers. This question is being taken up 
more extensively by the Executive Board 
of Retail Jewelers Associations of New 
York City of which the Brooklyn or- 
ganization is a member. The officers 
who have served during the past year 
were nominated for re-election. They 
include: President, Phineas Peters; first 
vice-president, C. Esposito; second vice- 
president, M. Katz; secretary, Mortimer 
Stavenhagen; treasurer, David Heft; and 
sergeant-at-arms, L. Brautman. The 
election will be held at the November 
meeting of the association. Following 
the business session last Thursday night 
refreshments were served to the members 
and guests. 

A charter of incorporation has been 
granted to Backstrom & Frackman, 
jewelry, capitalization $5,000. 

The firm of Darin Jewelers, capi- 
talized at $5,000, has been granted a 
certificate of incorporation at Albany. 

Benjamin Chafetz, retail jeweler, 
formerly in the Knickerbocker building, 
1400 Broadway, is moving to new quar- 
ters at 141 W. 40th St., on or about 
Oct. 19. 

It was announced last week that Andy 
May has severed relations with the Hoff- 
man Watch Co., 2 W. 46th St., and that 
his territory is now being covered by 
H. C. Cohn. 

Elmer Feldenheimer of A. & C. Fel- 
denheimer, jewelers, Portland, Ore., is in 
this eity for a visit of a few weeks. He 
is stepping at the Hotel Commodore. Mr. 
Feldenheimer was a visitor at the offices 
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of THE JEWELERS’ CIRCULAR a few days 
ago. 

Anton Johnson, reputed to be a jewel- 
er of 848 43rd St., Brooklyn, committed 
suicide Tuesday morning shortly before 
he was to have gone on trial before 
Judge Taylor in the Kings County Court 
on a charge of manslaughter for run- 
ning down and killing a four-year-old 
boy with his automobile. 

The Sterling Silversmiths’ Guild of 
America, with headquarters at 20 W. 
47th St., this city, held its regular 
monthly meeting last Thursday and 
Friday at Lancaster, N. H., where the 
members were the guests of Sinclair 
Weeks at his home, Mount Prospect. 
One day was devoted to business and the 
other to playing golf. 

A voluntary petition in bankruptcy 
was filed on Oct. 4 by Joseph Spitz, re- 
tail jeweler, 55 W. 110th St., showing 
assets of $5,150 and liabilities of $4,361. 
The former consists of insurance pol- 
icies, $5,000, and property in reversion, 
remainder, trust, etc. (counsel fees), 
$150, while the latter includes unsecured 
claims to the amount of $4,361. 

The Irving Trust Co., receiver for 
Goldberg & Heins, jewelry jobbers, 99 
Canal St., against whom bankruptcy pro- 
ceedings were started recently, has ap- 
pointed Sternberg & Rosen as its at- 
torney in this matter. The attorneys 
have secured an order from the United 
States District Court, under which the 
alleged bankrupts were to be ex- 
amined before Referee Lyttle yesterday 
(Wednesday). 

The store of Ludwig Wilhelmy, 37-70 
Junction Ave., Corona, Queens, was 
robbed of jewelry valued at between 
$2,500 and $3,000 last Thursday by two 
daring hold-up men. The thugs pre- 
tended they were interested in purchas- 
ing a wrist watch and when Mr. Whil- 
helmy brought out a tray they flashed 
revolvers. They then forced the pro- 
prietor, his wife, an optometrist, two 
young women customers and a negro 
porter to remain behind a partition in 
the store while they gathered their loot 
and escaped. 

A group of radio entertainers broad- 
casting under the name of “Herberts 
Diamond Entertainers” as representa- 
tives of Herberts Jewelry Shop, 125th 
St. corner of Seventh Ave., are now ap- 
pearing in R. K. O. vaudeville. They 
opened recently at Keith’s Hamilton and 
were well received. On Oct. 5, 6, 
7 and 8, they appeared at Keith’s 
58th St. and Third Ave., and on 
Oct. 9, 10 and 11, at Keith’s 86th St. It 
will be remembered it was Herberts who 
sponsored the well known Rudy Vallee 
in their radio programs last year. The 
present group of entertainers are play- 
ing under the direction of Will Osborne. 

Rudolph Kassler, who had pleaded 
guilty to a charge of second degree grand 
larcency, received a second stay of sen- 
tence last Friday morning, when Sidney 
Wedeen, of Sternberg & Rosen, at- 
torneys, appearing before Judge Nott in 
Court of General Sessions, had the sen- 
tence date postponed until Nov. 8 in 
order to have Kassler available for hear- 
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ings in the case of Adler Bros., Inc., 
manufacturing jewelers, 121 Canal St., 
who were petitioned into bankruptcy on 
May 24 last. Mr. Wedeen acted for the 
Irving Trust Co., Trustee, in the case 
which has been handed over toe the 
federal government and is now being in- 
vestigated by the Government. 








Newark 





Charles, Inc., Lakewood, has filed 
papers of incorporation with a total 
capitalization of $2,000. Those named 
as directors and incorporators are Ber- 
nard Berman, Lakewood, Phyllis Green- 
berg, New York, and Leonore Berman, 
Long Branch. 

A die making course has been added 
to the evening vocational school of Es- 
sex County on Sussex Ave. and Ist St. 
The school is for boys. Instruction in- 
cludes piercing and blanketing and col- 
ored border and the center has a scene 
of some historic connection in the city 
of Newark. 








Rochester 





George H. Humbert, Cutler building, 
jewelry manufacturer and retailer, last 
week abandoned his retail business in 
order to devote his attention te his 
manufacturing trade. He has taken 
new and larger quarters in the same 
building and expects to complete his re- 
moval by Nov. 1. Mr. Humbert’s new 
quarters, comprising 1,100 square feet 
of floor space, will be divided into an 
office, plating room and jewelry reom. 

Police search was renewed last week 
for the night marauder, who has vic- 
timized a dozen Rochester jewelry stores 
by snatching gems and watches from 
window displays after forcing an entry 
with a padded brick or glass cutter, 
after a suspect arrested in connection 
with another theft was cleared of sus- 
picion. Retail jewelers, particularly 
those in the outlying downtown sections, 
have been on their guard, locking most 
of the valuable stock in safes. 

Damage of $2,500 to stock and fixtures 
resulted last week after a disastrous fire 
which swept the Main St., Palmyra, N. 
Y., block in which the retail store oper- 
ated by Clyde Fassett is located. Total 
damage on the entire building exceeded 


$8,500. Mr. Fassett was in Rochester 
calling on wholesalers when the fire 
broke out. Mrs. Fassett spent more 


than an hour telephoning Rochester of- 
fices before she finally located him. Be- 
ginning in the basement, the fire crept 
upward to the ground level stores. The 
plate glass window of the jewelry store 
blew out with explosive force. Fire- 
men poured water into the basement for 
more than an hour before extinguishing 
the blaze. Fumes from a gasoline tank 
in the basement which had been filled a 
few moments before by a tank truck are 
believed to have been ignited by a static 
spark or a furnace. 
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Chicago Notes 





Charles Baumrucker of the Jones & 
Baumrucker Co., left this week for New 
York and the East where he will spend 
several days on business. 

J. Vincent Huber, of the George H. 
Fuller & Sons Co., is making a business 
trip through the South and will be away 
for a few weeks. 

“Ted” Lampert, of M. J. Lampert & 
Co., importers, New York, arrived in 
Chicago last week to spend a few days 
here visiting with the trade enroute 
home from the North West. 

Fred Brown, in charge of the tool and 
material department of the E. & A. 
Gunther Co., Toronto, Can., spent four 
days of the past week in Chicago on 
business. 

William C. Lorenz, Santa Ana, Cal., 
spent a few days in Chicago last week 
visiting with the trade enroute home 
from the southern part of Illinois where 
he attended a reunion of his family. 

J. D. Grassick, Chicago manager for 
the Alvin Corp., left this week on a 
business trip through the Middle West 
and South and will be away for several 
weeks. 

“Dick” Seligman of the Seligman 
Jewelry Co., Seattle, Wash., was in Chi- 
cago last week visiting with his mother 
and friends in the trade. Mr. Seligman, 
just returned from the East where he 
looked over new fall merchandise. 

William S. Reed, Linick, Green & 
Reed, Silversmith building, returned last 
week from an extended business trip 
through the North West. After remain- 
ing here for a few days Mr. Reed left 
on another trip over his territory. 

DeWitt A. Davidson, of the D. A. 
Davidson Co., New York, spent a few 
days in Chicago last week visiting with 
Edwin V. Hutton, their Chicago repre- 
sentative. While here he called on the 
trade and his many friends. 

Ben Rosenblum, of Ben’s Jewelry Co., 
Sioux City, Iowa, and Sioux Falls, S. D., 
spent the past week in Chicago looking 
over lines and making contracts for the 
Sioux Falls store which was opened 
about two weeks ago. 

The second and final dividend of five 
and a half per cent in the matter of M. 
J. Herzberg, was mailed out to creditors 
last week by Louis Goldman, of Gold- 
man, Allshouse & Healy, Trustee. This 


makes a total distribution of 35% 
cent. 

Emil Braude & Sons, celebrated the 
formal opening of their new enlarged 
quarters on the third floor of the Hey- 
worth building, in connection with their 
35th anniversary, last week. Beautiful 
floral pieces were sent by friends and 
their place of business was crowded with 
friends who came to extend their wishes. 

Charles H. Fuller of the George H. 
Fuller & Sons Co., accompanied by Mrs. 
Fuller and Mrs. Blake, left Chicago last 
week to motor to Washington, D. C., 
where they will spend sometime resting 
before returning to Pawtucket, R. I. Mr. 
Fuller, motors to Chicago twice a year 
to visit their local office and renew old 
acquaintances. 

Howard C. Rowbotham, manufactur- 
ers’ representative with Chicago head- 
quarters on the eighth floor of the Pitts- 
field building, returned Saturday from a 
two months’ business trip through the 
South and the entire Middle West terri- 
tory. Mr. Rowbotham reports that this 
was the best business trip he had made 
for many years. 

Mack M. Burnstine spent a few days 
of last week in Chicago on business and 
while here made arrangements with Sta- 
tion KYW to broadcast a program every 
Sunday and Wednesday night at 10:30 
p. m. during which the merits of his 
“Tel’O’Love” diamond rings, the newest 
product of the Mack M. Burnstine Co., 
of St. Louis, will be told. 

“Pete” White, formerly president of 
Otto Young Co., was in Chicago last 
week for a few days visiting with 
friends and closing his home here for 
the winter. Mr. White has purchased a 
home at Colorado Springs, Colo., and 
has removed his family there. They will 
remain there for the winter and in the 
spring will go to their summer home in 
Wisconsin. 

Marcus Aurelius, who has been con- 
nected with the loop store of the Jones 
& Baumrucker Co. for the past seven 
years has been transferred to the com- 
pany’s Milwaukee Ave. store as man- 
ager of that establishment. V. Jones, a 
member of the firm who was in charge 
of that store for the past year will as- 
sume management of the new store the 
company is opening on Halsted St., at 
79th St., about Nov. 1. 

M. M. Siegal, 5 S. Wabash Ave., re- 
cently returned from New York and an- 


per 


nounces that while he was East he 
purchased the interests of his partners 
in the Madison Jewelry Co. This con- 
cern maintained its offices in the Mallers 
building in connection with the offices 
of M. M. Siegal & Co. Mr. Siegal has 
discontinued the business of the Madison 
Jewelry Co., and is now devoting his 
entire time to the M. M. Siegal & Co. 
business. 

The World Series games brought 
visitors to Chicago from all over the 
country and the jewelry industry was 
well represented at the game. Among 
those that visited the markets here dur- 
ing the past week were: O. J. Wilkins, 
Liberal, Kan.; Carl A. Deutchman, Big 
Sandy, Mont.; A. F. Quick, Kenosha, 
Wis.; V. W. Munn, Centerville, Iowa; 
Messrs. Hobbs and Meeks of the Hobbs 
Jewelry Co., Dyersberg, Tenn.; E. K. 
Thompson, the Etna Drug Co., Roland, 
Iowa; R. W. Garstang, Julius C. Walk & 
Son, Indianapolis, Ind., and Fred F. 
Wagner. Amarillo, Texas. 

The Credit Jewelers’ Association of 
Chicago, entertained officers of the 
National Credit Jewelers’ Association at 
a dinner on Monday evening, Oct. 7, at 
the Palmer House. The National officers 
were in Chicago to make arrangements 
and talk over plans for the 1930 conven- 
tion to be held at Philadelphia. Monday 
evening was the regular monthly meet- 
ing of the Chicago association. After 
the National officers addressed the group 
the regular meeting took place. They 
took up the matter of having uniform 
contract and reference sheets and re- 
ceived the report that the credit bureau 
shows over a million names on file with 
over 300 credit concerns members in all 
lines. 

Members of the Chicago Jewelers 
Bowling League completed their sixth 
series last Thursday night at Bensing- 
ers’. The A. C. Becken Co., team No. 2, 
is in the lead with 13 games won and 
five lost; Baker & Co., team ranks sec- 
ond with 11 games won and seven lost; 
Norris, Alister-Ball-Bridges Co. team is 
third with nine games won and nine 
games lost. American Optical Co., Proe- 
sel Bros., American Dental Co.; A. C. 
Becken, team No. 1, are tie with eight 
games won and 10 games lost. Gold- 
smith Bros. Smelting & Refining Co., 
won seven games and lost 11. Gus Rein- 
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(Continued on page 113) 











CIRCULAR October 17, 1929 





THE JEWELERS’ 
























2 FIRST CLASS 
SALESMEN WANTED 
For 1930 


- 


QUALIFICATIONS 













F ; —_ Strong personal following, with present 
iTS . 

sales running over $60,000 per annum 

in Jewelry, Watches, Diamonds, 

Novelties, etc. 






Second— Now employed by a representative 
wholesale jewelry house calling on the 


legitimate retail jewelry trade. 


















Territory preferred within trading area 
of Cincinnati— other States would be 
considered. 


Third— 


Communications Held in Strictest Confidence 
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A. G. SCHWAB & SONS 


Diamond Importers and Wholesale Jewelers 





P. O. Box 814 


CINCINNATI, OHIO 
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Chicago Notes 





(Continued from page 111) 


ert of Norris, Alister-Ball-Bridges Co., 
is as usual in the lead with an individ- 
ual average of 186 for the six series. 

Peter H. Johnsen, 3949 Sheridan Road, 
is closing out his jewelry business. 

J. D. Welcher, auctioneer, left last 
week for Billings, Mont., where he will 
conduct the sixth reduction sale for J. 
Gansl. 

George Spies, of Spies Bros., returned 
this week from French Lick, where he 
spent about 10 days enjoying a rest and 
golfing. 

J. A. Bergsman, of the Poole Silver 
Co., with headquarters in the Kesner 
building, left last week on a business 
trip through the Middle West. 

M. J. Hatowski, of Boas Hatowski & 
Sons, returned to Chicago recently from 
Europe, where he spent two months 
visiting the diamond markets. 

C. Jansen, retail jeweler, of Daven- 
port, Iowa, spent several days of the past 
week in Chicago visiting the markets and 
attending the World Series games. 

M. I. Lee, Chicago manager for the 
National Silver Co., returned last week 
from a business trip to Minneapolis and 
St. Paul, and reports that he had a fine 
trip. 

Milton Jackson, Middle West repre- 
sentative for the Shiman Bros. Co., New 
York, is spending a week in Chicago 
calling on the trade and showing his new 
fall line of merchandise. 

George Lewis, of Shreve & Co., one of 
the leading jewelry stores at San Fran- 
cisco, Cal., visited the markets in Chicago 
last week enroute home from the East 
where he spent some time, combining 
business with pleasure. 

Oliver Artes, who recently associated 
himself with the Norris, Allister-Ball- 
Bridges Co., called on his many friends 
in the trade last week to bid them good- 
bye before leaving for Kansas City 
where he will make his permanent head- 
quarters. 

Fred Haller, manager of the Chicago 
office of the Ostby & Barton Co., left 
on Tuesday for an extended business 
trip through the North West. “Tom” 
Noonan, also of this concern will leave 
on Sunday for his last fall trip through 
the North West. 

Myron Jackson, representing the Pot- 
ter & Buffinton Co., arrived in Chicago 
last week to spend a week here calling 
on the trade and visiting with friends. 
While in Chicago Mr. Jackson made his 
headquarters at their local offices on the 
11th floor of the Heyworth building. 

The creditors of Samuel Sperber, 5 S. 
Wabash Ave., held a meeting last Friday 
afternoon at the office of Goldman & 
Frier, New York. On October 3, a sneak 
thief entered Mr. Sperber’s office and 
stole diamonds worth $25,000. A report 
of the meeting appears elsewhere in this 
issue. 
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Cincinnati 





Cincinnati jewelers report that trade 
conditions are improving with the open- 
ing of the fall season, and it is expected 
that this increase in business will con- 


tinue. 
Miss Ella Schroeder, who with Kath- 
erine Danbury conducts the diamond 


firm of Danbury & Schroeder, shot a 
burglar who attempted to break into her 
home at 334 Howell Ave., Clifton, early 
Wednesday morning, Oct. 9. Miss 
Schroeder was awakened by the noise of 
the intruder trying to break into the 
place through the pantry window. Fail- 
ing in this he made three efferts to open 
windows. Meanwhile Miss Schroeder 
put in a telephone call for the police 
and then obtained a revolver. She fired 
several times at the burglar when he 
emerged from the garage and one of 
the bullets at least found its mark. 
Patrolmen Ringhand and Busam arrived 
about that time and they fired two shots 
each at the fleeing culprit, who disap- 
peared. The officers found a coat, hat 
and shoe which were dropped when the 
burglar started his rapid retreat. The 
coat was blood stained and this veri- 
fied the fact that the intruder was hit 
by one of the bullets. 


Cleveland 


E. W. Elvin, retail jeweler, Jefferson, 
Ohio, has moved across the street into 
new and larger quarters. He held his 
formal opening last Saturday. 

Two polite highwaymen held up John 
O. Malia, manager of the W. A. Southam 
Co., Superior Arcade, on Wednesday 
morning and robbed him of $3,000 in 
cash. Mr. O. Malia was on his way to 
the Nickel Plate railroad yards in the 
flats and carried the money in a wallet 
which was to be used for the purpose 
of cashing checks for railroaders who 
were customers of the company. 

Four employes of the Merit Co. in 
the Swetland building are nursing lac- 
erations and bruises suffered in an ac- 
cident at W. 54th St. and Lorain Ave. 
when the car in which they were rid- 
ing was struck head on by a seven pas- 
senger sedan. The driver of the car lost 
control of it. He was booked for care- 
less driving. The car occupied by the 
Merit employes was completely demol- 
ished and William Knox and William 
Plantz were taken to a nearby physician 
to have their wounds dressed. Jack 
Summa and John Tallman were badly 
bruised and shaken. 

The first monthly meeting the 24 
Karat Club of the fall and winter season 
was held on Friday evening at Hotel 
Winton. Dinner was served at 6.30 p. m. 
and following it there was a business 
session at which Frank X. Russert, pres- 
ident, presided. The time was devoted 
to listening to reports of the committees 
on the convention. Letters were read 
from William G. Frasier, president of 
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the A. N. R. J. A. thanking the club for 
its cooperation during the recent conven- 
tion. Also from Secretary Evans of the 
national body and John Drake, manager 
of the National Jewelers’ Publicity As- 
sociation, expressing thanks. President 
Frank X. Russert voiced the opinion 
that the convention had done much for 
the jewelry trade of this city and his 
sentiments were heartily agreed with by 
all those present. The fortnightly lunch- 
eon meetings of the club are to be con- 
tinued. The next general meeting will 
take place on Friday evening Nov. 1 at 
the Hotel Winton. 








Indianapolis 





Leonard P. Frankel, after many years 
in the trade, has started his own busi- 
ness at 524 State Life building, special- 
izing in diamonds and watches, with the 
trade slogan of “Perfect Personal Ser- 
vice.” 

Reinhold M. Kluger, 916 College Ave., 
Indianapolis, has been sentenced to serve 
two to 14 years in the Indiana State 
Prison, being sentenced for embezzlement 
of $300 from a local jewelry store, while 
serving as a salesman there. 

The Olsen & Ebann jewelry store, 214 
S. Michigan St., South Bend, has been 
re-opened following a remodeling of in- 
terior and improvement of the display 
windows. New lighting fixtures have 
been installed and modern wall decora- 
tions made. 

Fort Wayne welcomed its newest 
jewelry store Thursday, Oct. 10, when 
the Kay Jewelry Co., at 1015 S. Calhoun 
St., its 37th link in the chain of retail 
jewelry stores which forms the com- 
pany’s organization, reaching from coast 
to coast. The new store represents the 
latest in arrangement and equipment. 
The management of the store is in the 
hands of Philip Lee. 








Since new places on the dress of 
woman on which to place gems are con- 
tinually being sought it is not surprising 
to learn that neck furs are now to be 
brightened with jewels of quality. The 
owners of sables and silver fox sets this 
winter will be able to replace the glass 
bead or colored composition eyes of the 
animals with diamonds, emeralds and 
rubies. Apart from the added value im- 
parted to the furs by these quality gems 
the fire and life provided by them will 
give a much more natural effect to the 


heads. This new vogue will solve the 
problem for many society women of 
what to do with the diamonds and 


colored precious stones contained in the 
old-fashioned settings that have been 
relegated to the bottom of the jewlry 
casket. They can be converted into 
animal’s eyes or set in a modernistic 


collar to go around the fox’s throat, for 
a necklet of a pair of fine sable skins 
was recently seen this side, a valuable 
gemmed collar being around the neck of 
each animal, 
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WESTERN COAST 
JEWELRY BUYING CENTRES 








BAKER & CO., INC. 


Refiners and Workers of Precious 
Metals, Ring Blanks, Jewelers’ Settings 
and Findings. Always in the market 
for Sweeps, etc. 


760 Market Street, San Francisco 


& BUSHNELL 


San Francisco 


BUEHN 
717 Market St. 
MASONIC—EMBLEM— RINGS 


Scottish-Rite 14th Degree Rings 


WILDBERG BROTHERS 
SMELTING & REFINING CO. 


Gold—Silver—Platinum 
747 So. Hill St., Los Angeles 











BUYER—COLLECTOR 
EXPERT REPAIRING 


ANTIQUE JEWELRY 


For 30 Years—Trade Only 


I. SUGAR COMPANY 


2102 Alliston Way, Berkeley, Cal. 


PLATING 


Silverware Repaired, Plated and 
Refinished 


Catering to the Jewelry Trade 
Gold, Silver and Nickel Platers 


M. & H. PLATING WORKS 
717 Market St. San Francisco 


742 Market St., San Francisco 
School—Class 


EMBLEMS Fraternal 


Manufacturing Jewelers 
Wholesale Only 


GEO. A. DESENFANT & SON 
150 Post St., San Francisco 





I. BEHRSTOCK CO. 
Wholesale Jewelers 


220 West Fifth Street 
Los Angeles, Cal. 





Advertising on this West Coast 
page will keep your name and 
business before the leading retail 
jewelers with whom you are in- 
terested in doing business. 





FRANK J. ESTERLIN 
Lapidary 


Importer and Cutter of Precious Stones 
901-2 Shreve Bldg. 
210 Post Street 
San Francisco, Cal. 








e Ask Your Representative who covers 


the entire West Coast what he thinks of advertising of this type. 


for the keeping of his name, the name of your Company and your 


product before the subscribers of The Jewelers’ Circular. 


A card advertisement on this page 


will represent a splendid investment on your part. Write us for rates 


and details. 


JEWELERS 


We 
know that his close contact with the retail jeweler of that section calls 


PUBLISHING CORP. 
239 West 39th Street, New York 
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Milwaukee 





Joseph Goldman, who conducts retail 
jewelry stores at 510 Mitchell St. and 
767 Third St., has opened a third jewelry 
establishment at 6407 Greenfield Ave., 
West Allis, suburb of Milwaukee. 

Among retail jewelers in the state 
who called at local wholesale houses 
during the past week were: Morris 
Schneider, Burlington; George Arm- 
bruster, Cedarburg, and R. Hille, Meno- 
minee Falls. 

Business in Milwaukee wholesale 
circles is excellent at this time, reports 
indicate, with quite a good demand for 
holiday merchandise. Wholesale mer- 
chants of the city declare that there is a 
decided briskness in the sales effort being 
put forth by retailers at the present 
time, and retail merchants seem to be 
preparing for an especially heavy Christ- 
mas season. Formal opening of the 
Christmas shopping season in Milwaukee 
has been set for Nov. 15. 

William H. Schwanke, jeweler, 113 E. 
Wisconsin Ave., has been awarded $40 
in a suit against the Wisconsin Telephone 
Co., in which he charged that because 
the telephone number in the local tele- 
phone directory was the same as that of 
Thrift Builders, Inc., his clerks and 
salespeople were kept busy answering 
wrong numbers, with a resulting loss in 
business. Mr. Schwanke had originally 
been awarded $640 damages, but the tele- 
phone company appealed the case. The 
damage has now been set at $40 by 
Justice W. C. Owen, of the Supreme 
Court. 








Los Angeles 


M. S. Shenitzer, diamond broker, has 
opened offices at 810 Title Guarantee 
building, in the suite occupied by I. 
Margolin, manufacturing jeweler. 

George V. Eckstein, vice-president and 
Pacific Coast representative of the Belle 
Jewelry Co., New York, has gone to the 
home office and factory. 

Friedman & Gessler, have nearly dou- 
bled their space at 405 Jewelers’ Ex- 
change building, by adding the suite ad- 
joining their present offices. 

George C. Brock, of Brock & Co., W. 
7th St., recently returned from New 
York, where he went on business con- 
nected with his fall and Christmas buy- 
ing. 

A reorganization has been effected in 
the local office staff of the International 
Silver Co., James D. Bridges, manager of 
the Sterling silver department being ad- 
vanced to district manager for the Los 
Angeles territory. 

Among jewelry traveling men seen 
here last week were Sam Kierski, rep- 
resenting Eastern lines; Alexander 
Marks, Lincoln Lighter Co., Chicago; 
Alfred Nathan, Star Ring Mfg. Co., 
Buffalo, N. Y.; and Emil T. Stein, Bed- 
ford Watch Co. 

Emil Weiss, in the retail business here 
for 30 years, more recently at 426 S. 











THE JEWELERS’ CIRCULAR 


Spring St., died last week after a lin- 
gering illness of two years. During his 
illness his store was in the charge of 
Joseph Glucoft. Mr. Glucoft will remain 
in a similar capacity with Mrs. Weiss as 
the latter will continue the business. 

Grace Eacrett’s Charm Shop, where 
beads are provided for the trade, has 
been moved from the eighth floor of the 
Metropolitan building, to Suite 620. 
With this removal, made necessary by 
the taking over of the former suite by 
the International Silver Co., S. P. Day- 
ton, jeweler, also goes to the sixth floor. 

Elias Berger, local representative of 
Kasoff-Chertow, Inc., New York, im- 
porters and cutters of diamonds, is re- 
turning here via Seattle, Portland and 
San Francisco after a visit to his firm’s 
office where he greeted Mr. Kasoff, re- 
cently returned from Europe, and made 
a selection of diamonds for the fall 
season. 








San Francisco 





George Wilkins, jeweler of Red Bluff 
has been here, buying for his late fall 
trade. 

Charles Strauss of the California 
Jewelry Co. left on Oct. 7 for a buying 
trip East, for his firm. He will probably 
be gone about a month. 

Just back from a successful business 
trip to Chicago, Henry E. Hinrichs, Pa- 
cific Coast Division manager, Elgin 
National Watch Co. reports that the 
watch business is improving. 

W. L. Magnussen and wife have been 
here, purchasing for the new jewelry 
firm which they are establishing in Plac- 
erville, Cal. They bought their fixtures 
from William Patton of Placerville who 
is retiring. 

The first jewelry store to be opened 
in the new and thriving city of Albany 
is the Bartlett Jewelry & Gift Shop. 
Albany is practically a part of Berkeley, 
in the Trans Bay region, but it was in- 
corporated some years ago. 

William Meyben Jr., Alturas, Cal., a 
recent visitor to the city, has been ap- 
pointed watch inspector for the new 
branch of the Southern Pacific Railroad, 
just opened, between Alturas, Cal. and 
Klamath Falls, Ore. He is a son of the 
late William Meyben, one of the pioneer 
jewelers of Chico, Cal. 

E. V. Saunders, Coast manager of the 
International Silver Co. and Chairman 
of the board of directors, Western Dis- 
trict, National Jewelers’ Board of Trade, 
has left on an extended trip to visit the 
company’s factories. He is calling at 
Portland, Seattle and other points in the 
North West and expects to reach New 
York city about Oct. 16. 

Lucien G. Cerf has been away for the 
past two months, calling on the trade in 
northern California, Oregon, Washing- 
ton, Idaho, Montana and Nevada. Mr. 
Cerf says that prospects look good 
throughout the entire territory he 
visited and jewelers are optimistic for 
a prosperous holiday trade. Mr. Cerf 
represents the Times Watch Co., New 
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York and also the Manheimer Watch 
Co., Chicago. William Shapiro, second 
vice-president of the Manheimer Watch 
Co. was a recent visitor here. 








Detroit 


The Rose Jewelry Co. is now estab- 
lished in its new store at 7746 Harper 
Ave. The concern also recently opened 
an optical department. 

The Electrochef, Inc., 1801 Atwater 
St., is a new Detroit corporation. It 
deals in clocks, clock movements, time 
switches, etc. The owners are Warren 
Noble and McKee Robison, Detroit, and 
Richard B. Marshall, Grosse Pointe Vil- 
lage. 

The Edison Light Golden Jubilee, be- 
ing celebrated in Detroit and Dearborn, 
Mich., the home of Henry Ford, dur- 
ing this week is being recognized by 
Detroit jewelers and other retailers. 
During this week every store and busi- 
ness house is brilliantly illuminated. 











Pittsburgh 


H. Eger, Aliquippa, Pa., is opening a 
store in a new location in that town. 

Roy A. Cleeland, Butler, Pa., has 
bought out the Smith jewelry store in 
Butler and is consolidating it with the 
Cleveland establishment. 

Many jewelers are participating in 
the celebration of the completion of the 
canalization of the Ohio river from 
Pittsburgh to Cairo, five members of 
President Hoover’s cabinet being present 
to participate in that event. 

A final meeting of the creditors of 
Karl Hess, trading as the Karl Hess 
Jewelry & Gift Shop, in bankruptcy, will 
be held at Room 28, St. Nicholas build- 
ing, 450 Fourth Ave., Oct. 31, at 10 a. m., 
it has been announced by Watson B. 
Adair, referee in bankruptcy. Louis 
Shapira, trustee of the estate, has filed 
his final account which shows that $1,- 
637.75 is on hand for distribution. Peti- 
tions for counsel and trustee fees have 
also been filed with the referee. 


Nashville 


D. M. Moore has opened a watch 
repair and retail jewelry shop on Wash- 
ington St., Brownsville, Tenn. 

D. B. Boyd has established a watch 
and clock repair shop on Jackson St., 
Brownsville. 

James B. Morris, 38 years old and for 
several years employed as a watchmaker 
by the B. F. Stief’s Jewelry Co., died at 
his home on Lozier Ave. last Thursday 
afternoon. He worked up until a week 
before his death though he had been in 
failing health for two years. He is 
survived by his widow and_ three 
children. 

















Attleboros 


The L. G. Balfour Co. has plans for 
the enlarging of its plant by an addition 
60 feet by 26 feet, which will be used for 
an engraving and printing department. 

H. C. Ostrander, formerly with the 
Robbins Co., has started a manufactur- 
ing jewelry business for the production 
of fraternity jewelry under the firm 
style of The H. C. Ostrander Co. 

Salley Bros. is the style of a new con- 
cern that has been established in the 
Smith & Dexter building by Ernest and 
Harold Salley, for the manufacture of 
badges, medals, buttons and other so- 
ciety, club and fraternity work. 

Fire, resulting from the explosion of 
a plumber’s blow torch, swept through 
the office and stock room of the National 
Chain Roll Co., on Dunham St., the 
other day, causing a damage of more 
than $3,000. 

A number of the manufacturing 
jewelry concerns of the Attleboros have 
announced their intention of making 
exhibits in the exposition to be held in 
connection with the convention of the 
Massachusetts Retail Jewelers’ Associa- 
tion at the Hotel Statler, Boston, March 
26 and 27, and have already commenced 
their preparations. 








Providence 


Thornton Bros. are making prepara- 
tions to move their offices and plant early 
next month from the Manufacturers 
building, 101 Sabin St., to new and 
larger quarters at 45 Hospital St. 

A discharge in bankruptcy was 
granted last week by Judge Ira Lloyd 
Letts in the United States District Court 
here to Bertha L. Catlow, doing business 
as Joseph Catlow & Co., manufacturing 
jewelers. 

Julian Solinger, of Jacob Solinger & 
Co., manufacturers, this city, has been 
appointed western representative of the 
concern to take the place of Mr. Gold- 
berg who recently died at Chicago while 
on a business trip for the firm. 

Edward M. Wheeler, for the past 
eight years manager of the Providence 
office of the National Jewelers’ Board of 
Trade, has retired and J. Robert Sweet 
has been appointed acting manager. Mr. 
Sweet has been with the Board for more 
than 10 years. 

Julius Lipschitz, representing the Oval 
Mfg. Co., Inc., 51 Empire St., who is 
now in Europe visiting the stone markets, 
reports that there exists more new de- 
signs and creations of patterns of stones 
than in any year of his previous ex- 
perience. 

J. Robert Sweet has been named act- 
ing manager of the Providence office of 
the National Jewelers Board of Trade 
following the resignation of Edward 
M. Wheeler, former incumbent. Mr. 


Wheeler retires after some eight years 
of service with the Board. 
Silver ware 


valued at $172.90 was 


THE JEWELERS’ 








CIRCULAR 





stolen the other day from a scrap barre! 
in the manufacturing jewelry establish- 
ment of the Edward N. Cook Plate Co., 
70 Ship St., E. Clinton. Cook made the 
complaint to the police in which he 
stated that 266 ounces of the wire had 
been taken. 

An overheated electric motor set fire 
to the woodwork in the establishment of 
George C. Rueckert & Co., in the A. T. 
Wall building, 162 Clifford St., the other 
night. Considerable damage was caused 
by fire, water and smoke in this plant 
as well as that of A. T. Wall & Co., on 
the floor below. 

Charles E. Hancock, for many years 
head of the C. E. Hancock Co., manufac- 
turing jewelers, and well known through- 
out the trade, was seriously injured in 
an automobile accident near Attleboro 
last week. He was taken to the Sturdy 
Memorial Hospital at Attleboro for treat- 
ment and later removed to his home in 
Pawtucket. 

A charter has been granted by the 
Secretary of State under the laws of 
Rhode Island to Bates & Klinke, Inc., to 
be located in Providence, to deal in 
jewelry and jewelers’ tools and supplies, 
with an authorized capital of 300 shares 
no-par common stock. The incorporators 
are Harold Bates, Oscar F. Klinke and 
Frank A. Chase, Jr., all of Attleboro, 
Mass. 








Birmingham 


The Marchal Jewelry Co. will move 
from its present location at 320 N. 20th 
St., to 117 N. 20th St., as soon as the job 
of overhauling and decorating the new 
location is completed. 

Among the out-of-town visitors in 
Birmingham recently were: Sidney 
Strauss, New York city; Mr. Gilchrist, 
the Western Clock Co., and Mrs. R. L. 
Jackson, Marion, Ala. 

Impostors are busy in Birmingham, 
according to the Birmingham Associated 


Retail Credit Managers’ Association. 
The officers of this association say 
Birmingham stores have lost more 


through impostors during the past two 
months than during the entire previous 
year from the same source. According 
to officers of the association these im- 
postors will go to stores and purchase 
goods and have them charged, represent- 
ing themselves to be some person who 
has a charge account at the store. Steps 
will be taken by all stores to establish 
proper identification and signature sys- 
tem for all persons having charge ac- 
counts. 

According to Leo K. Steiner, of the 
banking house of Steiner Bros., business 
conditions in Birmingham at the present 
are much better than one month ago. 
“T feel that we are on the very verge of 
a period of real prosperity in Birming- 
ham,” he said. “Every thing is looking 
to better business conditions, and the 
big cotton crep this year is going to 
benefit business conditions in Birming- 
ham greatly, also,’ he added. Mr. 
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Steiner has just returned from a busi- 
ness trip to New York City and other 
eastern and northern cities. He re- 
marked everywhere he went he found 
that bankers were much more optimistic 
as regards future business now than 
they were a month ago. He is most 
optimistic as to business conditions this 
winter and next year. Several Birming- 
ham retail jewelers state that business 
with them is better now than one month 
ago, and a few remarked they were do- 
ing more business now than they had 
for two years. 








Atlanta, Ga. 


Among the visitors in Atlanta during 
the week were H. S. Banta, Newnan; S. 
J. Higgins, Canton; D. M. Riddel, Cuth- 
bert; Mrs. Margaret Sies, Rossville, and 
R. C. Wills, Pensacola, Fla. 

C. U. Feibelman has arrived in At- 
lanta to take charge of the new LeGrand 
Jewelry Co. store in the Piedmont Hotel 
building. The LeGrand store will be 
opened about Oct. 15 at 106 Peachtree 
St. 

Charles L. Wells, formerly manager 
of a jewelry store in Jacksonville, Fla., 
has arrived in Atlanta to assume his 
duties as manager of the new store of 
the Duval Jewelry Co., in the Rhodes- 
Havarty building. 

The Rosenberg Jewelry Co., operat- 
ing the Royal Jewelry Co., at Columbus, 
Ga., has opened a new store in Opelika, 
Ala. J. O. Daniells, a former Atlanta 
jeweler, is manager of the new store, 
while Mrs. George Capps is in charge 
of the gift-wares and China departments. 

The first fall meeting of the Atlanta 
Retail Jewelers’ Association was held 
Tuesday evening, Oct. 8, at the Winecoff 
hotel. The meeting was preceded by the 
usual informal dinner, after which a 
special report on the national conven- 
tion was presented by Ernest P. Tom- 
linson, president of the Georgia Retail 
Jewelers’ Association, who represented 
the state at the meeting. 








Boston 


The latest store to be added to the list 
in this city is the Carbon jewelry store 
on School St. near the Parker House. 

Charles A. Brown, head of the Brown 
Importing Co., is going to Europe for 
several weeks to study the foreign mar- 
kets. 

Work on the Roy jewelry store on 
Winter St. is nearing completion. It is 
expected that this concern will be ready 
to open for business within the next 10 
days. 

W. L. Stone, assistant sales manager 
of the Gorham Co., and president of the 
Boston Jewelers’ Club, is on his way to 
Arizona and Southern California. While 
in Arizona he will visit his son and 
daughter-in-law. Mrs. Stone is accom- 
panying him on the tour. 
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\merican Jewelry Designers Recog- 
nized as Fashion Leaders 


For years Paris has been regarded as 
the dictator of fashions in jewelry and 
dress, but more and more of late fashion 
experts as well as the stylists and dis- 
criminating members of the buying pub- 
lic have come to realize the merit of 
American made jewelry from an artistic 
standpoint. As far as fine, diamond set 
platinum jewelry is concerned this has 
been recognized for some time and 
American manufacturers today hold an 
enviable place in the opinion of Dame 
Fashion. 

In this connection it is of interest to 
note among modernistic jewelry designs 
the one of the diamond and emerald 
brooch which appeared on the front 
cover of last week’s issue of THE 
JEWELERS’ CIRCULAR. It came from the 
designing room of Powers & Mayer, New 
York, and was especially designed for 
the purpose. It depicts the latest trend 
in fine jewelry today. 

* * * 


\{. Wittnauer Has 
Display at National Exposition of 
Women’s Arts and Industries 


The A. Wittnauer Co., distributor of 
the world famous Longines Observatory 
watches, and sponsors of the Longines 
“musical note” which is heard every 
night over 85 radio stations throughout 
the United States and Canada, held an 
exhibit at the National Exposition of 
Women’s Arts and Industries which took 
place at the Hotel Astor, New York, 
from Sept. 30 to Oct. 5. 

The modernistic exhibit was designed 
in Paris by one of the famous design 
experts, Paul Brandt, whose articles on 
modernistic design have appeared in all 
of the leading trade papers in the United 
States. 

This exhibit was shown last year at 
the Grand Palais in Paris during the 
Exposition des Artes Modernes and 
created a great deal of attention due to 
its unique and novel features. The 
columns in the show window move 
through a motor attachment on the in- 
side of the booth. The futuristic effect 
is demonstrated through modernistic ap- 
pliance of aluminum metal and panels 
painted in black and brown. The lumin- 


Co. Modernistic 
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ous display of the Longines factory seen 
in the background has a time switch 


MODERNISTIC DISPLAY MADE BY 
A. WITTNAUER CO 





NEW YORK SHOWROOM OF THE R. WALLACE & SONS MFG. CO., 
EXHIBITION OF DRESSER SILVERWARE 
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which changes the factory picture into a 
peaceful picture of a European Govern 
ment Observatory. 

The A. Wittnauer Co. reports a large 
increase in sales. September business 
shows an increase of over 50 per cent 
over September, 1928, and is considered 
the record September month in sales 
during the 65 years which the company 
has been in business. 


es 


Now 


Recently an advertisement reached the 
office of the National Jewelers Public- 
ity Association of a very flagrant at- 
tempt to deceive the public in the belief 
that “Egyptian diamonds” are genuine 
diamonds. 

This was immediately called to the 
attention of the publisher of the news- 
paper in which the advertisement ap- 
peared, to the National Better Business 
Bureau and to the local Chamber of 
Commerce that their cooperation might 
be had in effectively stopping future 
advertising of this character. 

The cooperation of the trade is in- 


Fy 


“Genuine Egyptian Diamonds” 





DURING RECENT 
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vited in helping stamp out the practice 
of misleading and deceptive advertising 
by sending clippings of such advertise- 
ments as may appear in their local 
papers to the office of the National 
Jewelers Publicity Association at New- 
ark, N. J. 


* * * 


Fountain Pen and Pencil Combined 


By the introduction of the “Endura 
Ensemble,” a combination fountain pen 





and mechanical pencil, the Conklin 
Pen Co. has recognized the obvious 
NEW COMBINATION FOUNTAIN PEN 


AND PENCIL 


universal demand for complete writing 
equipment in one compact, efficient unit 
of modern design and of absolute ser- 
viceability. The quality of this new 
Conklin product is indicated by the fact 
that it is covered by an unconditional 
and perpetual service guarantee. 

The “Endura Ensemble” is made of 
highest quality materials. The barrel 
of the pen is made of Pyroxylin, prac- 
tically unbreakable. The cap is rounded 
and covers the pen point, and when the 
pen is in use fits on the pencil end. The 
“Ensemble” is carried with the pencil 
and exposed ready for use. This end 
easily unscrews from the body of the in- 
strument and reveals an eraser assembly 
under which is the magazine for extra 
leads. The pencil propels, repels and 
expels in the usual manner. 


K * * 

An Important Pamphlet on Old 
Silver 

A distinctive contribution to the 


library of the silversmith and dealer in 
silverware interested in the history of 
their product is the little pamphlet by 
E. M. Currier entitled “Early American 
Silversmiths” which describes the New- 
bury Spoonmakers, giving some his- 
torical facts about the towns of Newbury 
and Newburyport and the developing of 
silversmithing in that section. 
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In addition to a list of the old silver- 
smiths in Newbury and Newburyport, 
the pamphlet is illustrated with half- 
tone cuts which typify spoons made by 
various well known Colonial makers of 
this section and also a picture of the 
Hodge building which, it is believed, 
housed the shop of William Moulton, 
first of the craftsmen who began busi- 
ness in 1690. 

The pamphlet was recently issued by 
Currier & Roby, Inc., silversmiths of 217 
E. 38th St., New York. 


* «© @ 


San Francisco House Issues 
New Catalog 

“Gifts That Last” is the motto on the 
handsome new catalog just issued by 
A. I. Hall & Son, San Francisco, Cal. 
Speaking of this catalog, A. W. Huggins, 
president of A. I. Hall & Son, stated 
that with the exception of factory in- 
serts, all the pages were put together 
and printed by San Francisco artists 
and experts have pronounced it a mar- 
vel of workmanship. 

The Hamilton Sangamo Clock Co. has 
given to A. I. Hall & Son the exclusive 
territory of all California, Southern 
Oregon, and parts of Arizona and Nev- 
ada. The rest of the Coast is the ter- 
ritory of Meyer Bros., Seattle. 


Rings to Symbolize Wearer’s Occupa- 
tion Originated by Los Angeles, 
Cal., Concern 


Ambrecht Bros., diamond setters and 
designers of rings, Los Angeles, Cal., 
have placed a novel ring on the market 
known as “The Vogue”. This ring is 
intended for those who desire an exclu- 
sive finger ornament. To insure this, 
Ambrecht Bros. have the ring copy- 
righted before delivering it to a cus- 
tomer. 

The shank of the ring is made of gold 
in any color, and very heavy. The 
mounting is large, and is carved in any 
design required, the ones already having 
been sold or ordered, having carved work 
typical of the wearer’s occupation. One 
ring just delivered to a scenario writer 
is carved deeply with designs of a pen, 
ink bottle and a scroll of manuscript. 








Widespread interest is being shown in 
the contest of the National Wholesale 
Jewelers’ Association to secure a suit- 
able design for an emblem which the 
firms affiliated with the Association can 
use on letterheads, invoices, etc., to in- 
dicate their membership. Gordon A. 
Smith of the A. F. Smith Co., Omaha, 
Neb., chairman of the emblem commit- 
tee, has already received over 100 de- 
signs. Other members of the committee 
are Charles A. Moore of Moore De 
Grazier Co., Dallas, Tex., and Moses L. 
Sickles of Louis Sickles, Philadelphia. 
The contest is open to anyone connected 
with the jewelry industry, and additional 
designs will be welcomed by the com- 
mittee before the contest closes on Nov. 1. 
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Mulholland Silver Co. Issues Booklet 
on Plated and Pewter Hollowware 


The Mulholland Silver Co., Aurora, 
Ill., has just issued an attractive book- 
let entitled “Silverware Pewter” in which 
the firm’s 1929-30 line of silver plated 
and pewter hollowware is_ presented. 
The firm prides itself on the fact that 
it uses only one grade of base metal in 
the manufacture of its silver plated line, 
18 per cent nickel silver. 

The catalog is a complete presentation 
of the Mulholland lines, and the firm 
suggests to the trade that all previous 
issues be destroyed as being obsolete both 
in designs and prices. 








New Salad Fork Introduced by 
R. Wallace & Sons Mfg. Co. 


The R. Wallace & Sons Mfg. Co., 
silversmith, Wallingford, Conn., is an- 
nouncing to the trade the introduction of 
a salad knife in its Rhythm pattern. 
Realizing the difficulty in manipulating 
a salad fork to enable a diner to get the 
various ingredients in edible proportions, 
the Wallace concern created the salad 
knife, with which one can cut the salads 
so that it will be possible to eat them 
easily. 

This new and practical piece is one 
which shows the modern trend of com- 
bining beauty and utility into a har- 
monious unity. The salad knife has a 
long handle which is easy to hold, and 
the short blade is of ample strength to 
perform most ably its task. Presenting 
this innovation to the trade the Wallace 
firm is of the opinion that discriminating 
purchasers will soon be buying salad 
knives to complete their table services, 
as the new item fills a long-felt want. 








E. Ingraham Co., Bristol, Conn., 


Announces Group Insurance 
Plan for Employes 


The E. Ingraham Co., Bristol, Conn., 
one of the largest manufacturers of 
clocks and watches in the United States, 
has announced the adoption of a group 
insurance program for the benefit of its 
more than 1500 employes. The plan, 
which is being underwritten by the 
Metropolitan Life Insurance Co., became 
effective Oct. 7. It provides the em- 
ployes with approximately $1,500,000 
life insurance. 

A feature of the plan is the method 
of paying premiums. For the first 
month, premiums are being paid by the 
employer. Thereafter the cost will be 
shared by employer and employes. 

Each employe receives $1,000 of life 
insurance. In addition to the death 
benefits created, the life policy provides 
for the payment of a temporary income 
to an employe suffering total and perma- 
nent disability before age 60. In such 
case, the full amount of the employe’s 
life insurance will be paid to him in 
monthly instalments. 

Ingraham employes, when sick or in- 
jured, are offered the advantages of a 
visiting nurse service. 
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(urious Antiqu 


UITE often repousse work on watches 

illustrates Biblical scenes and clas- 
sical subjects, blossoms, foliage and 
branches as well as birds—generally the 
eagle and occasionally the cockatrice, 
these latter being usually pierced and 
engraved, as well as grotesque repre- 





Back of Repousse Case 


sentations of the human face, but ani- 
mals are not so frequently shown. With 
one exception shells seem to have been 
taboo to watchmakers. This exception 
was the scallop shell which the old 
masters Daniel Quare, John Ellicott and 
others sometimes placed on dials and 
movements. 

In the present example the repousse 
work represents sea shells of probably 
about all the sorts known at the period 
when this watch was made, at any rate 
there are many kinds, the scallop shell 
holding the chief place—the centre of the 
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back—and being surrounded by spiral 
shells, also whelks, screw shells, cowries 
and cockle shells with others easily 
recognizable, all done in splendid and 
really wonderful repousse work: there 
being forty specimens within a circular 
space one inch in diameter, the inter- 
stices being occupied by bladder-wrack 
and another kind of plainer sea-weed. 

Around the bezel is an astonishing 
variety of shells in repousse including 
great whelks, prickly scallops, plain scal- 
lops, sea-urchins, cowries and sea-weed. 
The edge of back of case has a quarter 
inch band of similar repousse work il- 
lustrating in an elegant manner shells 
of many sorts. The crown has been 
made in two parts, beaten into shape 
from the back and hard-soldered to- 
gether, also in place on the case; the 
crown represents screw shells, whelks, 
cowries, scallop shells, etc., over its en- 
tire surface. 

The bow (having a pin put through it 
and the crown and riveted) to which the 
fob or chain may be attached is made 
and repousse worked in the same man- 
ner as the crown—a surprising aggrega- 
tion of shells which would appeal to any 
person and no doubt have a very great 
and special interest for conchologists, 
for one of whom it may have been made. 
One might fancy the maker was a con- 
chologist of no mean order if judged by 
the accuracy of his delineations. There 
are two rows or circles of engraving 
between the two sets of repousse work 
on the back of the case, which, in a 
realistic manner, represent the waves of 
the ocean. 


HE bezel is hinged to the back of the 
case in such a manner as not to inter- 
rupt the continuity of the circle in a 
front view of the case, the joint being 
overlapped by a bead. It is single bot- 
tomed, as the oldest cases usually were 
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e Swiss Verge Watch 


By Jos. M. Brown 


and is'splendidly gilded—indeed it looks 
like a solid gold case. In some of the 
higher and more exposed parts it is a 
little worn but still exhibits the appear- 
ance of gold. The repousse work has 
been done on thinner plates and these 
afterward affixed to the case in a per- 





Front View of Case 


manent manner as the case is perfectly 
smooth and polished inside, the whole 
forming an excellent sample of the case- 
maker’s art. 

This watch, in going order, is in the 
collection of the writer who has care- 
fully examined and photographed it. 

The balance, of polished brass, is % 
of an inch in diameter—the rim is of the 
same width and thickness (about 1/16 
of an inch) and it might be supposed 
from its appearance that it was square 
in cross-section, but it is really tri- 
angular, being chamfered inside between 
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Are YouA 
Gold Prospect 


Oo is no need for 

prospecting when 
S. S. White Golds are avail- 
able. Follow the beaten path 
of satisfied users who have 


roved the “pay”’ qualities of 
p pay q 


S.S. White 


Golds, Platinum and Gold 
Solder and Alloys for White, 
Green and Yellow Golds. 


¢ = — ee 


TheS.S.WHITE DENTAL MFG.CO. 


Industrial Division 
152 West 42d St. New York, N.Y. 
Established in 1844 Member of J. B. of T. 





SEND US YOUR SWEEPS AND WASTE MATERIALS 


or? 
































HOOVER & STRONG, INC. 
ae @ aw 


« Metallurgists 


OFFICE AND WorkKS,119 West TUPPER STREET. 
BUFFALO, N-Y., U.S.A. 





From OKLAHOMA comes a letter 
which presents a reason why you 
ought to trade with H. & S.: 


“Enclosed find check for $33.23 to 
cover my balance with you. Kindly 
send me 10 dwt 10k yellow gold solder 
and one ounce 14k green gold, ten days 
dating. We were very much pleased 
with the returns from our filings and 
thank you for the check.” 





We Buy and Refine: Old Gold, Gold-filled, Silver, Plat- 
inum, Palladium, Bridge and Amalgam Scraps, Bul- 
lions, Filings, Grindings, Polishings, Bench and Floor 
Sweeps, Sink Settlings and other wastes containing 
the precious metals. When you have anything in the 
above line to sell TRY US. Remember “It’s the 
Amount of the Check that Counts.”’ 





oe TS 



















CIRCULAR 





| Assay Crucibles and Metallurgical Clay Goods 








October 17, 1929 


REFINERS 


Forty years of satisfac- 
tory service is a repu- 
tation gained thru 
making fair, satisfac- 
tory returns for old 
GOLD, SILVER, 
PLATINUM, i 
FILLED CASES, — 
PLATED SCRAPS, | 
SWEEPS, ETC. 





It Pays to 
Ship Direct | 
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Bearing the Dixon Name 


DIXON 


Assay Crucibles 
Wonder Cupels 
Scorifiers 
Muffles 


DIXON-MADE 


There are none better for your metallurgical 
laboratory. DIXON experience in the manufac- 
ture of metallurgical graphite and clay products 
dates back nearly a century. Because of this, 
experience takes the place of guesswork and 
the DIXON name on metallurgical clay and 
graphite goods is your guarantee. 

Let your next order of crucibles, cupels, 
scorifiers, muffies, be DIXON-MADE. Write for 
Booklet No. 77-AA. 


JOSEPH DIXON CRUCIBLE CO. 
Jersey City New Jersey 





Established 1827 
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each of the three slim arms, the latter 
being beveled. The pallets are set at 98 
degrees. The balance banks on the horns 
of the regulator cover plate by means 
of a pin fixed in the underside of the 
balance. 

The balance spring has five-and-a- 
half turns and is pinned into a detach- 
able stud—thus the pinning of the 
balance spring is not interfered with 
when the balance is removed for clean- 
ing or other purpose—a valuable feature 
ensuring the watch remaining in beat 
when once properly set. These detach- 
able studs may generally be recognized 
by a slight hollow in the centre of the 
top probably made there originally to 
keep the watchmaker’s tweezers in place 
when pressing it home. 


HE train is as follows: Escape or 
crown wheel, 13 teeth, pinion, 6 leaves 
(3 arms); contrate wheel, 48 teeth, 
pinion, 6 leaves (4 arms); third wheel, 





Side view showing curious pillars, ad- 
justing screw on potence, etc. 


50 teeth, pinion, 6 leaves (4 arms); 
center wheel, 60 teeth, pinion, 10 leaves 
(5 arms); fusee, 60 teeth, the polished 
steel snail being fixed to the brass cone 
by a screw. This fusee is made in a 
manner quite different from usual verge 
construction. It seems to have the 
ratchet wheel secured to the cone and 
ratchet click and spring fastened to the 
great wheel (all internal) and the steel 
winding arbor with polished shoulder 
appears to be driven tightly into the 
brass cone, thus holding the fusee parts 
securely together without looseness and 
without pins. 

The third and contrate wheels have 
their lower pivots in two small cocks, 
each having two steady pins and one 
screw to secure it to the pillar plate—the 
two sinks in the latter plate being suf- 
ficiently large to allow the depthing of 
the wheels with the pinions to be seen. 


On the underside of the top plate is 
stamped the figures 47. On the outside 
of the pillar plate, under the dial, is 
stamped “P 47 L R”—the capital L has 
a part of a circle which starts in the 
corner and swings toward the top of 
the L. 
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HE mainspring pivots are light and 
the hub, inside the barrel and in 
which is the mainspring hook, is made 
of brass and driven on the mainspring 
arbor. The steel ratchet and pawl, by 
means of which the mainspring is set up 
and held, are both perfectly polished. 

The steel bolt and spring are separate 

-the former being arranged in a slot in 
the pillar plate in conjunction with the 
long polished steel spring which presses 
upon it, keeping it in position and ob- 
viating the use of a screw. The thumb 
piece, for operating the bolt, is beneath 
the dial as in more modern watches. 
There is no steady pin in the spring, 
but a brass stud is driven into the pillar 
plate beside its tail which serves the 
same purpose. 

The joint is riveted to the pillar plate. 

The motion work is of moderate size— 
the minute wheel does not go on a stud 
though there is a hole through the pinion 
but the shoulder of the latter runs in a 
hole in the pillar plate. 

The dial, of white enamel, is some- 
what convex and has the outer circle of 
Arabic figures at 5-minute intervals, 
then the minute circle and finally the 
Roman numerals for the hours, the latter 
being unusually short and thick and in- 
tensely black. In the upper part of the 
dial, in script, appears the name 
“Piaget” and the abode below: “YVER- 
DON.” (Yverdon, an old town with a 
12th century castle, at the south end of 
Lake Neuchatel in Switzerland.) The 
watch is wound through a hole in the 
dial, the latter being secured directly to 
the pillar plate by pins. The hands are 
of gold. 

The pillar plate is % of an inch thick 
and has a zig-zag or chevron pattern 
engraved around its edge. The top plate 
is 1/16 of an inch thick and on the top, 
near the edge, has a beautifully en- 
graved chevron pattern bordered on each 
side by fine milling. This chevron pat- 
tern, which is a very old design, is in 
the present example formed by cutting 
out intervening metal, much as in champ- 
leve engraving. 


A SMALL cock is screwed to the top 
plate to carry one pivot of the fusee 
so that the latter may be of the full 
height of the space between the plates 
and also have a good bearing. The 
little cock is engraved with a branch 
and blossom, the centre of the latter 
being occupied by a screw and the space 
around the engraving is matted, giving 
a fine appearance. Near this is the sil- 
ver index plate of the semi-circular rack- 
and-pinion regulator. Like usual Swiss 
work it is divided around the edge and 
has engraved on it Avance and Retard 
—the equivalents of the English indica- 
tions: Fast and Slow. The square with 
the pointer turns and shows on the dial 
the amount of movement of the regu- 
lator. 

A very handsomely pierced, carved and 
engraved balance bridge is secured to 
the top plate by two screws. Around its 
edge is a sort of leaf pattern and inside 
this is a wonderfully light and airy de- 
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sign of branches and some blossoms. It 
is really marvellous how such very open 
and fine work could be sawn out, carved 
and engraved without a single break. 
Secured over the centre is a polished 
steel plate which serves as an endpiece 
for the balance upper pivot. Occupy- 
ing about half the space in the bridge, 
on the side toward the beholder, is the 
pierced and engraved figure of a wild 
horse with a long tail almost reaching to 
his heels and a flowing mane, a fierce 
eye and with mouth open and ears erect. 
This equine figure expresses defiance in 
every lineament and might very well 
illustrate what was said of the horse to 
Job:—“The glory of his nostrils is ter- 
rible. He paweth in the valley and re- 
joiceth in his strength: he goeth on to 
meet the armed men. He mocketh at 
fear and is not affrighted; neither 
turneth he back from the sword,” and so 
forth. Job, Chap. 39. 

The Swiss watchmakers were a pious 
class of people and it may have occurred 





Showing case with movement, etc. 


to one of them to emphasize in this in- 
stance a part of the Holy Scriptures. 

The four pillars are most extraordin- 
ary in design. They taper upward and 
each has seven flanges, three of these 
have beaded edges whilst the remaining 
four are milled, the centre one being 
the widest flange and the whole giving 
somewhat the appearance of bark on the 
boles of trees. 


HE potence is secured to the top plate 

by a screw, the head of which is 
countersunk and the threaded portion is 
in the potence. By means of a large- 
headed screw the slide carrying the pivot 
of the escape wheel may be adjusted so 
that the pivot of that wheel may be 
exactly opposite the centre of the bal- 
ance staff. The counter-potence is a small 
cock swinging rather stiffly on a screw 
in the underside of the top plate and 
having a screw in the former which 
presses against a stud fixed in the top 
plate: by means of this screw the coun- 
ter-potence carrying the back pivot of 
the escape wheel may be moved in or out 
and thus adjust the depthing of the 
escape wheel teeth with the pallets of 
the balance staff. A polished steel plate, 
the full size of foot of potence, fastened 

(Continued on page 124) 
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the bench is really two benches in one. 


LEIMAN BROS. 


PATENTED 


Get the 


fie LEIMAN BROS., Inc. 






The top is the same front and rear, so that 


transformation is complete whenever you want a 
new one for the old working front of your bench. 


ARTISANS’ WORK BENCH 


Every worthwhile shop, large or small in the 
land uses them. The material is especially 
selected with its close-grain, hard maple for the 
top—and then heavily shellacked to allow for 
washing and cleaning. Altogether a most desir- 
able bench for the factory, workroom, store or 
home. Get the catalog telling all about them. 





The Bench That 
Gives You Most! 


TWO FRONTS, 
REVERSIBLE 
HARD MAPLE TOPS 
WASHABLE 
SECTIONAL IRON LEGS 
DETACHABLE 
THE LATEST 
IMPROVEMENTS 
VALUABLE 


Full width drawers 
Non-rustable tool pans 
Filing Pin 
Arm Rest 


23-B WALKER ST., NEW YORK 
Makers of Good Machinery for 40 Years 














f Half the Trouble With 


Bracelet Watches 


is the result of their not being properly oiled. 
Ordinary Watch Oils are entirely too heavy for 
these small and delicate movements. 


FULCRUM FULCRUM 
BRACELET BRACELET 
WATCH WATCH 
OIL OIL 
nine des Hugs the 

small, fine pivots 
watches but does not 
75. retard 
A BOTTLE the motion 





All Material Jobbers Can Supply It 


FULCRUM OIL COMPANY 
FRANKLIN, PA., U. S. A. 











NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 

















Soldering and Melting 


Nicely Handled With 


Torit Apparatus! 


TORCHES 
and Complete Outfits 


for Oxygen and Gas 
or Air and Gas 


OXYGEN and AIR REGULATORS 








Ask for Literature 
ST. PAUL WELDING & MFG. CO. 


166 WEST THIRD STREET ST. PAUL, MINN., U. 8. A. 














ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 


GOLD, SILVER and PLATINUM 
Refinmers and Assayers 
709 Sansom Street, Philadelphia 








Established 1845 


10K Solder for 14K Gold 6K Solder for 10K Gold 


JAMES H. DEDERICK’S SONS, Inc. 


Gold and Silver Sheet and Wire 
Also Silver Solder 


44 GOLD STREET 


NEW YORK 
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United States Patents 


Issue of Oct. 8, 1929 

1,731,190. RING SETTING. 

BAUM, New York. Filed June 9, 
Ser. 284,146. 2 claims. 

In combination with a ring having a hol- 

low mount, a setting assemblage including a 

plate and a setting, the said setting and 


CHARLES BIRN- 
1928. 





plate snugly 


said 
fitting within the hollow mount and fixedly 
secured therein. 


plate hingedly connected, 


1,731,092. JEWELRY. CHARLES BIRNBAUM, 
Brooklyn, N. Y. Filed Sept. 16, 1927 
Ser. 219,997. 2 claims. 

As a new article of manufacture, a ring, 
an open mount on the ring, a reversible set- 
ting in the mount, a pin on the setting hav- 
ing swiveled connection with the mount and 





as 


hingedly connected to the setting whereby 
the setting may be moved out of the mount, 
reversed and returned to the mount. 


1,730,652. CHAIN. WILLIAM 
Irvington, N. J., assignor to 
Chain Corp., Irvington, N. J Filed 
April 14, 1925. Ser. 22,986. 1 claim. 

A chain having elongated loop-links with 
bendable side arms, and ornamental metallic 
members of a length slightly less but of a 
width greater than that of the link and of 
an approximately rectangular cross-section 
but having two diagonally opposite corners 


FORSTNER, 
Forstner 





extend- 


to provide longitudinally 
: the angular relation of the re- 
maining corners of the cross-section of the 


cut away 
ing grooves, 


members causing each member to enter and 
snap between the side arms of a loop link 
and lie therein throughout its length, said 
arms being bent to lie in the grooves, and 
links extending through the spaces between 
the ends of said members and the loop links 
to connect said loop links together. 


1,730,920. STRAP HOLDER FOR WATCH- 
ASES. Isipor DINSTMAN, New York, 
assignor to Diel Watch Case Co. Filed 


April 26, 1927. Ser. 186,616. 10 claims. 
In a watch case, lugs along the periphery 


12 14 


Nv SN —— 






23 










3 


thereof, a pin between said lugs comprising 


hollow members, one of which telescopes 
into the other and is of uniform size from 
one end to the other, and means to keep said 


members extended and prevent them from 
separating. 

DESIGNS 
79,556. CLOCK CASE. ApoLpH M. HOo.- 


STEIN, Syracuse, N. Y. Filed Feb. 9, 
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4 yy il 


1928. Ser. 
years. 


25,301. Term of patent 3% 











79,555 WEDDING RING. JANKEL GOLD- 
STEIN and BEN ZION ROSENTHAL, Chi- 
cago. Filed May 7, 1929. Ser. 31,135. 
Term of patent 3% years. 

79,580. COMBINED LAMP AND CLOCK 
CASE. Louis Zwetic, Brooklyn, N. Y. 
assignor to Sun Rise Lamp Mfg. Co., 
Inc. Filed Aug. 16, 1929. Ser. 32,422. 


Term of patent 3% years. 


79,567. METAL LINK FOR JEWELRY. 
FREDERICK RETTENMEYER, Meriden, Conn., 


0 


l 


0 


assignor to The Napier Co., 
Conn. Filed March 5, 1929. Ser. 
Term of patent 3% years. 


United States Trade-Marks 
Issue of Oct. 8, 1929 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the provision 


Meriden, 
30,323. 


VPATEN\ Ne Hah ST lll 


DEDARTMEN\ = 
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of Section 5 of said Act as 
1911. 

Section 14 of said Act a 
accompany each notice of 


in Clause (b) 
amended Feb. 18, 

As provided by 
fee of $10 must 
opposition. 
HELLER & Son, INnc., New 
1929. 


Ser, 282,412. L. 
York. Filed April 15, 


HOPE EMERADA 


Stones for Jewelers’ Use. 
Feb. 25, 1929. 


For Synthetic 
Claims use since 
AVENUE, INC., 


Ser. 287,775. RUSSEKS FIFTH 


New York. Filed July 27, 1929. 
For Watch Straps and Bands Including 
Fixtures, Neck and Watch Chains, Cuff 





MARYLIN 


Links, Bracelets, Scarf Pins, Finger Rings, 
Belt Buckles, Ear and Hair Ornaments, All 





Made of or Plated with Silver, Gold, or 
Platinum, 

Claims use since Jan. 1, 1920. 
Ser. 288,203. W. REICHERT & Co., New York. 


Filed Aug. 6, 1929. 
For Jewelry—Namely, 
Finger Rings, Necklaces, 


Bracelets, 
Earrings 


Brooches, 
Pendants, 


Oo 


Neckwear, Sau- 
of Precious- 


Glass and Pearl Beads for 
toirs, and Compact Cases Made 
Metal Ware. 

Claims use 


since July 30, 1929. 


Ser. 285,255. JoHN DsE Bruyn, New York. 


Filed June 8, 1929. 
— 
a 
EE 





_For Articles of Jewelry for Personal Wear, 
Not Including Watches. 
Claims use since March 15, 





1929 
Ser. 288,204. W. RetcHert & Co., New York. 
Filed Aug. 6, 1929. 
For Jewelry—Namely, 
Finger Rings, Necklaces, 


Brooches, Bracelets, 
Pendants, Earrings, 


Glass and Pearl Beads for Neckwear, Sau- 
toirs, and Compact Cases Made of Precious- 
Metal Ware. 

Claims use since July 30, 1929. 


Ser. 288,348. 
Filed Aug. 9, 


New York. 


S. NATHAN & Co., 
1929. 





For Synthetic Stones. 


Claims use since May 1, 1929. 





124 
Ser. 287,191 THE KopeL ELectric & MFG. 
Co., Cincinnati, Ohio. Filed July 16, 


Kenmore 


For Clocks. 
Claims use since 


1929. 


June 1, 


Trade-Mark Registrations 
(Not Subject to Opposition) 


262,485. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) PROVI- 
DENCE Stock Co., Providence, R. I. Filed 
Nov. 20, 1928. Ser. 275,574. 

For Bracelets, Broo hes, Charms, Finger 


Rings, Pendants, Fasteners for Neck Chains 


BLUWITE 


Wristbands, Bracelets, and 
Belts; Collar Buttons, Badges, Tie Clasps, 
Cuff Buttons, Fobs; and Chains for Personal 
Adornment Consisting of Neck Chains, Watch 
Chains, Key Chains, and the Like, All of 
Which are Made Wholly or in Part of 
Precious Metal, 

Claims use since April 1, 


Buckles _ for 


1928. 


Trade-Mark Registrations Granted 


262,465. LADIES’ WRIST WATCHES. 
BuLovA WatTcH Co., INc., New York. 
Filed June 10, 1929 Ser. 285,329. PUB- 

LISHED JULY 30, 1929. 27 


Class 27. 








Curious Antique Swiss Verge Watch 
(Continued from page 121) 


by a single screw, provides an endpiece 
for the lower balance pivot to play on. 

The spring for the fusee stop is 
peculiar. It is of flat steel secured to 
the underside of the top plate at one 
end by a screw and the other end is 
formed with a large hole. The hole is a 
trifle larger than the diameter of the 
round slotted brass stud which it en- 
circles and in which is the steel stop— 
the spring gives a proper downward 
pressure and has the advantage that it 
cannot get out of place. 


ee of shells, Mr. John J. Hall, 
F.R.A.S., recently gave a lecture in 
London on “The Evolution of the Screw” 
(reported in the Horological Journal) 
and he traces the history of the screw 
from early times. He wonders whether 
nature had anything to do with suggest- 
ing the screw and instances the spiral 
shell, the screw shell and others, such as 
are shown in repousse on this watch 
case. Mr. Hall also draws attention to 
what he calls “a remarkable connection 
between conchology and architecture” 
and speaks of a double spiral staircase 
at Blois as having been, possibly, sug- 
gested by the shell. 

Finally, with regard to this watch 
case, it may be remarked that those of 
this composition are seldom used for 
working in repousse because the metal, 
as a rule, is not sufficiently ductile and 
much labour may be rendered futile by 
cracks in the raised work. Fine gold and 
silver are almost invariably selected, the 
former being an ideal metal for repousse 


work. 











THE JEWELERS’ CIRCULAR 
Philadelphia 
A Pennsylvania charter has been 


granted at Harrisburg to the Indenom- 
Berger Jewelry Co. of this city with a 
capital of $5,000. The charter appli- 
cation was signed by Samuel Berger. 

The World Series games between the 
Philadelphia “Athletics” and the Chi- 
cago “Cubs” attracted many out of town 
jewelers who journeyed here to see this 
baseball classic. Needless to say the 
local “fans” in the trade were delighted 
over the outcome. 

General business in jewelry is show- 
ing a steady increase of late in all lines 
here. There is a good call for wrist 
watches for both men and women, while 
diamond pieces at moderate prices are 
in demand. Silverware is selling well 
and indications in general point to a 
good fall and winter trade. 

After an illness of almost six years, 
which kept him from active participation 
in business, Louis Sickles, wholesale 
watch dealer, is again at his suite of 
officers in the Jefferson building several 
days a week and is calling on his many 
friends in the jewelry business here. He 
comes up from Atlantic City, two or 
more days a week and is being greeted 
warmly by his many friends. 

J. J. Cohen, diamond importer 
jewelry specialist of this city, is back 
from his annual diamond and novelty 
buying trip to Europe with the news 
that the small full cut and eight facet 
cut stones in the finer qualities are not 
only higher in price, but decidedly scarce 
in both the Amsterdam and the London 
markets. In fact in the former they 
were hardly obtainable at any price. 
The same condition exists, Mr. Cohen 
stated, in emerald cut and round stones 
of above five carats, while the demand 
is heavy and steadily increasing. He 
found it difficult to execute several com- 
missions for such stones. In London, 
he saw a gem stone offered at $5,000 a 
carat landed in New York. Diamond 
merchants in both Amsterdam and Lon- 
don professed themselves unable to ex- 
plain conditions, both as to small and 
large stones. Of the former there are 
plenty, but*not of the first quality. He 
found little interest in either market in 
the proposed 10 per cent cut in the 
American tariff on diamonds, the ma- 
jority of dealers sensing a long delay 
before the reduction goes into effect. 
When it does the expectation is that an 
advance to meet it will be made on the 
stones. Meantime business here in fine 
stones and pieces is described as very 
good. 


and 








This Producing Prosperity 


Of prosperity, just take a wide look 
at the entire national picture, particu- 
larly at industrial communities—farm- 
ers, miners and workers, who have a 
commodity that will be in demand this 
winter. There is some basic satisfac- 
tion in viewing such signs of prosperity. 
Remember this, too, that with high 
wages there can be no other alternative 
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but high buying power, says the Boot 
& Shoe Recorder. ; 

There is national resistance among 
workers against any reduction in wages 
and certainly the component materials 
produced by labor will not permit any- 
thing else but broad buying power. 

We have a rich and fertile land, about 
as large as the whole of Europe, and 
with only a fraction of Europe’s popula- 
tion and development. We have many 
acres still to be brought into use to feed 
the world, to clothe the world, to produce 
material for the manufactured products 
of every sort which the world needs. It 
will not do to get the idea that this is 
anywhere near a finished world, in- 
dustrially and commercially. The next 
great problem is marketing. The need 
for distribution of finished goods and 
farm products is now the outstanding 
problem of the day. A continuance of a 
healthy wage envelope will insure it. 

“Nothing now observable holds a hint 
of warning that a change in the pros- 
perity enjoyed by American business is 
coming during the current year,” says 
Sales Management. It sounds this op- 
timistic note in analyzing the recently 
completed survey of 650 nationally 
known industrial and public utility cor- 
porations, which shows that practically 
all recorded substantially larger profits 
during the first six months of 1929 than 
for the corresponding period of 1928. 
The aggregate net profits of the 650 
institutions for the half year just ended 
were $2,083,823,000, a gain of 24.4 per 
cent over the $1,674,888,000 reported at 
this time last year. 

“Omitting the 366 transportation and 
other public utility corporations included 
in the list, we find that 284 corporations 
engaged in manufacturing and trade had 
net profits this year of $871,844,000, 
compared with $654,484,000 last year, a 
gain of 33.2 per cent,” the analysis 
points out. 

These figures, it is observed, reveal 
that so far as industrial interests are 
concerned, the nation’s business is at a 
peak of prosperity which relatively 
dwarfs the heights reached in 1926. 

“Twenty-three iron and steel concerns 
head the list in gains with 103 per cent,” 
the analysis continues, “While 15 auto- 
mobile firms, while first in volume of 
profits, are last in gains, 4.3 per cent. 
Losses are recorded in only two groups, 
leather and restaurant chains. 

“This does not mean, of course, that 
these superlatively good times are uni- 
versally enjoyed. The figures deal only 
with leading corporations able to take 
fullest advantage of favorable conditions. 
Of the results of operations on a limited 
seale, little is known save that employ- 
ment and payroll indices are high, and 
that the number of commercial failures 
is by no means excessive.” 








The Temple Jewelry Co. has succeeded 
Guy’s Time Shop, 716 N. Main St., N. 
Akron, Ohio. Guy Hodgdon owns and 


operates the establishment which is con- 
tinuing the same business policies under 
its new name. 
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Special Notices. 


Payable invariably in advance. 

Rates under a!'l headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c a word. 

Heavy type, 10c. a word; minimum 
charge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $7.50 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 





Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
einimum charge, 50c. 





POSITION WANTED, November Ist, A-! 
watchmaker, engraver, jeweler or window 
trimmer, or salesman. Address Box 31, 


Lansing, Kansas. 





JEWELER AND STONE SETTER, many 
years’ experience in store and _ factory, 
store preferred ; best of reference 
“Jeweler,” 917 N. 30th St., Waco, Texas 





RETAIL SALESMAN, young man, seeks 
position with reputable concern on lower 
Broadway, New York. Address “T., 3882,” 
care Jewelers’ Circular. 





YOUNG LADY, experienced in watch depart- 








ment, desires position in a wholesale 
jewelry house. Rose Mason, 676 East 
179th St., New York. 

RETAIL SALESMAN, young man, single, 
wishes connection with reputable concern 
in Newark, starting at $50. Address “W., 
3884,” care Jewelers’ Circular. 

PERMANENT SITUATION as retail sales- 





FLORIDA PREFERRED ; first class jeweler, 
setter, engraver, middle aged, married; 
factory, shop, store experience; long refer- 
ence from present employer. Box 355, 
Kennett Square, Pa. 


YOUNG MAN, 27, experienced jeweler, sell- 
ing ability, desires position with retail or 
jobbing house; capable estimating on spe- 
cial orders, repairs. and waiting on trade. 
Address “E., 3901,” care Jewelers’ Circular. 


WATCHMAKER with 25 years’ European 
and American experience, competent on all 
lines of work, plain engraver, desires posi- 











tion with good firm. Address “B., 3880,” 
care Jewelers’ Circular. 
SALESMAN, 23 years’ experience, desires 


steady position with credit or retail jewelry 
store: wait on trade, give estimates; high 
grade references. Address “G., 3910,” care 
Jewelers’ Circular. 





SALESMAN working Pittsburgh to Pacific 
Coast, Texas, open for costume jewelry, 


enameled novelties or other active line; 








man is wanted by a qualified and recom- 

mended young man. Address “F., 3909,’ commission, drawing; references. Address 

-are Jewelers’ Circular. “B., 3894,” care Jewelers’ Circular. 
WATCHMAKER, A-1, first class references, WATCHMAKER, A-1, experienced on small 


many years’ store and factory experience; 
wages $60 per week. Address ‘Reliable, 
3879,” care Jewelers’ Circular. 


YOUNG MAN, experienced retail salesman, 
executive ability, wants to connect with a 
dignified establishment. Address “V., 3883,” 
care Jewelers’ Circular. 








YOUNG LADY, thoroughly experienced, keep- 
ing records, fill orders, taking care stock, 
cashiering, typist, desires position. Address 
“N., 3904,” care Jewelers’ Circular. 


AT ONCE, ENGRAVER wants position as 
engraver, spare time, to help out: learn- 
ing watch repairing ; $45; New York State. 
Address “O., 3875,’’ care Jewelers’ Circular. 








RETAIL SALESMAN, conscientious young 
man, wishes connection with a _ reliable 


concern handling trade of the better class. 
Address ‘X., 3885,’ care Jewelers’ Circular. 





YOUNG MAN, 21, industrious, experienced in 
jewelry line, desires change; best of ref- 
erences. Address “O., 3917,” care Jewelers’ 
Circular. 





BOOKKEEPER AND TYPIST, seven years’ 
experience in jewelry line, thoroughly 
familiar with trial balances, controls. Ad- 
dress “S., 3922,” care Jewelers’ Circular. 





STENOGRAPHERS,  bookkeepers, typists, 
clerks furnished, no charge. Fulton Agency, 
93 Nassau St., Cort. 5051, New York. 





WATCHMAKER, experienced on American 
and Swiss repairs; South preferred. Ad- 
dress “C., 3833,” care Jewelers’ Circular. 

MAIDEN LANE JEWELERS sought by able 
retail salesman. Address “R., 3881,’’ care 
Jewelers’ Circular. 


JEWELER AND DIAMOND SETTER, ex- 
perienced in new work and repairing ; store 
preferred. Address “C., 3498,” care Jewel- 
ers’ Circular. 


DESIGNER, acquainted with all grades of 
jewelry, desires permanent position in 
New York area. Address “X., 3649,” care 
Jewelers’ Circular. 


WATCHMAKER and credit manager 
conscien- 
rsa 











A-1 
desires a position where hard, 
tious work will mean advancement. 
Box 25, La Junta, Colorado. 


WATCHMAKER, American store, New York 
State; no stone setting or clocks; experi- 








enced; good reference. Hervieux, North 
Fair Haven, N. Y 

BOOKKEEPER - STENOGRAPHER, thor- 
oughly experienced in all detail work, 
capable of taking complete charge. Ad- 
dress “M., 3792,” care Jewelers’ Circular. 








BOOKKEEPER, six years’ experience in 
jewelry line, capable of taking full charge 
of office. Address “L., 3739,” care Jewel- 
ers’ Circular. 





MANAGER, salesman, or watchmaker, open 
for position; South preferred; married; 
sober, competent. “Will Work,” Box 650, 
Asheville, N. C. 





YOUNG LADY, thoroughly’ experienced, 
wishes position with wholesale or retail 
jewelry concern. Address “D., 3845,” care 
Jewelers’ Circular. 





YOUNG LADY, several years’ experience 
with manufacturing and wholesale jewelers 
taking charge of orders, stock, ete. Ad- 
dress “R., 3929,” care Jewelers’ Circular. 


WATCHMAKER, ENGRAVER, first class, 
age 33, good appearance, ten years’ experi- 
ence, desires connection vicinity Philadel- 
phia, Pa. Address ‘“‘K., 3735,” care Jewel- 
ers’ Circular. 








FOREMAN, 26 years’ experience, wishes 
position with white gold ring manufacturer 
as foreman or production manager; first 
class references. Address “E., 3811,’ care 
Jewelers’ Circular. 





BOOKKEEPER, YOUNG LADY, age 239, 
Christian, nine years’ experience in jewelry 
line, can take entire charge of office: best 
reference. Address “D., 3809,’’ care Jewel- 
ers’ Circular. 





YOUNG MAN, 22, desires position with re- 
tail or manufacturing jewelry concern ; five 
years’ experience; now employed; best 
references. Address “B., 3804,” care 
Jewelers’ Circular. 





FIRST CLASS watchmaker and engraver, 27 
years old and married, five years at bench 
and waiting on trade, wishes steady posi- 





tion; best of references. Address “T., 
3770,” care Jewelers’ Circular. 
WATCHMAKER, thoroughly capable, 30 
years’ experience American and Swiss 
watches, desires to make a change: best 


of references. ‘‘Watchmaker,” 210 W. 3rd 
St., Dayton, Ohio. 








SALESMAN, Christian, 14 years’ retail ex- 
perience, married, desires permanent posi- 
tion with reliable concern; best refer- 
ences. Address “N., 3874,” care Jewelers’ 
Circular. 











YOUNG MAN, 23, five years of retail cash 
selling, desires position with reputable 
firm, preferably a credit establishment; 
references. Address “C., 3898,’ care 
Jewelers’ Circular. 








wrist watches, desires permanent position 
with importer, jobber or store with regular 
hours; salary $50 per week. Address “Q., 
3878,” care Jewelers’ Circular. 


EXECUTIVE AND SALESMAN, 14% years’ 








retail experience, invites offers; can take 
complete charge of store if necessary ; only 
interested in good future. Address “A., 
3887,” care Jewelers’ Circular. 

YOUNG MAN, 22, five years’ experience in 
jewelry business, desires position in a 
wholesale jewelry concern; best references. 
“P. G.,” care Harry Greenstein, 64 West 
48th St., New York. 





DIE AND HUB CUTTER, expert on ladies’ 
and gents’ rings and silver novelties, create 
original wax models, wishes permanent 
position. Address “L., 3915,” care Jewelers’ 
Circular. 


WATCHMAKER, German, 22 years’ experi- 
ence on American and Swiss’ watches, 
wants steady position New York or Brook- 








lyn. Address “I., 3920,” care Jewelers’ 
Circular. 
MANAGER, live wire, thoroughly familiar 


with every detail of the instalment jewelry 





business, open for position with reliable 
outfit. Address “P. 3919,” care Jewelers’ 
Circular. 
YOUNG LADY, bookkeeper, stenographer, 
seven years full charge diamond platinum 
jewelry office, wishes similar position; 


former firm out of business. Address “R., 
3921,” care Jewelers’ Circular. 





WATCHMAKER, competent and fast on all 
makes and sizes, 25 years’ experience with 
best concerns, wishes front or shop posi- 
tion with reliable firm. “Viking,” 27 West 
87th St., New York. 


2 





WATCHMAKER, middle age, doing first 
class work on all kinds of watches, good 
estimator, wants position in a smaller city. 
Address “Watchmaker,” 841 North 5th St., 
Philadelphia, Pa. 





INSTALMENT SALESMAN, well experienced 
in credit jewelry retailing, capable esti- 
mator on repairs, desires position with 
future in place of present one. Address 
“V., 3924,” care Jewelers’ Circular. 





BOOKKEEPER AND TYPIST, four years’ 
experience with manufacturing jewelers, 
can take charge of complete set of books; 
furnish excellent references. Address “K., 
3913,”"" care Jewelers’ Circular. 





CHAIN MACHINE OPERATOR, age 30 
years, competent, reliable, desires position ; 
experienced on various types German ma- 
chines; can make own tools: also under- 
stands soldering and finishing. Address 
“O., 3519,” care Jewelers’ Circular. 





YOUNG MAN, married, watchmaker, sales- 
man and window trimmer, having some 
knowledge of credit and law, desires posi- 
tion with reliable concern offering future. 
Address ‘“C., 3677,” care Jewelers’ Cir- 
cular. 

WATCH MATERIAL CLERK desires posi- 
tion in wholesale jewelers supply house; 
has had 15 years’ experience, picking out 
material and supplies and waiting on city 
trade; can furnish references. Address 
A. W. Havlista, 3407 Michigan St., Mil- 

waukee, Wisconsin. 
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SITLATIONS WANTED—Continued 








CLOCKMAKER, 20 years’ factory and store 
experience, first class mechanic on all 
kinds of clocks, expert on chime and elec- 
tric clocks; best references. Address “M., 
3916,’ care Jewelers’ Circular. 





WATCHMAKER, front store man, complete 


charge of repair department, own tools, 
employed, desires change; married, 31, 
American. Address “Watchmaker,” 110 


Mineral St., Oil City, Pa. 





BOOKKEEPER AND STENOGRAPHER, 
young lady, desires position to take general 
eare of office in jewelry trade; best refer- 
ences. Address Miss M. Weinstein, 1760 
a. St., Brooklyn, or call Esplanade 





BOOKKEEPER AND TYPIST, 8% years’ 
experience in wholesale jewelry and dia- 
monds, thoroughly familiar with trial bal- 
ances, controls, etc., also selling experience ; 
first class references. Address ‘‘H., 3816,” 
care Jewelers’ Circular. 





WATCHMAKER, American, desires perma- 
nent position, preferably South; 35, mar- 
ried; years of experience all grades and 
sizes; clock, light jewelry repairing. 
“Watchmaker,” 21 Washington Ave., Cov- 
ington, Tenn. 





JEWELER, Al, all around man on highest 
class platinum work, bracelets a specialty, 


wishes position; capable taking charge of 
men; reasonable salary; New York City 
only Address “G., 3851,” care Jewelers’ 


Circular. 


BOCKKEEPER, seven years thoroughly ex- 
perienced manufacturing and jobbing; full 
charge, bockkeeping and office; competent, 
alert; best references: former firm liqui- 
dated. Address “F., 3849,’ care Jewelers’ 
Circular, 








WATCHMAKER, young married man, 27 
vears old, Al workman, good salesman, 
college education, 8 years’ experience, de- 
sires permanent connection with reliable 
company; South only. Box 48, Baton 
Rouge, La. 





WATCHMAKER, honest, reliable, all sizes, 
experienced; excellent working conditions 
and compensation expected : unquestionable 
references; retail or lucrative trade; opti- 
cal knowledge, etc. “Optico, 3863,” care 
Jewelers’ Circular. 








BOOKKEEPER-TYPIST, ten years’ experi- 
ence with importer of diamonds and 
jewelry; can furnish excellent reference. 
Address “F., 3903,” care Jewelers’ Circular, 








or telephone Washington Heights 4581, 
New York. 
WATCHMAKER WISHES POSITION with 


store in Florida; finished workman on 
American and Swiss watches; capable esti- 
mator on all repairs; season or permanent 





position: references. Address “A., 3891, 
care Jewelers’ Circular. 
BOOKKEEPER - STENOGRAPHER, thor- 


oughly experienced, capable assuming full 
charge, conversant with collections, cor- 
respondence and foreign trading; 54% years 
with watch importers; salary $35. Address 
“G., 3814,” care Jewelers’ Circular. 





RETAIL MANAGER, SALESMAN, 27, mar- 
ried, desires position reliable concern; 12 


years’ experience; thorough knowledge 
jewelry business, also diamonds, window 
dressing; references. Address “B., 3888, 


care Jewelers’ Circular. 





JEWELER AND SALESMAN, desires posi- 
tion in charge of repair department or 
preferably as salesman and estimator with 
high class concern; 32 years of age, mar- 
ried: best of references. Address “E., 
3907,’ care Jewelers’ Circular. 





EXPERIENCED first’ class 
jeweler, diamond 
years’ experience, 


all around 
setter and engraver, 35 
wants to take position 
establishment in 


in a reliable jewelry 
Southern states: best references on hand. 
Address “K., 3847,” care Jewelers’ Circu- 


lar. 





SALESMAN DESIRES POSITION with lead- 
ing Southern or Western store; thorouch| 
familiar with diamonds, jewelry, silver- 


ware; estimator special order platinum and 
gold work: i 

the best of references; 
yentile. 
Circular. 


18 years’ experience; can give 
age 35, American, 
Address “R., 3897,” care Jewelers’ 


WATCHMAKER, 25 years’ experience, best 
of references, am A-l engraver and an 
expert on escapement hairsprings on all 
makes of watches, wants position; no less 





than $40 per week. ‘Watchmaker,” 1230 
12th St. S., Birmingham, Ala. 
ENGRAVER, with long experience in high 


grade stores, will take position for three 
months or longer; can handle best work; 
fine inscriptions and modern monograms; 
East or South; best reference. “Mono, 
3868,’ care Jewelers’ Circular. 





SALESMAN, 30, married, 12 years’ sales ex- 
perience, good sales record, very good past 





earnings, desires outside local sales con- 
nection; no jewelry experience; A-1 ref- 
erences, ability, character. Address “H., 
3911,” care Jewelers’ Circular. 

YOUNG MAN, 24, experienced detail man, 
wholesale and mail order watches, dia- 


monds, jewelry, silverware, counter sales- 
man, order filler, stock clerk, repair de- 
partment; personality, appearance. Ad- 
dress “T., 3923,’ care Jewelers’ Circular. 


YOUNG LADY, ten years’ experience in all 
branches wholesale and retail jewelry busi- 





WANTED, gold stone ring line, platinum and 
white gold mountings for jobbing, catalogue 
houses, department and large instalment 
stores, Chicago and Middie West; Chicago 
office; years of experience and acquaint- 
ance. Address “Circular, 173,” 1104 Hey- 
worth Bldg., Chicago. 





MANUFACTURERS’ REPRESENTATIVE 
in Middle West and southern territory, 
20 years representing one house, de- 
sires an additional line for wholesale 
and department store trade in this ter- 
ritory; have large following and good 
reputation in the trade and will con- 
sider only a line that will maintain 
this. Address “Circular, 171,” 1104 
Heyworth Bldg., Chicago. 


Hide Lines. 


Se. a word; minimum charge, $1.25 

















MANUFACTURING EXECUTIVE with ex- 
cellent qualifications in creating and super- 
vising production, figure cost, follow up 
sales (had previous retail and wholesale 
selling experience also), is seeking connec- 
tion by Ist of January, 1930; which manu- 
facturing, wholesale or large retail firm 
could use the efficient services of this young 


(37 years) energetic executive? Address 
“Z., 3890,” care Jewelers’ Circular. 





CREDIT STORE MANAGER, credits, 
collections, sales; ten years’ experience 
credit jewelry business; now with 
concern having over ten thousand 
active accounts; wish to make imme- 





diate change; age 35; location no 

object. Address “M., 3860,” care 

Jewelers’ Circular. 
MANAGER-SALESMAN, young man, 35, 


with complete knowledge of all branches 
of the retail jewelry business, is seeking a 
connection with reliable concern; at pres- 
ent employed as manager of large store 
in New York City; can furnish very high 
class references as to ability. etc.; if you 
require the services of a high grade man, 
well versed in this business, it may be 
worth your time to make an appointment: 
can qualify for a position in either a cash 
or credit store. Address ““M., 3638,’’ care 
Jewelers’ Circular. 


PRODUCTION MAN with many years’ 
experience in various branches of the 
jewelry trade, is open for immediate 
connection at a moderate salary in or 
out of town; an expert on machinery 
and tools, having had charge of produc- 
tion for leading manufacturers of ring 
mountings of all descriptions; pro- 
gressive man capable of originating 
new ideas, organizing plant and assum- 
ing full charge. Address “H., 3852,” 


eare Jewelers’ Circular. 











Lines Wanted. 


5e. a word; minimum charge, $1.25 





SALESMAN with established trade, wants 
platinum line for road; desires connection 
with shop that can do fine special order 
work. Address “G., 3684,” care Jewelers’ 
Circular. 





SALESMAN, experienced, wants gold mount- 
ing and stone ring line, ladies’ and gents’; 
travel by auto, territory Brooklyn and 





Queens, some parts of New York City: 
best references. Address “P., 3927,”’ care 











ness, understand buying, also general SALESMAN WANTED to handle our new 
routine; well known in trade and can fur- white gold line of optical frames as a side 
nish A-1 references. Address “A., 3932,” line. Address “B., 3935,” care Jewelers’ 
care Jewelers’ Circular. Circular. 

SALESMAN, middle aged, Christian, very THE LOWEST PRICED wedding ring house 
well known and established with better in New York desires a man to carry a 
class of retailers and wholesalers in all wedding ring sample line to the fine retail 
territories coast to coast, seeks dignified trade in the city; must have following. 
and permanent connection with a highly Address “A., 3829,” care Jewelers’ Circu- 
rated line capable of substantial results. lar. 

Box 902, 110 Livingston St., Brooklyn, 





Help Wanted. 


Se. a word; minimum charge, $1.25 








WATCHMAKER, experienced, wanted. Call, 
G. Wilkens, 241 First Ave., New York. 
WATCHMAKER for town in central Indi- 


ana; give reference and salary requested. 
Spritz, 42 E. 6th St., Cincinnati, Ohio. 





WANTED by retail 
repair man on jewelry. 
Jacksonville, Florida. 


jewelry store, first class 
PrP. ©. Box 


WANTED by retail jewelry store, polisher, 
silverware and jewelry: permanent posi- 
tion. P. O. Box 114, Jacksonville, Florida. 


WATCHMAKER, good mechanic; steady po- 
sition, $60 per week. Wm. G. McDougall, 
8th Ave., New York. 


935 





SALESMAN to take complete charge of re- 
tail store; good appearance and references. 
S. Feldman, 482 Fulton St., Brooklyn, N. Y. 





and optician with 
have attractive 
3507,’ care 


WANTED watchmaker 
North Carolina license: 
proposition. Address “F., 
Jewelers’ Circular. 


EXPERIENCED ENGRAVER and assistant 
watchmaker for first class store; send sam- 
ples, references and full particulars in first 








letter. Alberts, Jeweler, El Paso, Texas. 
WATCHMAKER AND SALESMAN, com- 
petent in estimating repairs and selling: 


good references necessary ; rnermanent posi- 
tion. E. C. & J. B. Kern, Montclair, N. J. 





WATCHMAKER, JEWELER. ENGRAVER 


and stone setter: salary $60 per week; 
wire. Bell-McAfee Jewelry Co., Albany, 


Ga. 








TRAVELING SALESMAN WANTED: good 
territory, good line; well known house. 
Henry Paulson & Co., 37 S. Wabash Ave., 
Chicago, Ill 





WANTED, experienced first class salesman 
for solder house; must have a following, 
also references. Address “B., 3831,"’ care 
Jewelers’ Circular. 














WANTED by retail jewelry store, high class 
engraver for winter season beginning No- 
vember first. P. O. Box 114, Jacksonville, 
Florida. 





WANTED. experienced retail junior sales- 
man for credit jewelers that close 6 P. M. 
Metropolitan Jewelers, 1370 Broadway, 
New York. 


WANTED, WATCHMAKER, at once, experi- 
enced: permanent position, good salary: 
references required. Address Cooper's, 
Ine., 641 Church St., Norfolk, Va. 














Jewelers’ Circular.: 
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HELP WANTED—Continued 








WATCHMAKER to assist in selling: per- 
manent position to right party; send refer- 
ences and salary wanted. M. M. Jay, 
Waldo Bidg., Clarksburg, W. Va. 

SALESMAN with following among jobbers, 
department stores and gift shops, to handle 
silver marcasite costume jewelry line. Ad- 
dress “D., 3899,” care Jewelers’ Circular. 








COMPETENT WATCHMAKER, good on all 
sizes: permanent position: give particulars 
and salary expected. F. Rubane, 1291 
Lexington Ave., New York. 

DESIGNER with a few years’ experience 
on fine platinum jewelry. Room 1002, 
36 W. 47th St., New York. 

WANTED, CERTIFIED WATCHMAKER, 

stone setter and engraver, in city of 

17,000; Central Nebraska: send photo and 

all particulars in first letter. J. C. Michel- 

son, Grand Island, Nebr. 











JEWELER, good on repair and new work; 
steady position year round; references and 
salary expected first letter. Southern Mfg 
Jewelers, 402 Liberty Bank Bldg., Savan- 
nah, Ga. 





WANTED, first class jobbing jeweler; in re- 
plying, give age, experience, nationality, 
references and salary expected. Geo. T. 
Brodnax, Inc., 39 S. Main St., Memphis, 
Tenn. 





WANTED AT ONCE, good all round jeweler 
and diamond setter, for repairs and some 
new work: all year round job: 44 hour 
week; state salary, age and references. 
Allied Jewelers, Inc., Atlanta, Ga. 





WANTED, WATCHMAKER, one who can 
wait on trade, for store in New England; 
give all details in first letter, stating age 
and salary. M, Levitz & Co., 133 N. Pearl 
St., Albany, N. Y. 








WANTED AT ONCE, combination watch- 
maker and engraver; steady position: give 
references and salary desired in first let- 
ter. Bowler & Kleiderlein, 29 W. Wash 
ington St., Bradford, Pa. 





WATCHMAKER WANTED AT ONCE; only 
Al workman need apply; position pays 
$50 per week to start; reference required: 
write or wire. The Michaels-Maurer Co., 
822 Chapel St.. New Haven, Conn. 


A SALESMAN WANTED to sell line of cos- 














tume jewelry in Chicago, on commission 
basis; also, a man for the far Western 
territory. Address “O., 3926,’’ care Jewel- 


ers’ Circular. 





YOUNG MAN over 18 years of age, highest 
of references necessary, as junior clerk in 
jewelry repair and special order depart- 
ment. Apply after 9 A. M., Lambert Bros., 
3rd Avenue cor. 58th Street, New York. 





WANTED AT ONCE, 
maker for first class store: 
tion; send references and 
expected. "ayman Joseph 
Springfield, Mo. 

REPAIR MAN REQUIRED, an experienced 
jewelry, silverware and watch repair man; 
permanent position to one who qualifies. 
Apply by letter, “A., 3934,” care Jewelers’ 
Circular. 


WEST COAST REPRESENTATIVE 
wanted by a nationally known watch 
bracelet manufacturer, selling whole- 
salers only; commission basis. Address 
“T., 3793,” care Jewelers’ Circular. 


experienced watch- 
steady posi- 
state salary 

Company, 











WATCHMAKER, capable of handling all 
makes and timing; one with better trade 
shop experience preferred; good light; up- 


stairs; 75-25 proposition: you furnish ma- 
terials; references. S. A. Stanley, Miami, 
Fila. 





SALESMAN AND WINDOW TRIMMER, 
for growing credit jewelry organiza- 
tion; if you can produce act at once; 
salary secondary. Sonne Brothers, 


Ine., 347 Bleecker St., Utica, N. Y. 








WANTED by a large Wisconsin credit 
jeweler, an expert window trimmer; must 
have original ideas, also assist in selling 


please give reference and state salary wit! 
application. Address “L., 3859,” care 
Jewelers’ Circular. 

WANTED, TWO JUNIOR SALESMEN 
for retail jewelry stores located in 
Brooklyn and Astoria; permanent posi- 
tions with a fine chance of advance- 
ment. Apply Mr. Aaron, care Eypel, 
363 Steinway Ave., Astoria, L. I. 


DESIGNER AND WAX MODELER, practi- 








cal man with modern and creative ideas 
on a general line of diamond mounting: 
and novelty stone rings; good salary and 
permanent position. Untermeyer-Robbinus 
& Co., 136 West 52nd St., New York 





SALESMAN WANTED to cover Michigan, 
Ohio, Illinois and Western Pennsyl- 
vania, to carry extensive sample line 
of novelty jewelry ; immediate employ- 
ment. Milton Jewelry Co., 307 5Sth 
Ave., New York City. 

WANTED AT ONCE for a steady position, 
first class platinum worker; prefer one 


who can set his own work; also a good 
gold jeweler who can do enameling; give 





salary and all particulars in first letter. 
Orkin Jewelry Manufacturing Co., 3rd 
floor, Southland Life Bldg., Dallas, Tex. 





LARGE RING HOUSE desires representa- 
tive for States of Texas and Oklahoma, 
with established accounts; we also 
have an established patronage in this 
territory; all replies treated’ with 
absolute secrecy. Address “J., 3853,” 
eare Jewelers’ Circular. 





WANTED, A GOOD POLISHER for a steady 
position in a southern trade shop to take 
care of new and repair work for ten or 
eleven men: must be good in plating and 
coloring; state salary and experience in 
first letter. Address “H., 3729,” care 
Jewelers’ Circular. 


WANTED, FOUR SALESMEN for two 
new retail credit jewelry stores located 
in Brooklyn, N. Y., and Astoria, L. I.; 
these are permanent positions and not 
Christmas jobs. Reply, stating age, 
experience and salary desired, to Mr. 
Aaron, care Eypel, 363 Steinway Ave., 
Astoria, L. I. 








JUNIOR WATCHMAKER wanted at once, 
with some experience in waiting on trade 


state full particulars in first letter, salary, 


experience, etc.; the position is steady with 
excellent chance for advancement: position 
open at once. Address “P., 3877,” care 


Jewelers’ Circular. 


WANTED, first class jeweler, diamond 
setter, and engraver; permanent posi- 
tion; light workroom with pleasant 
working conditions in a high grade 
store; salary according to capability; 
state age, where last employed, with 
full references. J. F. Kiser Co., 
Muncie, Ind. 











WATCHMAKER WANTED at once, to take 
charge of branch credit store in Peekskill, 
N. Y 











, .: Salary and percentage: engraving 
preferred but not essential; must be able 
to wait on trade; give details and refer- 
ences in first letter. Address A. Spencer, 
Box 856, Poughkeepsie, N. Y. 

JEWELER AND DIAMOND SETTER 


who can handle special order and gen- 
eral repair work for store established 
69 years; all year round position for 
capable man; ideal working condi- 
tions; state experience, references and 
salary in first communication. Write 
or wire Kinsel & Petri Co., Columbus, 
Georgia. 





WANTED AT ONCE, first class watchmaker 
and engraver, one who can repair watches 
in factory like manner, also mount dia- 
monds; must be an A-1 mechanic, good 
habits; $60 per week, permanent position; 


inspector; reference and sample engraving 
first 
Wyo. 


letter. W. L. Robertson, Rawlins, 











EXPERT WINDOW TRIMMER and 
show-card writer, wanted by large 
credit jewelry chain, Middle West, 
clearly familiar with every branch, 
have original ideas, capable of putting 
in real selling merchandising window 
with excellent signs; good pay to the 
right party; communicate at once. 
Rotbart Bros., 2070 E. 9th St., Cleve- 
land, Ohio. 


DIE CUTTER and experienced designer, must 
know modern tool methods, with ability to 
create line of ladies’ and men’s rings, 
brooches, etc.; large salary and lifelong 
position with one of the largest and 
modern makers of gold and _ novelty 
jewelry. Address “Q., 3750,” care Jewel- 
ers’ Circular. 


ENGRAVER IN WHITE GOLD; steady 
work, year around, engraving spec- 
tacles; concern has its own selling 
houses, 200 of them; employs 3000 
in Massachusetts plant; modern plant, 
large and attractive town; accurate 
bright cutting of fine quality essential ; 
skilled engravers on other than spec- 
tacle work will be given time to learn. 
Write address, experience and age to 
American Optical Company, Seuth- 
bridge, Mass. 

















For Dale. 


Stores, Stocks and Businesses 
5c. a word; minimum charge, $1.25 








BEST JEWELRY STORE in Texas, imven- 
tory $35,000, must be sold. Address “‘J., 
3855,”’ care Jewelers’ Circular. 





WIDOW MUST SELL STORE AT ONCE; 
best section of Columbus Avenue, New 
York: small amount required. Address 
“K., 3857,” care Jewelers’ Circular 

JEWELRY STORE FOR SALE, stock and 

fixtures, established 20 years: good oppor- 

tunity for quick buyer. Address ‘“‘Q., 3928,” 

care Jewelers’ Circular. 


SMALL JEWELRY STORE 
ceptional opportunity for quick buyer; 
owner having larger store. Address “Y., 
3886,” care Jewelers’ Circular. 


JEWELRY STORE, heart of Manhattan's 
shopping district; two windows, space 12 x 
26 feet; ideal location, long lease; with 
or without stock; very reasonable. Ad- 
dress “C., 3783,” care Jewelers’ Circular. 











in Bronx: ex- 











FOR SALE, completely equipped jewelry shop 
including drop hammer; uptown district; 


rent moderate. Frank Tager, 259 West 
27th St.. Phone, Chickering 1432, New 
York. 








A BEAUTIFUL JEWELRY STORE, doing 
fine business, in one of the best towns in 
Oregon, County seat, Pacitic highway; big 


payroll; Southern Pacific inspection. Ad- 
dress “Oregon, 3867,” care Jewelers’ 
Circular. 





MR. WATCHMAKER AND JEWELER, the 
kind that wants to get ahead and needs a 
good location at a price that you can make 
money, here it is; will sell part or all; 
owner must get on the outside; a better 
location cannot be found; payroll about 
one quarter million dollars per month; 
business can be bought for about fifty cents 
on the dollar, for a quick close-out, or 
about $3,000; don’t take time to write, 
come on and see for yourself. Address 
Agent, P. O. Drawer 151, Waynesboro, Va. 





+ See 


For Sale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 








JEWELERS SAFE FOR SALE, cheap. 
Martin, 193 Centre St., New York. 


LARGE ASSORTMENT of dies and tools 
for ladies’, misses’, men’s and boys’ rings. 
Shafer & Douglas, 391 East 149th St., 
New York, N. Y. 
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FOR SALE—Continued 








Acme, 44 
Lacka- 


SAFES, new and used, cheap. 
West 29th St., New York. 
wanna 3305. 


WE HAVE DECIDED TO SELL our com- 
plete line of fine white gold ring mounting 
tools; act quickly: price right. Powers 
& Mayer, Inc., 58 West 40th St., New York 
City. 











Business Opportunities. 


5c. a word; minimum charge, $1.25 





EVERY EFFORT is made by The Jewelers’ 
Circular to keep its advertising columns 
clean. Advertisers under Business Oppor- 
tunities, etc., must furnish trade references. 
Announcements must pass the strict censor- 
ship requirements of the Jewelers’ Circular. 





WE PAY MORE; before selling your 


jewelry stock or fixtures, see us; small 
or large stock; we will see you per- 
sonally at our own expense and give 
you a bona fide cash offer; (or send 
surplus stock and get cash by return 
mail) ; best references. Colmes Broth- 
ers, 11 Beacon St., Boston, Mass. 





UNUSUAL 


OPPORTUNITY for a jewelry 
and optical store; corner store to let in 
the heart of business centre in a very busy 
fast growing and prosperous town of 
18,000 on the Lackawanna Road: no store 
of its kind in town. Sirlyn, Maplewood, 
N. J. Phone So. Orange 1872. 





Phone Triangle 8300. 


NICE, LIGHT OFFICE, setter, engraver or 
diamond dealer. Room 1406, 46 W. 48th 
St., New York. 

ARCADE STORES on the busiest corner in 
Brooklyn; low rentals, immediate occu- 
pancy ; phone or write for details. Realty 
Associates, Inc., 162 Remsen St., Brooklyn. 











Miscellaneous. 
5c. a word; minimum charge, $1.25 





ARE YOU IN NEED OF MONEY? 


We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, Ill. 





IF YOU WANT TO SELL your business, I 
will pay you spot cash; bank references. 
Write, phone or wire Herman L. Art, 458 
Douglas St., Akron, Ohio. 





MR, JEWELER, do you want cash for your 
stocks and fixtures. Write or wire, J. A. 
= 415 Swetland Building, Cleveland, 

oO. 


DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 


DON’T SELL your stock and fixtures until 
you see us; we come to see you at our 
own expense; we will pay you more. 
B. Wolff & Co., 156 E. 42nd St., New York. 


ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603 Province Bldg., 
Boston, Mass. 











DO YOU WANT TO REALIZE MORE for 


your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory: but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and _ receive your cash. 
— Bros., 333 Washington St., Boston, 
ass. 











Wanted to Purchase. 


5c. a word; minimum charge, $1.25 





WANTED, ACTIVE PARTNER, in Fifth 
Avenue jewelry store; gentleman or lady; 
$5000 to $10,000 required. Address “B., 
3782,” care Jewelers’ Circular. 


I HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 
Washington St., Boston, Mass. 


FIRST CLASS DIAMOND SETTER, one 
already established for himself in Chicago, 
preferred, can arrange profitable partner- 
ship by addressing ‘Circular, 172,” 1104 
Heyworth Bldg., Chicago. 








QUICK RESULTS, cash at once; we pay 
the highest prices for your entire 
stock or any part of it; check by 
return mail; all shipments held ten 
days; National Bank reference. Ben- 
jamin D. Sachs, 1001 Mallers Bldg., 
Chicago, III. 


HIGHEST CASH PRICES 
surplus stock of diamonds, 
jewelry; send your stock to me and 
receive money by return mail: national 
bank references; all business strictly con- 
fidential. Emil Noel, 29 E. Madison St., 
Chicago, Il. 


WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a_posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, Il. 


ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. Van Praag & Co., 653 
Broadway, New York, established 1889. 








PAID for your 
watches and 








WANTED, 





dial electrie street 
119 N. 7th St., 


three or four 
clock. Andrew J. Adank, 


St. Louis, Mo. 





WANTED, two footed show cases, cherry or 


mahogany finish, five, six to seven feet 
long; send description or photograph with 
price. Address W. P. Cart Co., Charleston, 
5s. 








Watch Work for the Trade. 


5e. a word; minimum charge, $1.25 








JEWELERS’ GOOD WATCH WORK, eight- 


day service; watch repairing to the trade; 
not how cheap, but how good: mail orders 
promptly taken care of: price list on re- 
quest: estimates cheerfully given. Mem- 
bers National Jewelers Board of Trade. 
Chas. Rudnick & Co.. Successors to S. A. 
Peck & Co., 29 E. Madison St., Chicago, III. 








Special Order Mork and 
Repairs for the Trade. 


5c. a word; minimum charge, $1.25 








GUN REPAIR WORK for the trade; expert 


shotgun, rifle, revolver and automatic pistol 
repair work: send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc., 
509 Fifth Ave., New York. 








Walter Kleinlein, 


We Will Buy-- 


your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 


Waltham, Mass. 


BROOKLYN 
PURCHASING SYNDICATE 


FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 


32 Years at the Same Address 











WHO WOULD BE INTERESTED in a new, 





perfect. safety necklace clasp, which I 
have just invented and protected’? Open 
for propositions. C. B. Keller, 522 S. York 
Road, Willow Grove, Penna. 
WATCHMAKERS, increase your. ability 
through the highly recommended books: 
‘Rules and Practice for Adjusting 
Watches,” and “Practical Balance and 
Hairspring Work;” circulars on request. 





MAGIC NUT 
for EAR STUDS—SCARF PINS, ete. 


Now Made in 
18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R.P.—Sterling 
SAFETY CATCH J 
Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 
| Descriptive Circular on Application 
Pearl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 


|¢ IRVING WASHBURN 228 Fulton St. 


NEW YORK 


THE WASHBURN 











To Let. 


5c. a word; minimum charge, $1.25 











WILL SUBLET PART OF OFFICE, fur- 


unobstructed north 
Apply 


nished or unfurnished ; 
light, suitable for diamond dealer. 


Rudolph Schweiger, Room 1609, 48 West 
48th St., New York. 





' 


Beaded, Silk and Leather Bags 


Repaired and Refinished 


AN UNUSUAL SHOP ffor the repairing, 
framing and remodeling of high grade bags 
of every description. French bags a specialty. 
Sterling Frames in stock or made to order. 


A. L. WORKMAN, 1 West 34th St. 
Est. 20 Years New York City 
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BRAXMAR BADGES 


STANDARD FOR FIFTY YEARS 


Police—Fire—Municipal 
Badges in All Metals 


FRATERNAL JEWELRY 


C. G. BRAXMAR CO. 
242 W. 55th ST. NEW YORK 

















One Hand Control 


with the 


ewel Torch 


The flame is adjusted by a touch; you can 


have a sharp needle-shaped flame, hot enough to 
weld platinum, or instantly change to a big 
soft brush flame for annealing or tempering. 

You will like the Hoke-Jewel oxy-gas torch 
for all kinds of work—high grade or novelty, 
gold, silver, platinum, or white gold. 


Ask for free circular C. S. 


Hoke Inc. 


22 Albany Street, 
New York City 











Platinum and White Gold Shells 
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SAMUEL STERN 
ey 


Manufactures Fine Platinum Ring”’ 
Jewelry—BSpectal Order Work. Patented U. 8. A 


EXPERT PEARL RESTRINGING 

















Rosemarie Pearl Co. 
132 Nassau Street 


New York 
Phone Beekman 6881 
PEARLS and STONE NECKLACES 
BEADS of ALL KINDS 


























If you are 
sincere 


about retiring from _ busi- 
ness, just a letter to me to- 
day will do the trick and 
get you a hundred cents 
on your dollar. All sales 
personally conducted by 
Herman L. Art. Bank ref- 
erences. 


HERMAN L. ART 


Auctioneer and Appraiser 
458 Douglas Street 
AKRON, OHIO 





Write, Phone or Wire 











DIAMANTCLUB ANTWERP 


M. B. RENNEL 


Cables: GERBOBELLA ANTWERP 
SOUTH AFRICAN CONNECTIONS 








H. ARNOLD & STEINWACHS 
48 Rue du Rhone 
GENEVA, (SWITZERLAND) 


Manufacturers of exclusive table-clocks, fine enameled 
toilet-sets, bonbon boxes, luxury-goods, etc. 











ENB DALSo Ges 


SCHOOL - COLLEGE & FRATERNITY PINS 
INTERBORO MEDAL & BADGE CO., 303 4th Ave., New York 


SOLID GOLD AND GOLD PLATE 


Fountain Pens, Pencils 


from $.15 each and up 


Elgin, Waltham, Hamilton, Howard watches 7 to 21 
jewels. Write for catalog. 


NASSAU PEN & PENCIL CORP. 
111 NASSAU ST.. NEW YORK CITY 

















Refraction and Motility 
of the Eye 


With special chapters on Color Blindness, Field of Vi- 
sion, The Relation of Functional Eye Diseases to Gen- 
eral Medicine. By Ellice M. Alger, Adjunct Professor 
of Diseases of the Eye in the New York Post-Graduate 
Medical School and Hospital, etc. 122 Illustrations. 
Extra Cloth. 376 pages. Price, $2.50 net. 





The Optical Journal and Review 
239 W. 39th St., New York 








™ Protection Ring Guard 


For thin rings get our num- 

ber 0. It is a new addition 

to our regular sizes. 

The Lion Safety Pin Clutch Co. 

20 W. 22nd St., New York pat. aeay 95, 1938 














The 
BELLEVUE:STRATFORD 


PHILADELPHIA 
4 Hotel of Distinction 
J. MORRIS ROBINSON, Managing Director 
Affiliated Hotel 
Sherry Netherlands—New York City 
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e appreciation and desire for style is wide-spread in all 









classes today—from those who can pay for the best, to the larger 
group who must consider price. 

Wallace has created Mode, the smart new pattern in silver plate, 
for this large group who demand style on a price basis. Those 
jewelers alert enough to see that Mode filled this demand are 
being rewarded by extra business. 

Pick up this week’s Saturday Evening Post and you'll see an- 
other page that is helping to spread the good news about Mode to its 
3,000,000 readers—a timely advertisement for the Fall buying 
season. 


For a sample and prices, just write ‘“‘Mode” on your letterhead. 


Cell Style 







MODE hollow ware is as authen- 
tic and stylish as the flatware. 
It is heavily silver plated and fin- 
ished in dull grey. The Double 
Vegetable Dish illustrated re- 
tails at £22. 


R. WALLACE & SONS MFG. CO. 


Silversmiths —Wallingford, Conn. 
NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 
411 Fifth Ave. 10 So. Wabash Ave. 1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 


in Silver Plate; Early American reproductions in Pewter . . . . . . . « « « « « Founded in 1835. 
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Your customers are You are busy with 
io 


plans for increasing 





busy with plans for 
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- 


THE VIFADOWBROOK SET 
with its FREE Tray 


offers just the selling urge that will appeal to your trade and in= 


ee 








crease your profitable silverware sales. Records prove the buy- 
activity of fall months and the sale-ability of this TI IDOR PLATE 
~and= I ray. It's a combination that insures sales and profits. 


ONEIDA COMMUNITY-LTD-ONEIDA-NEW YORK 


TUDOR PLATE 


made by the makers of 


COMMUNITY 
PLATE 






























For 6, 8 or 12 covers—29, 34 or 


50pieces—with stainless knives. 





Choice of four designs besides 


the ENCHANTMENT which 






is illustrated. And remember 






the Tray is FREE! 


















































